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Blown from their ship by a Nazi mine during the initial moments of Invasion, 
these American fighters are saved by a Coast Guard vessel—hauled aboard by 
Rope! Not all the jobs that Rope is called,upon to perform in this-war are as dramatic 
as this one—but they’re all as necessary! 


Naturally, Uncle Sam needs tremendous quantities of Columbian Rope for his 
fighting nephews. After Victory, there’ll be plenty for everyone. Until then— 
preserve the Rope you have—and use the Rope we can produce for your needs. 
The Best will return after Victory! 


COLUMBIAN ROPE COMPANY 
Auburn, “The Cordage City,” N. Y. 
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STRETCHING FENCE... 


Farmers produce food to fucl fighting men and 
civilians, but the job involves a great variety of 
tasks, many of which are accomplished through 
the use of rope. American Manufacturing 





Sales Offices BALTIMORE * BOSTON * CHICAGO °* 


Care Saves Rope... 





Company has made the very best rope for more 
than half a century. Highest standards of manu- 
facture have consistently resulted in outstand- 
ing service values . . . facts responsible for the 
ready acceptance of “AMERICAN” ROPE by 
farmers everywhere. 


a Vital War Material 


r AMERICAN MANUFACTURING COMPANY, BROOKLYN 22, N. Y. * ROPE - TWINE - PACKING - OAKUM 
Manes © Branch Factory: ST. LOUIS CORDAGE MILLS, ST. LOUIS 4, MO. 


HOUSTON * NEW ORLEANS + PHILADELPHIA 
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But Yale & Towne’s POST adver- 
tising preserves the reputation that 
you helped to build. 


It may seem strange to some hardware 
dealers that Yale & Towne, whose man- 
ufacturing facilities are almost wholly 

| devoted to war work, should be investing 
thousands of dollars in the SATURDAY 
EVENING POST to tell people why Yale 
Locks are better. 

Our reasoning is this. Our locks have 
had a fine reputation for many years. That 
reputation is worth much to us—and to 
you. We should protect it during the 
period when our locks are, in most part, 
unavailable. 

And we should also, in this period, give 
our maximum support to our friends, the 
hardware dealers. 


~YALE- 








The name YALE 
helps make the Fale 


This advertisement, in two colors, is in the March 31 issue of the 


SATURDAY EVENING POST 
YALE PUTS 3 BIG SALES MOVERS INTO YOUR BUSINESS MS 
THE VALE & TOWN MANUFACTURING COMPANY 
1 STAMFORD, CONN., U.S.A. 


Age, published every other Thursday by Chilton Co. (Ino.). Bmtered as second-class matter March 24, 1983, at the Post Office at Philadelphia wnder the Act of 














Hardware 
March 8, 1879 ( Printed in U. 8. A.) $1.00 per year. Single coptes, 25¢ each. Vol. 155, No. 7. 
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~~ | from/combat . .. into clocks 


of PRECISION 


Oroinary CLOCKS are not made to life-or-death standards of 
precision. It would make them too costly. 


But The United States Time Corporation, world's largest peacetime 
watchmakers, has been and still is making exclusively high-precision 
instruments for fighting machines used by all branches of the Armed 


Get ready for the New == 


High precision . . . in mass production. This is unprecedented in 


Ingersoll Clock with 


Soon you will be able to offer your customers the New Ingersoll 
Clock with.a Heart of Precision born of U. S. Time's wartime technical 


the TIMEX™ HEART ‘0m 


The Timex* Heart, a whole new principle in spring-wind alarm 
clocks, will make the New Ingersoll Clock virtually soyndiless, tested to 
99.93% accuracy, immune to most common clock failures. 


it will be a precision-quality clock at popular prices. This will be 
unprecedented in clock merchandising. Watch for it . . . wait for it. 


. 


THE MOST FAMOUS NAME IN TIME 


*Trademark ’ 
_ The Army-Navy E flags have been awarded to our 


> plants at Waterbury and Middlebury, Connecticut. 


The United States Time Corporation (Sales Headquarters at Rockefeller Center, 630 Fifth Avenue, New York 20, 
N. Y.) World's largest watchmakers, now making precision instruments for U. S. fighting machines. Will resume, 
when practicable, the manufacture of spring-wind clocks, electric clocks, and timing devices for all industrial uses. 
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First is the business of Victory... 
then, as war demands relax, we 
will be free to amnounce postwar 
plans, now in preparation ... and 
to reveal to you topnotch Sentinel 
designs that are ready for produc- 
tion when V-Day arrives. 

To establish and hold a sales 


beachhead for its army of dealers 


in tomorrow’s markets— Sentinel 
continues to advertise nationally 
ass Magazines of large circulation ee 
Radio on nation-wide programs. 
You can depend on SENTINEL 
for quick deliveries (matched 
by thady consumer acceptance) 
“a sound, constructive plan 


tor sure profits for you 


— 
thine! 


QUALITY RADIO SINCE 1920 
SENTINEL RADIO CORPORATION, 2020 Ridge 


RADIO 


Avenue, Evanston, Illinois 
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LET'S PRETEND 



























the war tsn't wuer 


That's an idea. The fact is it's more than an 
idea. In most of the world where the war is a 
grim reality . . . folks don't have to pretend. 
There's no percentage in talking down America's 
effort. Read the casualty lists. Scan the sta- 
tistics. We're in it. Of course we are. The 
truth is, however, that, being away from it, 
many of us do a lot of pretending. It isn't over 
for you. It isn't:over’for MEMCO .. . we're 
still in war production. So, let's all keep on pre- 
tending, but_.-.:, let's pretend the war isn't over. 


THE MOORE ENAMELING & MFG. CO. 
WES T t AWA VB RES: OHIO 
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BACK THE ATTACK © BRING ‘EM BACK © BUY MORE WAR BONDS AND STAMPS 
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Imagine a hamper being baked! Yes, _ture...guards against chipping and 
baking, in a 200-foot conveyor oven, checking of the finished product. 


is an important step in the making of Oven-drying takes more time. It takes 


| a Pearl-Wick. more trouble. But we do it because we 
{ This baking insures scientific, uniform | know only one way to make a hamper 

drying of wood, fibre and paint...elimi- —the best possible way... with our 
ud nates the last vestige of unwanted mois- own exclusive equipment! 


Self-Ventilating 


PEARL-WICh 







PEARL-WICK CORPORATION, LONG ISLAND CITY 2, N. Y. 


| r 
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Ove offices, hospitals, 
nts and restau- 


. 
This Low-Cost 
HEAYY- DUTY rants — Ru i put to the test. And 
this floor runner on all kinds of floors, 


under every tYP€ of heavy-duty traffic. 


FLOOR RUNNER Rubberlike is skidproof and waterproof — built for 
lengthy service. Just roll it dows and let the traffic 


lies perfectly flat. 


institutions, § 


; / roll; 20 installation is necessary. It 
(f Yer it can be rolled up out of the way easily — and 
e jaid again just as easily. 


costly maintenance, makes any 
d easier to clean. Use Rubber- 
to-clean floors from tracked- 


Rubberlike reduces 
floor safer, quieter, am 
like also to save difficult- 


THE 10-SECOND sTORY or , , , 
in rain, dirt and snow. 
on one of your most difficult traffic 


RUBBERUIKE 27 

lanes. --- You'll be enthusiastic. Rubberlike can be 
_ waren-rnoot ordered from your supply house- No priority needed. 
’ 36” wide. Write Bird & Son, inc., East Walpole, Mass., 


Low cost - NO SPECIAL UPKEEP 
$xiD-PROOF . ROT-PROOF + LON FE - HEAVY ouTy 
| EXTRA RESILIENT for a free sample. 


No priority - HUGS ANY FLOOR 
speeDs AND Quiets TRAFFIC - PRESERVES FLOORS 
| 1795-194) 


— 
OUR 450% ANNIVERSARY 
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We have an appointment 


porate great skill, craftsmanship, and 
beauty too. They will be dependable... 
accurate...true. They will be clocks you 
will be proud to display and recommend. 
And we promise... we’ll be on time to 


It: may be tomorrow or 
the day after when Uncle Sam will say 
to us, ‘““You’ve done your job well, now 
back to your instruments of peace.” 
On that day...or immediately after, 
we will resume manufacturing precision- 
made clocks...clocks which will incor- 


keep our appointment. 


Buy More War Bonds... for Keeps! 


LUX CLOCK MFG.CO., Inc.. WATERBURY, CONN. 
Sales Division - DE LUXE CLOCK & MFG. CO., Inc. 


New York—1107 BROADWAY - San Francisco—833 MARKET ST. 
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GET READY NOW FOR THE FUTURE 


with PAN toducts. 


for the HARDWARE TRADE 


POWER LAWN MOWERS « HAND LAWN MOWERS 
BATTERY CHARGERS ¢ POWER PLANTS ¢ CENTRIFUGAL PUMPS 


Look for new PINCOR products just ness. All PINCOR products are 
as soon as war conditions permit their result of careful research by Pic 


manufacture. They will mean increased engineers and reflect high stand 
sales and profits in your postwar busi- design and craftsmanship. 
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Your inquiry will receire our prompt attention 
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‘PIONEER GEN-E-M 


CORPORATION 


5841-49 DICKENS AVENUE Fd ; 
CHICAGO 39, ILLINOIS Vhoduc L4 
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These and many other types of Welded and Weldless Cleveland 


THERE IS THE RIGHT TYPE AND SIZE OF CLEV 


ELAND CHAIN 





PROOF COll & BBB CHAIN 


Electric welded in sizes 4c to %”. 
Heavier sizes fire welded. Naturat 
finish ... For greater strength we 
recommend Super Steel Chain and 
Sterling Dredge tron Chain for 
Sling Chains. 


LIBERTY COIL CHAIN 


Twist Link. Electric welded. Bright 
finish. 9 sizes ... Packed 100 feet 
in a carton. 


LIBERTY COIL CHAIN 


Straight Link. Electric welded... 
Bright finish. 9 sizes, No. 6 to 7/0. 
Packed 100 feet in a carton. 


LIBERTY MACHINE CHAIN 


Twist or Straight Link ... Twist link 
supplied unless otherwise specified. 
Electric welded. Bright finish. 9 sizes. 


LOCK WEAVE PATTERN CHAIN 


A flat, flexible, strong wire chain. 
Range of 9 sizes . . . ideal for con- 
veyors, rolling doors in use over 
sprockets. Finishes: Bright, Bright 
Galvanized and Hot Galvanized. 


BUCKEYE PATTERN CHAIN 


Also known as Brown Pattern. The 
most popular type weld! steel 
wire chain... Made in 10 sizes, 
Finishes: Bright, Electro Galvanized, 
Hot Galvanized or any plate. 


SAFETY CHAIN 
Made of Stee! or Brass. 3 standard 
sizes, .018 0.028 gauge. Finishes: 
Bright, Bright Galv. and Coppered. 


SINGLE JACK CHAIN 
Made of Steel or Grass. . . 9 sizes, 
Nos. $-to 19 gauge. Also Double 
Jack in 6 sizes, Nos. 10 to 19 gauge. 
Finishes: Bright, Coppered, Bright 


Galvanized. 





Chains are 


serving hundreds of important war uses. Critical shortages of chain still exist 
but we are doing our best to supply all essential civilian demands for Cleveland 


Chain up to the limits of our war-restricted capacity. 


THE CLEVELAND CHAIN & MFG. CO. 


CLEVELAND 5, OHIO and Associates 


DAVID ROUND & SON, Cleveland 5, Ohio @ THE BRIDGEPORT 


CHAIN & MANUFACTURING COMPANY, Bridge !, 
SEATTLE CHAIN & MANUFACTURING COMPANY, 


Conn. @ 


Seattle 8, Wash. 


@ ROUND CALIFORNIA CHAIN CORPORATION, LTD., So. San 


Francisco and Los Angeles 54, California 


LEVELAND 
[HAIN 








ALL TYPES OF CHAIN—WELDED & WELDLESS—CHAIN 
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FEATURE 


Bolly #4 


For the most attractive line of table mats and the finest « 
hot dish protection a table can have, be ready to offer your 
customers “BETTY BREWER” Table Mats. The beauty 
ef their designs—the trimness of their double thick con- 
struction—and their easy pick-up feature make for fast 
turnover, good profits, and satisfied customers. 


Betty Brewer Mats are not heavy, clumsy mats—in- 
stead they’re new streamlined, double thick insulated 
mats that look attractive on the table and give complete 
protection against any hot serving dish. They’re easy to 
pick up from even the most polished table surfaces be- 
cause tops project over base edges. 

. All mats are washable—some are reversible. All are 
available in beautiful gift boxes, or banded with cello- 
phane and tied. Popular prices—good profit margin. Ask 
your jobber for Betty Brewer Table Mats. 


$4.91 per dozen sets. 


gift boxes, $7.93 per doz. sets. 





To right—Betty Brewer Coolcrest Series 
have heavy Pyroxylin projecting tops. 3 piece 
sets—WNo. 80-I1— IVOR Y—No. 80-R—RED— 
No. 80-G—GREEN and No. 80-B— BLUE— 
Cello-banded and tied in attractive gift boxes, 


To left—Betty Brewer Coolcrest Series 4 
piece sets—WNo. 82-1—IVOR Y—No. 82-R— 
RED — Neo. 82-G — GREEN — No. 82-B— 
BLUE—Cello-banded and tied in attractive 
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TABLE MATS 





Above—Betty Brewer Mat Neo. 70-R—ROSE— 
White with satin stripe—Rose decoration. 3 pc. 
set—Tied and cello-banded in gift box, $4.65 per 
doz. No. 73-R—ROSE—4 pc. set tied and cello 
banded in gift box, $7.25 per doz. 





To left—Betty Brewer Mats Nos. $0-T—TULIP 
—$1-J— JONQUIL—52-N—NASTURTIUM— 
53-C— CLIPPER —54-G—GARDEN—55-B— 
BOUQUET—56-L—LARKSPUR. 3 pc. sets—in 
gift boxes, $4.00 per doz. sets. 





All Prices F.O.B. Factory 


CHAS. A. BREWER & SONS « 6320 S. HARVARD AVE. ¢ CHICAGO 21, ILLINOIS 


We Packed 89,582,726 Packages of Food for the Armed Services in 1944. We’ll pack many millions more in 1945. 











[TABLE MATS ES 1 
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There’s a Great Future 
in store for Round Oak Dealers! 


POST-WAR LINE WILL INCLUDE Round Oak is on the march — moving forward with the 


% KITCHEN APPLIANCES . e ° . 
Gas Ranges most complete, most advanced line of gas, electric, combi- 
j ‘ 
Gas Combination Ranges nation, modern coal and wood ranges, and other large ap- 
Elecric Combination Ranges . ee 2 . 
Kitchen Heater, Gas Ranges pliances, in its 74-year history— perfecting a sound, aggres- 
2oal an ood Ranges i 7 
New Kitchen Heaters sive post-war program that promises a great sale-profit 
%& HEATING EQUIPMENT ie 
Steel Furnaces future for every enterprising Round Oak dealer. Some 
St iron Furnaces e ‘a - 
Gas, Oil, or Coal territories are still open, and one of them may be yours. It 
Air Conditioning Systems i “ ‘ ‘ 
Space Heaters « will pay you to investigate. Write, on your letterhead, to 


Electric Water Heaters 

Gas Water Heaters . 

Oil Water Heaters . 

Stokers 

Blower-Filter Units “< . : wt 


Richard D. Nugent, President 
ROUND OAK COMPANY * DOWAGIAC, MICHIGAN 








KEEP FIGHTING—BUY WAR BONDS! 


RANGES 
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MILLIONS of Master Pad- 
locks have already been and 
are being supplied to the 
armed forces . . . with Uncle 
Sam’s preference for Master 


Padlocks ever increasing. 


Just as quickly as we can we 
shall once again direct our 
full efforts toward filling your 


padlock requirements. 


WE meld G 


cou rTSTAN DEIN G Vora E 


Master Jock Company, Milwaukee. Wis.. Worlds Leading Padlock Manufacturers 
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(save-oil ) 


SAVOIL IS COMING BACK 


Here in Ypsilanti, in the very heart of the 
war production area of America, our facilities 
and manpower are concentrated on winning 
the war. 


But we want you to know that when vic- 
tory comes SAVOIL kerosene burning stoves, 
ranges and heaters will be back. All that we 
are learning now about conquering produc- 
tion difficulties and doing the so-called “im- 
possible” will be focused on making better 
stoves, heaters and ranges, and making them 
faster and more efficiently than ever before. 


MARCH 29, 1945 


So keep SAVOIL in mind. Keep the name 
SAVOIL on file. SAVOIL will have some- 
thing profitable and worth while to offer you 
at war’s.end. SAVOIL is coming back. 


KEROSENE BURNING 


Ranges - Stoves - Heaters 


UNITED STOVE Co. 


YPSILANTI, MICHIGAN 
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Anvil Tools 
Awls 

Bars — Ripping 
Bit Braces 
Boring Tools 
Breast Drills 
Chisels — Cold 
Chisels — Wood 
Hammers 

Hand Drills 
Levels 

Marking Gauges 
Mitre Boxes 
Planes 

Punches 

Rules 

Saw Sets 
Scrapers 

Screw Drivers 
Sledges 


Soldering Irons 
(Electric) 


Spoke Shaves 
Squares 
Vises 


Stanley Tools are a familiar feature of every picture of America at 
work. The biggest job in history —building the tremendous war 
machine that won’t be finished till the enemy is crushed — takes most 
of the Stanley Tools produced today. Though these tools have the 
well-known Stanley endurance and efficiency, the finish is a service- 
able “battle dress” that permits greatet speed in production, and 
economy of scarce metals. 

When America’s coming job of “reconversion” is started, there’ll 
be more work for Stanley Tools. They will be styled, finished and 
packaged to sell. Better-than-ever displays and dealer helps will 
simplify your selling job. 4 

When making your post-war plans for profitable business, put 
STANLEY TOOLS at the head of the list. 


Fux STANLEY TOOLS, 111 Elm St., New Britain, Conn. 


STANLEY 


THE TOOL BOX OF THE WORLD 
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SEZ THE FIGURES! According to the most reliable And a Duo-Therm’can be installed any- 
































i sources available*, 2 out of 3 homes do not have where—needs no gas or electric connections. 
: a ae SEZ THE RECORD! Duo-Therm has hehind it not 
: That’s the national average, and chances __ only one,of America’s great industrial organiza- 
} are the opportunity in your own marketis tions, but also.an unrivaled record’ of 18 years 
/ pretty close to that tremendous a satisfactory performance in thousands of homes. 
3 It may be even bigger! : Duo-Therm dealers have made good prof- 
: SEZ THE FACTS! Duo-Therm—a fuel oil water its consistently and have never had to 
at ' heater— provides hot water automatically for less throw their profit back, into service. 
“m ' than half as much as it would cost with either elec- Get the whole story of this great opportunity in 
red : tricity or manufactured gas. appliance merchandising. Send the coupon now! 
ce- ‘ 
nd ) 
“THERM 
a | uo:l 
nd 3 
4 DIVISION OF MOTOR WHEEL CORPORATION LANSING 3, MICH. 
vill wo 
- America’s Largest Manufacturer of Fuel Oil Heating Appliances and Pioneer in Fuel Oil Water Heating 
© 1945, Motor Wheel Corp 
Oe -— —- — — — —- - — - -4 
° 4 DUO-THERM Division of Motor Wheel Corporation ! 
® DUO. -THERM 4 Department L-8, Lansing 3, Michigan H 
Aut PI d new booklet, 24,000,000 PROSPECTS”, and addi- 
% voice Nae b — Oil Stes Fuel f east tultonetien taitiedanten reece market and dealer franchise, wel 
2 ee ee ater Heaters is no obligation to me. 1 
a trade journals in the house- are now in i 1 
i hold appliance and fuel ited ee ES, 0 A As hat bce) OPED chs cho nabeee dwes need sues tele ie 
BS industries field, combined f; Production 
; with the latest applicable Or essential civil. |§ MR AL a ad ls «debe bebe WW. EFGR RY BASS FA BiH SPOT ENF Oo 
? U. S. Census figures. ian Needs, 
me fT ES SS 
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Magazines like Farm Journal, Successful Farm- 
ing, Hoard’s Dairyman, and Dairymen’s League 
News are poked into millions of RFD boxes 
each month. Then things like this often happen. 

Advertising, seen in these magazines, has led 
many a farmer to buy aluminum paint. And 
the farmer doesn’t buy in pints! 


Alcoa Albron is the name that farmers have 
seen for years in aluminum paint advertise- 
ments. Are you able to supply them with 
aluminum paint containing this well-known 
pigment? Ask your paint supplier for Alcoa 
Albron in the paint you buy. Your farm trade 
will accept it more readily. 


4 


ALUMINUM COMPANY OF AMERICA, 1984 GULF BUILDING, PITTSBURGH 19, PA. 


This means OQ+... aasures better Aluminum Paint 


Your customers wil! get best results with aluminum paint made with high grade 


pigment. Ask your supplier for Alcoa Albron pigment, made from 99+ % pure aluminum 


ALCOA ALBRON PASTE IS MADE UNDER PATENTS OF THE METALS DISINTEGRATING COMPANY, INC, ALB RON 
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for INDUSTRY 477/ FINE ARTS 


This catalogue illustrates and describes 
the most complete line of brushes offered 
today. Copies available for Purchasing 
Agents, Executives, Superintendents, etc. 


Write for your copy today. 


qe SOLO- HORTON BRUSH CO.,INC. 
ndustiialk D 


3135 WEST 190TH + LA 


1945 


Dwittor * wnEW YORK CuTY i 
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COMPOSITION SPONGE 


KNEELING 


FOR 


GARDENERS 
‘CARPENTERS 
HANDYMEN 
MECHANICS 


HOUSEWIVES 
ETC., ETC. 







¥ RETAILER 














Whe Firot 
KNEELING PAD 
Scace Peak Harbor 


Takes the knee aches out 

















of gardening and all other 
“kneeling” jobs. Every home needs 
several of them. Saves wear and tear 
on clothes — keeps shoes and clothes 
dry on soggy garden grounds. Made of 
soft, rugged and durable non-critical — 
material. Selling by the thousands. 


Shipped F.O.B. BROOKLYN, N. Y. 


LOOK FOR IDEAL’S OTHER POPULAR 
ITEMS —BATH MATS, DRAINBOARD 
MATS AND SUCTION SINK STOPPERS. 
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/ (DEAL RUBBER CO., 200 FIFTH AVE., New York 10, N. Y. 
Please ship us Vid... ccc ccc ecccsccscscccccsseese 
[) DOZ. KNEELING PADS 
TO RETAIL FOR 89c t | 
. (MIN. SHIP. 2 DOZ.) ' 

' ' 

} Bibee Mame... cc ccccrcsgecsescccsesccccass Dept......ccccees ; 

PIII oo a5 8 ohn wre. 09.0.40:0.0:00000sccdcrsdecevncseccascsceaceds ' 

t Buyer's Signature .. 1.66.6 ec ccc ee eee cece eee eneeeeeeeereeeeee { 





From Cotton 
Gale to Pads 








the only company that looms the pad it sells 


and each fad ts 


WAFFLE | 
ANITTED | 





For greater resiliency 
... faster heat ana 
moisture absorbency 
... better ironed work! 
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WAFFLE-KNITTED 
IRONING BOARD PADS* 
and COVERS x 
& 
Its unique construction, plus quality-control from 2 ea 
start to finish, make TEX-KNIT the outstanding | 
brand! With military needs getting first call on 3 
our padding, we are only able to supply a por- 
tion of our customers’ needs. However, to new 
accounts we suggest putting in a reservation for 
your share in the future. 
ee 
New York Office: 200 Fifth Avenue =. 
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4 Answers for the retailer who asks: 





where does 
Gold Seal Congoleum 
fit into My 
Postwar 
Picture? 
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iG. \s felt base floor covering an “up_¢ TU ? 


at Yes—decidedly! In 1936 5,000,000 sq. yds. were produced. In 1941, sales were over 
200,000,000 sq. yds" An increase of more than 70%. Everything points to a continuing 
upswing postwar. 





, ; em eee eee eee eee eee ee es ee ee es es 


a What is the biggest selling brand of felt base floor covering? 


A. Gold Seal Congoleum. Gold Seal Congoleum is the original felt base floor covering—has 
continued to be the leader in the industry for 35 years. 


Q. Ils Gold Seal Congoleum a quality product . . . will it help the reputation of my store? 


A Gold Seal Congoleum is the finest product of its type—in both durability and eye-appeal. 
* It is the only felt base floor covering carrying the famous money-back guarantee. Gold Seal 
Congoleum patterns have always enjoyed a reputation for fastest turnover. 








from 

1 Q. Will Gold Seal Congoleum advertising assure me quick sales, good profit margins? 
° 

por- A Customers walk into your store in a buying mood—pre-sold by Congoleum Nairn’s con- 

new * tinuous record of 35 years of full color advertising. They are ready to select the patterns 

1 for they have seén in their favorite magazines. 








SMART DEALERS are preparing now for a profitable floor covering 
business by giving Gold Seal Congoleum Rugs and By-the-Yard an 
important place in their postwar planning. 

Get in on the original “packaged” floor covering, Gold Seal Congoleum 
Rugs, that give you fast turnover, best profit, good repeat business, lower 
selling and handling costs. 

For information and suggestions that will help to make the 
Gold Seal Congoleum Department one of the busiest spots in 
your store . . . write our nearest branch office or 4 














GOLD SEAL 


CONGOLEUM 


AMERICA’S LARGEST SELLING 
FLOOR COVERING 






CONGOLEU M-NAIRN, KEARNY, N. J. 
MAKERS OF GOLD SEAL CONGOLEUM AND NAIRN INLAID LINOLEUM 
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COMING TO THE FRONT 


ELECTRIC 
APPLIANCES 


FAST SELLING DELUXE ELECTRICAL APPLIANCES 
DESIGNED TO FILL EVERY ELECTRICAL NEED IN 
THE POST-WAR HOME 


Cconomaalee Gambill Building, Nashville 3, Tennessee 








MIRACLE FEATURES 


All Electric ...No gears, clutch, 
oiling or cranking. Proven Per- 
formance. Streamlined for easiest 
cleaning. Low tank. 


THE SEPARATOR 
NAME TO 


EMEMBER.. . 


As the Nation’s No. 1 choice 
— The Iowa Super Electric 

is a dependable 

source of profit. 





Make no mistake about it . . . cream sep- 
arators will offer you a highly profitable source of 
postwar sales... for separating “on the farm” and feeding skim 
milk to livestock and poultry is basically sound agricultural economy. 


IOWA Cream Separators offer you the way to leadership in cream separator sales for 
your community. Why not write today for new catalog that fully describes the complete 
IOWA Cream Separator line? 


ASSOCIATED MANUFACTURERS, INC. + Dept. HA 345, Waterloo, lowa 


BUILDERS OF QUALITY CREAM SEPARATORS SINCE isos 
HARDWARE AGE 
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FIRE BRICK | 
in putty-like fo rm 





































FITS ANY RANGE, 
STOVE OR FURNACE 











HERE is a stove lining material packed in plastic, putty-like 
form ...a material far superior to dry mixtures for repair- 
ing cook stoves and ranges .. . a refractory which multiplies 
your sales (and profits) because it also repairs heating stoves and 

m-air furnaces. Fireline Stove & Furnace Lining is the an- 
s ~d to these stove and furnace repair problems: 


COOK STOVES —Fircline replaces cracked | 
and burned-out stove brick and firebox castings. | 
Ic “fits” all types, makes, and models—is read- 
ily moulded to any shape, then baked out by 
the fire. No need to carry all kinds and sizes 
ofs firebox castings and stove brick—no need 
for.long delays and profitless correspondence. 
With Fireline on your shelves, you make your | 
sale and get your money immediately. Aver- 

~ age sale 5 to 10 Ibs. 


HEATING STOVES— In heating stoves, | 
circulating heaters, base burners, etc., Fireline | 
preserves cracked firepots—protects good fire- | 
pots from burning out. It forms a gas-tight lin- 
ing entirely around the firepot which seals all 
cracks and holes. No more waiting for cast- | 
ings, no more losses through changed models | 
or “bootleg” misfits — instead a quick turn 
over, sure profit for you. Withstands 3000 deg. 
F. Average sale 30 to 50 Ibs. 


FURNACES— Repairs cracked firepots — | 
protects good firepots. Installed 1 to 114 in. 
thick entirely around the firepot, a Fireline | 
lining prevents the escape of gas, odors, and, | 


ec 











soot into the building. In this application, . . . 
Fireline jumps your refractory sales to “big Housewives will be happy - = this back 
business” as 100 Ibs. required to line average | again someday, the Rubbermaid Dish Drainer. 





22 to 24 in. furnace. Also used for replacing 
fire tile in steel furnaces, for setting stokers, 
and oil burner combustion chambers. 


Rubber covering on the wire frame protects 
her dishes and sink or drainboard. Plenty of 
plate holders. Roomy spaces for silver and 
glassware. 

Don’t ask when we will make them again. 
It will be as soon as the war permits. We will 
tell everyone when that happens. . . including 
housewives through national advertising. 


FIRELINE---- 
Cubbeunatel 
Fireline Stove & Furnace Lining Co. | ¥ : 
1859 Kingsbury Street, (Dept. €), Chicago 14, Mel | HOUSEWARE 3 


Please send full information, prices and discounts on Fireline. 


Firm. 





Fireline is highest-quality industrial refractory material 
adapted for domestic service. Packed in 5 and 10 Ib. cans (60 Ibs. 
per case), also 50 and 100 Ib. drums available immediately from 
jobbers’ stocks. Mail coupon below for bulletins, prices, and 
name of nearest jobber. Get acquainted with this profitable, 
available item at once. 
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THE WOOSTER RUBBER COMPANY 


WOOSTER OHIO 


AAA. 








Signed. 
Name of preferred jobber. ieee 
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on the lawn mower horizon? 























@ Big sales? Not yet. Big manufacture? Not yet. Big permanent dis- 
appointments? Not by a long shot! 

When we purchased the Philadelphia Lawn Mower & Mfg. Company 
and the Coldwell Lawn Mower Company some months ago, we placed 
a good-sized stake on the future of a business in which we thoroughly 
believe. To state our policy briefly: 


THERE’LL BE NO BASIC CHANGES 


in either products or sales plans affecting either organization. 


There'll be some improvements in each line, of course . . . results of 

pooled engineering knowledge, of new skills gained in making war 

materials. But here is a statement of fact which we believe many dealers 

and distributors in the hardware field will welcome: — we do not 

intend to change the principal features which have established popu- 

Y : ; larity with home owners for individual “best-sellers” in the lawn 
mower lines of “Philadelphia” and “Coldwell”. 

As formerly, “Philadelphia” dealers and distributors will be con- 
¥ tacted by the “Philadelphia” sales organization, probably by some of 
the same men. As formerly, “Coldwell” distributors and dealers will 
do business with the sales organization and men with whom they are 
familiar. 

We're glad to be entering the lawn mower field with two major 
divisions representing the oldest and the next oldest successful manu- 





facturing companies in the field. 


PORTABLE PRODUCTS CORPORATION 


PITTSBURGH, PA. 





Our Lawn Mower Divisions will merchandise 
their products over the following signatures: 





romans rovvces COHPORATON 3 3 wages PRODUCTS CORPORATION | 
~ N. ¥. 
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INVESTMENT 
IN POST- 
WAR 
PROSPERITY 


Read the advertisement re- 
produced here and appraise 
it with broad-visioned 
judgment. 
Remember, as you read and 
judge, that it is one of a 
series appearing regularly 
in leading sporting maga- 
zines. 

“Why,” you may ask, 
“does BRISTOL advertise 
now with no products to 
sell?” 


With a moment's reflec- 
tion, we think you, your- 
self, can answer that 
question. 

It is to keep the name and 
fame of BRISTOL prod- 
ucts alive until we all may 
turn from the paths of war 
to those of peace. 

In this way, BRISTOL 
plants can continue to 
operate on good produc- 
tion schedules following 
the victory. 

In this way, you, yourself 
in postwar days, can quick- 
ly enjoy profits on a fast 
pick-up in BRISTOL sales. 
In this way . . . by assurin 
our future production an 
your future sales... 
BRISTOL is doing its bit 
right now to help under- 
write the coming prosperity 
of all America. 

From this latter standpoint 
alone, don’t you agree that 
this advertising is very 
much worth while? 


The Horton Manufacturing 
Company 
Bristol, Connecticut 
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Bs Nef ods will stand the gaff 








Tugging a rod from brush or tree branches is only one of 
the many “‘annoyances”’ fishermen have experienced since 
time immemorial. 

Long before Pearl Harbor, BRISTOL manufactured the 
finest and sturdiest fishing rods any angler might covet. 

' Today, even while BRISTOL’s production resources are 
devoted to battle tasks, these rods are beiag even further 
improved and perfected for your coming piscatorial pleasure. 

Quickly, at the war’s end, these versatile beauties will be 
waiting for you at your favorite dealer’s. You’ll recognize 
them quickly. You'll find them bearing the trademark that 
long has stood for the world’s best in fishing tackle . . . identi- 

_fied for your easy selection with the famous BRISTOL name. 





PEACETIME PRODUCTS: FISHING RODS, REELS, LINES, GOLF CLUBS 
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THE AMERICAN THERMOS BOTTLE COMPANY 


Thermos Bottle Co., Ltd., Toronto 


MARCH 29, 1945. 


Ever sINcE “Thermos” applied the princi- 
ple of vacuum insulation to a practical, every- 
day container, the fame of Thermos brand 
has spread. The trade-mark, “Thermos,” 
has become the symbol of efficiency and 
dependability in vacuum-insulated goods. 
Today, many thousands of war workers 
carry ‘“‘Thermos”’ brand vacuum bottles for 


a much needed lunchtime lift—adding new 








friends to the multitude of peacetime users. 

Tomorrow, America will continue to pre- 
fer “‘Thermos,’’ the brand with the back- 
ground of long, consistent service. 

In the meantime, Thermos advertising 
continues to remind’ your customers of the 
many pleasures and benefits that are theirs 
when they use ‘Thermos’ brand vacuum 


products. 





NORWICH, CONNECTICUT 


Thermos Limited, London 








— THERMDs 


TRADE-MARK REG. U. S. PAT. OFFICE 


BRAND VACUUM BOTTLES 


















versatile 
flexible 


This low-cost 16” DURO Band Saw 
has a wide range of uses — and 






































many special features 


Ideal for quick-changing times—here is 
an efficient machine for cutting tubing, 
extruded shapes, bar stocks, metal 
sheets, casting gates, plastics, brake lin- 
ings, hard rubber, slate, fibre and many 
other materials. Can be adjusted to ob- 
tain standard wood cutting speeds by a 
slip of a lever. Some of its special features 
include: Heavy machined cast iron trun- 
nion; special roller blade guides which 
reduce blade crystallization and lessen 
blade breakage; new design which per- 
mits all adjustments to be made from 
front while saw is in operation; New 
Departure Ball Bearings; Upper wheel 
mounted in machined dove-tailed ways 
with adjustable steel gibs; many other 
advantages. Metal cutting speeds: 230 
and 596 R.P.M. Wood-cutting speeds: 
2300 and 5960 R.P. M. 

Send for Catalog—for full details and prices 
on the DURO 16” Metal Cutting Band Saw. Also 
lists specifications and prices of complete line 
of DURO single and multi-spindle Drill Presses, 
Circular Saws, Jointers, Routers, Shapers, Grind- 
ers, Lathes, Scroll Saws, Flexible Shaft Units and 
Portable Electric Drills. 








Available on Priorities Only 


DURO WwOOMLS 


MACHINE TOOL DIVISION 


DURO METAL PRODUCTS CO. 2692 N. KILDARE AVE., CHICAGO 39, ILL. 


ALSO MAKERS OF DURO© HAND TOOLS 
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Scythe Stones 
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No. 824—SCYTHE STONE AND FILE DISPLAY ASSORTMENT 


Here is a display, holding fast selling Scythe Stones and File with easy-to-grip, wooden 
handle, which will come to you in three striking colors. Both Silicon Carbide and Alu- 
minum Oxide Scythe Stones are displayed in most popular sizes. This attractive dis- 
play, 19%” high, 10%” wide and 534” deep, is sent, no charge, with the following 
No. 824 assortment: 





Quantity Neo. Shee List Each Total List 
a 214 ¥gx1x10 $ .25 $2.00 
6 215 ¥x 14x10 30 1.80 
6 216 %x1lyx12 35 2.10 
8 217AL ts/ fsx lt x10 .20 1.60 
6 218AL te/th x lve x 10 .25 1.50 
3 61 14” File 1.00 3.00 


oa 


No. 824—Scythe Stone and File Display Assortment Total $12.00 













In as much as the season, for use of Scythe Stones, is close at hand we suggest your 
orders, for this attractive display and assortment, be placed immediately. 


WW SRN eked Uy a 2 


Manufacturers of GRINDING WHEELS AND OTHER ABRASIVE PRODUCTS 
JACKSON, MICHIGAN 


Soles Offices Chicago or Detroit Pittsburgh Cleveland Cincinnati Milwaukee Philadelphia 
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FEATURE QUALITY 


IN FARM AND GARDEN TOOLS 


Sell Pianet Jr. ! 





For over 75 years, Planet Jr. specialized 
farm and garden tools have been famous 
for quality! They are designed and built 
by men who &now the grower’s needs and 
constantly strive to make his job easier— 
help him grow better crops with less 


effort at less cost. 


These facts present an opportunity you 
just can’t afford to miss! Be sure to in- 
clude Planet Jr. in your plans for the 
future! Write mow for full information. 


S. L. ALLEN & CO., INC. 
3425 N. 5TH STREET, PHILADELPHIA 40, PA 


Planet Jr. 








,| post-war lines of UNION 
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Yes, it’s long-past time for your fishermen 
customers to buy new UNION Rods—with the 
old enthusiasm. Wait till we can release 
them to you!—wait for these over-due Profits 
on UNION Steel Rods! 


Be set then to take up on SALES with a new 
line of UNION Values,—with a lure to catch 
the fancy of the fisherman. New features 
we've been v.urking on since War declared 
“closed season” on sporting-goods production. 


“Hold open,” too, for new and perfected 








Roller and Ice Skates 


| "Chisels and Screwdrivers 


HARDWARE COMPANY 


Ww 2 E Ged aw 
TORRINGTON. CONN. 


NEW YORM OFFICE SI CHAMBERS STREET 


Hack Saw Frames 


Gun Implements 


*Available on priorities 
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MACKLANBURG- DUNCAN C0. 


a“ 
a 
Mannjactieu Z WU-GLAZE GLAZING COMPOUND + KU-WAY WEATWERSTRIP + MU-ART LETTERS ANO NUMBERS 


OKLAHOMA CITY I. OKLA. 









GET 


BRINGS YOU 


ROFITS 


Your wholesaler has or can get 





for YOU this magnificent display. 
Finished in natural wood and 
trimmed in four colors-this display 
will add beauty to YOUR store. 


In addition it insures turnover. 








Won! 


YOURS 














Diamond No. W-10 Store Display 24”x58” 


ON EVERY FIGHTING FRONT 


With the Army, the Navy, the Marines, 
on tanks and in airplanes . . . Diamond 
Tools and Products are doing their part 
to keep Uncle Sam’s fighting machinery 
moving forward. ... They are used on the 
farm and in every essential war industry 
on the home front. 


We're doing our best to take care of our 
customers, but war needs must come first. 


DIAMOND CALK 
HORSESHOE CO. 


4622 GRAND AVENUE 
DULUTH 7. MINN. 














HARDWARE AGE 








you 







You'll find the matchless qualities 
of Aluminum in « e« 


TRADE MARK 


ALUMINUM TRIM 


@ During the period of acute aluminum 
shortage, many materials were tried for metal 
trim .. . and found wanting. Now that 
Youngstown Manufacturing, Inc., can give 
you Superior Aluminum Trim as of old, in 
many but not all styles, you can have again 
that permanent and pleasing aluminum fin- 
ish coupled with easy to bend and miter 
features. There’s no question about there 
being a profitable market ready for you with 
beautiful Superior Aluminum Trim. The list 
enables you to make full profits immediately 
without “‘ifs’’ and ‘“‘ands’’ found in other 
plans which make profits contingent upon 
your annual business..These, as you know, 
depend upon uncertain, future shipments. 
You get deliveries from Youngstown in your 
turn — write for prices and available num- 
bers now .. . or use the coupon. 





YOUNGSTOWN MANUFACTURING, INC. 


66-76 S. Prospect St. Youngstown, Ohio 
BA phi am i i eh 





Branch Offices and Warehouses 
YOUNGSTOWN MANUFACTURING, INC. Company SA OEE a EG BAe EEE : 


363 W. Peachtree Street NE 
Atlante, Georgia 
363 S. Wall Street 
Columbus, Ohio 
217-219 N. Alabama Street Address___ 
Indianapolis, Indiana 


Your Name- 














510 Arch Street City Pe ER we kT Aer matere: 
Philadelphia, Penne. 
ee en ne ea oe de 
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BOMMER 
GRAVITY PIVOT-HINGES 
ARE THE BEST 


DOUBLE 
ACTION 


SINGLE 
ACTION 





TYPE 1331 


FOR LAVATORY DOORS ON MARBLE, SLATE, 
GLASS, METAL OR WOOD PARTITIONS 


Bommer Gravity Hinges .are simple in con- 
struction: the ball-bearing hardened steel 
roller secured to the pintle in operation has 
continuous contact with the broad cam which 
practically eliminates friction and reduces 
wear to a minimum. 

The adjustable pintle permits aligning and 
setting the door to close or hold open in any 
desired position after the door is hung. 


BOMMER SPRING HINGE CO., INC., BROOKLYN 5, N. Y. 
CHICAGO SALES OFFICE: 180 N. WACKER DRIVE 














CHENEY METAL PRODUCTS CO. Dept. H, Trenton, W. J. 
Pee cree 


One ps 


cannot clog, jam, freeze or be- 
come noisy. A flexible synthetic 
rubber impeller is the only mov- 
ing part. Jabscos can be operated 
in either direction—mounted at 
any angle. They’re profitable, 
fast-selling pumps — ideal for all 
around farm use. For full infor- 
mation, write— §> 


Dealers — distributors wanted! 


Now available to the farm and 
hardware fields are Jabsco 
bronze pumps—they’re gearless- 
water-lubricated pumps that 


JABSCO 
PUMP CO. 


8306 Wilshire Blvd. 
Beverly Hills, Calif. 














PROFITABLE 
HARDWARE STORE ITEMS 


¢ NEATSLENE 





STICK BELT DRESSING 


STOPS SLIPPING BELTS ¢ 


NEATSLENE CO., OMAHA, NEBR, 





Centeins no rosin. Made ia stick and liqaid. 

















“BEST FOR LEATHER IN ALL 
KINDS OF WEATHER" 


ee Se ee ee 6 at 









































Made In three grades. Pure—Prime—Ne. | 
Softens—Preserves Leather 


Sold by jobbers everywhere. Inquire of salesmen 


NEATSLENE COMPANY 


OMAHA 8, NEBRASKA 


animals Omaha 

Pocki shoonen, comes the Pure emesis 
N Oil used Im SHEPS  Qaceed 
NEATSFOOT OILS. 
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322) In a Series of Research Reports by the Rubberset Company 


HOW LONG SHOULD) A 


N THE PAST we’ve had many letters—and photographs} 
—from painters who have used the same Rubberset 
brush continuously for 10...15...even 20 years! 


But listen to this... 


In a test we conducted on a 4" Rubberset Nylon brush 
it wore 514 times longer than a pure hog bristle brush of the 
same size! 

To obtain these figures, we set up a testing apparatus 
which duplicated almost perfectly the brush strokes of a 
man. An additional device which counted the strokes 
was added, Precise measurements of the length of the’ 
bristle were made at |the end of each 200,000 strokes. 

After one million strokes—which would cover approx- 
imately 840,000 sq. feet—the pure bristle brush had worn 
11/16 of an inch. 

The Rubberset Nylon had worn 2/16 of an inch! 

Remarkable, isn’t it? That 2/16 of an inch indicates 
practically a lifetime of wear! 

Isn’t it great to know that as soon as the U.S. Navy 
permits civilian use of Rubberset Nylon brushes (we’re 
working on their 2nd million) you'll be able to get the 
finest paint brush ever manufactured— and ‘that it will 

‘last up to 54 times as long as pre-war hog bristle. 

We'll tell you more about the unbelievable ee 
Nylon brush on these pages, next month. | 


RUBBERSET 
NYLON BRUSHES | 


Rubberset Company—56 Ferry St. Newark 5, N. J. 
Factories: Newark, N. J., Gravenhurst, Ont., Canada 
Branches: Los Angeles, Cal., St. Louis, Mo. 
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“The Man Who Knows tested 
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Here are the results of the accelerated 
wear test on brushes, as measured by loss 
of length in the bristle. The brushes were 
passed back and forth over a rough sand- 
and-plaster surface 36 times a minute in 
compiling these figures. 


Strokes 


200,000 
400,000 
600,000 
800,000 
1,000,000 


Total Wear 


aa) - tosere | 


rs 
PAGGALE EL, 





This is the “business end” of the testing apparatus. Brushes 
tested in pairs with the same amount of pressure on the 
surface that the average painter would apply. (So same 
conditions apply to each brush.) 
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Nylon 
Bristle 
Wear 


1/16 
none 
none 
none 


1/16 


2/16" 


Hog 
Bristle 
Wear 


3/16 
2/16 
1/16 
2/16 
3/16 


11/16” 





BUY MORE BONDS MORE OFTEN 


Mascot Heat-engineered 
stoves and heaters are 
designed to satisfy the 
needs of post-war buyers. 


Today’s hands are reaching for these 
of tomorrow because of their s 
beauty. But there’s more to Mascot 
) The displ 
> pictured 
" available 


ond deale 


MASCOT STOVE COMPANY 


CHATTANOOGA TENNESSEE 
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>) The display mount 
| pictured above is 


| available to jobbers 
| ond dealers. 


““DAYTON“’ 
Lockset No. 76 2 
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The “Dayton” design is 
an all steel latchset. 
The above is equipped 
with locking lever on 
inside which locks both 
knobs. Unlocking de- 
vice on the outside 
releases knob in case 
of emergency. 


PACIFIC PLASTIC & MFG. CO., INC. 


4865 EXPOSITION BOULEVARD 
LOS ANGELES 16, CALIFORNIA 


( by foremost Hollywood designers, the 
‘Los Angeles” knob of tough resilient Tenite . . . 
smooth and pleasant to the touch .. . is made in 
Ivory color, and embodies many refinements and 
exclusive features found only under the “‘Holly- 


made” Brand. All ‘‘Hollymade’’ door sets are” 


equipped with the new, easy action steel tubular 
latch. 


Ask your jobber to show you the entire “‘Holly- 
made” line . . . America’s most popular line of 
smartly-styled and reliable door knobs, latchsets, 


locksets, plastic pulls, knobs, and aluminum 
alloy pulls. 


Design Latchset No. 
9% (all plastic 2” 


Case %” SPECIFICATIONS 


Back S o 
latch Bolt 7/16" noe 2%" » ~ 2% 
row 


latch 

i Fasy § 

when gieeth action” 
door js closed, 
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<r / ADD READY SALES 
a. VOLUME WITH AN 


ECLIPSE PLASTICS 


* DEPARTMENT 





These popular Eclipse San 
DURO Plastic Utilities will add extra 
sales and profits. Write for details and prices. 


New San DURO Plastic BABY’S DINNER SET 


ZB 


= . 








TUMBLER 
CEREAL 


DINNER BOWL FORK — KNIFE — SPOON 
@ Attractive, colorful 6-piece set designed by child 
specialists to aid child training and feeding. Advertised 
in PARENTS’ MAGAZINE. Colors—red, blue, pink, ivory. 


San DURO Plastic Tray Sets in Colors! 
“Rumpus Room” Trays 


Gift set of 3 trays in 
assorted colors, popu- 
lar for beverage and 
At- 


BOWL 
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Ce 














sandwich serving. 
tractively packed. 





Bridge Table Trays — Packaged set 
of 4 trays specially designed to hold 
beverage glass and ash tray. Ideal 
bridge prize and all-season gift. As- 
sorted colors— red, white, bive. 





MOULDED PRODUCTS C0. | 


5154 North Thirty-Second Street + 


i ee 
me 


# 


tas at 


Milwaukee 9, Wisconsin 


© "PLASTIC PRODUCTS AND CUSTOM-MOULDERS FOR ALL INDUSTRY, 


40 
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UGGESTION 
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Ye DeLuxe MOP 
WRINGER PAIL 


With all the rumors about revolutionaty 
changes after the war, you will want to be care- 
ful in making up your post-war buying list. 











But there are some items you can put on 
your selling list right now, such as Schlueter’s 
patented DeLuxe Mop Wringer Pail. Just as 
soon as Uncle Sam gives us our “honorable 
discharge” from our war production job, we're 
going back to the making of this and the many 
other high-quality Schlueter metalware prod- 
ucts you knew so well. 


And the patented DeLuxe Mop Wringer 
Pail will be the same high-quality pail it al- 
ways was...a pail that won't tip or turn over 
—that has no springs or tricky mechanism to 
get out of order...a heavy metal galvanized 
pail with long-lasting rollers that wring out 
the mop dryer than it could be done by hand. 






























But we're not going to ask you to stock the 
DeLuxe Mop Wringer Pail on its reputation 
or its efficiency alone. We're again going to 
back up this popular item with national adver- 
tising as we did before the war. That means 
more sales and easier profits for you. While we 
can’t say how soon we can deliver Schlueter’s 
DeLuxe Mop Wringer Pail, we suggest you 
put it on your postwar buying list right now. 


CHLUETER 


MANUFACTURING CO. - ST. LOUIS, MO. 


BUY ANOTHER WAR BOND TODAY 















MOR 









; HARDWARE AGE 





MAJOR’S CEMENT 









GOING STRON 


As already announced through the Press, 
Plough, Inc., manufacturers of Ever-Ready 
Machine Oil and many other Nationally Ad- 
vertised Household and Drug Products, has 
purchased the Major Manufacturing Com- 
pany, makers of Major’s Cement, 461 Pearl 
St., New York City. ‘ 

Major’s Cement, recognized as a leader in the 
field of general household cement for 68 
years, is now a reguiar Plough Product. Its 
manufacture and sale will be promoted in ac- 
cordance with Plough’s policy of expansion. 








STILL 
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pall Indispensable in every household for mending 

og Met. broken china, glassware, pottery, furniture, 
and other items in the home and elsewhere. 

put on 

jueter’s 

Just as Cc 

orable Major’s Cement offers the hardware dealer 

Gro J 


, we're the full benefits of a high quality, widely 
needed “repeat sale” item plus the added 

























prod- benefits of Plough’s liberal sales policies. 

Major's Cement Stock and display Major’s Cement. 
ry in 12 Bottle Coun” ORDER FROM YOUR WHOLESALER 
At 2ea sales. aes: a Get in touch with your wholesaler at once 
a $0 aa and be in position to get an early start on 
nined Major Cement sales in your community. Dis- 
g out play it on your counter at once. 
hand. If your wholesaler is unable to supply Major’s 
-k the Cement, write us direct, furnishing the name 
ation and address of your wholesaler, and we will 
ng to arrange for him to supply you. Majeciereemenss svensen 
dver- contains insert. Price: 25c, 
neans PLOUGH SALES CORPORATION Also in pints, quarts, gallons, 
le we Distributors For 
eter’s 
; you 
now. 

MEMPHIS 1, TENNESSEE 

Maonutacturers of: St. Joseph Aspirin, Penetro Products, Moroline and Mufti Products, Black and White 

Cosmetics and Hair Preparations, Black and White Ointment and Skin Soap, Argotane, Breethem, Ever-Ready 

Oil, ta Creole Hair Coloring, Major's Cement, Kaffee Been and Gets-It. Exclusive Distributors of Mexsana. 
mo. 


GE 
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MORE THAN CP miction PACKAGES OF PLOUGH PRODUCTS SOLD LAST 
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GARDEN HOSE 


The Lucky Strike No. 5 is 

a good washer. It locks fast; it 

holds tight; it prevents leaks. 

But it can be taken off and used again 

and it still holds fast. That is why 
Feature - 





you, Mr. Dealer, can Stock — 
Sell —- Lucky Strike Garden Hose 
Washers and KNOW that you have 
performed a neighborly gesture 


in recommending this item 


to your regular trade. Today, 
talk Lucky Strike 
to your Jobber. 


COLORFUL COUNTER DISPLAY 


12 Washers packaged in 
a clean, easy-to-handle 
envelope. 25 envelopes 
to the compact, 2-color 
counter display carton. 


100011: 


CASH IN ON IT 


TRY 3) 
FOR 


SPRING ann SUMMER 




















| KEEPS OUT INSECTS 
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SEALS WINDSHIELDS 
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The Spring house-cleaning season 
brings added opportunities for 


every hardware dealer to cash in, ~ 


more than ever, on Strip-Seal. 
This “magic mastic strip’ is an 
essential item in every home. It 
plugs openings around warped 
window screens, baseboards, sills 
. . fills cracks in brick, masonry, 
floor boards . . . seals auto wind- 
shields...stops leaks around bath- 


tubs, shower connections, toilets | 


..is, in reality, the answer to 
1000 plus one household problems. 


PLUGS + PUTTIES - 
Seals EVERYTHING 


When. a homeowner tells you he 
wants to ‘do a little caulking job”, 
sell him Strip-Seal. It will caulk per- 
fectly...can be painted over...re- 
quires no tools.. 


The Tremco Manufacturing Co., Cleveland, 0. 
TREMCO 


ITS POPULAR PRICE 
APPEALS TO EVERYONE 


Single Package 
Full Box . . . 

(Retail fist price) 
Higher in west and deep south 
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CAULKS § 


-anyone can use it. | 


| 












DEMAND \ ozcdez TAT ANT TRAPS 
EXCEEDS 


SUPPLY / - without — / 


~ We were never more serious in our 














lives. This season—due to the drastic 





reduction in the supply of Thallium 


Sulphate—there aren't enough TAT ANT 
TRAPS to go around. Some dealers will 
surely be disappointed. Make sure you 
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ws are not deprived of this sure-fire Profit 
ies fo ° ° 
cash in, item. Get your order in Today. Call your 
al. 
"is on Jobber RIGHT NOW! 
warped 4 
ds, sills 
asonry, 
) wind- 
d bath- 
toilets | TAT Insect Repellent Lotion 
wer to repels mosquitoes, gnats, 
»blems. Panes — Prevents os 
MULKS te comet ond 
iG other less effective agents. 
Does not remove nail polish. 

you he One dozen to display car- 
g job”, ton. Dealer cost $2.52 per 
Ik per- dozen. Retail 35¢ each. 
r...re- 
1 use it. ‘ 
eland,0. | TAT Aik Traps 

» America’s first and original 








scientific ant trap. Sold on 
Money-back Guarantee. Na- 
tionally advertised. One 


dozen to display carton. i Ota 
7 Dealer cost $2.00 per dozen. 
Fair Trade Retail 25¢ each. ree 
5 site 
ON 
c TAT rf = 


Biadi Trap ROACH TRAP 


Bee ret ee rer werwiat te tine Be 
TAT Roach Traps offer swift, 
sanitary elimination of 







TAT 
Ant Bait | 


FOR GARDEN ANTS 


A-specially prepared 
boit in jelly form. 
Packed in easy-to- 
handle tubes. Unsur- 
passed for control of 
ovtdoor ants. Fair 
Trade retail 35¢ 
each. 1 dozen ta dis- 
play carton. Dealer 
cost $2.80 per doz. 











































$2.00 ‘dozen. (Illes- 
trated) 25¢ each. JUMBO 
cost $2.80 





0. €. LINCK C€O.,¥mc. monrciair,n. s. 


(formerly Soilicide Laboratories) 
Manufacturers of TAT INSECTICIDES 
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plans a home 


(Colossus 


ET the American giant who has right now, in the 
bank, ready for spending, some 121, billion dollars 
. » «who enjoyed last year an income of close to 28 bil- 


lion dollars. 
The American Farmer! 


Come peace, he’ll be ready and eager to buy all the 
things that wartime conditions have denied him. 


Especially, a new home! 


A new survey* of the nation’s better-able-to-buy farm 
families, just completed for Country Gentleman, 
reveals that 17% plan to build all-new homes—and 
almost 2% of these have already set aside the funds. 
72% plan to repair or remodel their present homes. 
74% expect to repair or build other farm structures. 
And 68% intend to spend an average of $271 on house- 
hold appliances. When you consider what this all means 
in terms of plumbing, wiring, paint, glass, wallpaper, 
hardware, fixtures and a hundred-odd other home- 
making items, you get a glimpse of a colossal consumer 
market that is absolutely vital to postwar employment 
and prosperity. 
Maybe colossal is too puny a word to describe this giant 
who is going to have a better home. For, in addition, 
he is the purchasing agent for six million farm busi- 
nesses while supplying the wherewithal to satisfy 
all the other needs and wants of his family of 30,000,000 
people. 
Is it any wonder we keep reminding you: The biggest 
farm market in all history lies ahead ! 

*Full report available to any responsible 

executive requesting it on company let- 

terhead. Address Country Gentleman. 

Independence Square, bila. 5, Pa. 


"ty ountry 
entleman 


. 


? 
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4 How Hard Would it Be To Sell 


“Less Chore Time?” 


33% less chore time! — why farmers would 
stand in line to buy it. What farmer doesn’t 
want less chore time .. . easier work . . . saving 
of time ... greater production. 


Jamesway dealers can offer just such important 
time-saving advantages in caring for livestock 
and poultry in and around the barn and barn- 
yard ... time savers that cut by a third or more 
the never ending, twice-a-day job of getting the 
chores done. 


The properly arranged barn alone can do away 
with several miles of walking each day. Then 
there are litter carriers and feed trucks to save 
still more steps ... water cups to short cut the 
chore of letting cows in and out of the stable 
... Stalls and stanchions to keep cows cleaner. 
The whole Jamesway Line is packed with step 
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Jamesway National Advertising 


Backing Jamesway dealers, helping them to 
hammer home to farmers the advantages - of 
Jamesway, is Jamesway national advertising. 
appearing regularly in thé leading farm maga- 
zines read by your customers. 


Because of increased customer demand after 
the war, Jamesway is enlarging its dealer or- 
ganization. This is an opportunity for strong, 
alert, aggressive dealers to prosper with us as 
we hope to prosper with them. Write or wire 
for full particulars of the attractive Jamesway 
Dealer Franchise. Address Dept. HA-345. 


Jamesway 


REG. U.S. PAT OFF 
Ft. Atkinson, Wis. Elmira, N. Y. Oakland, Calif, 
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In Electro-Line, beauty is a good deal more than skin 
deep! Down even to small details you will find careful 
workmanship —competent handling —the unmistak- 
able trademarks of production skill and efficiency. 
Electro- Line controllers are supported by national 
advertising. Every Electro-Line distributor and deal- 
er is receiving the benefit of Electro-Line’s consumer 
educational program. This expanding program is 
the result of careful study of stock-handling prob- 
lems of farmers, and is designed to prove the true 
worth of electric fencing. 

Let Electro-Line help you share the benefits of this 
new program by allying yourself with Electro-Line’s 
progressive policies. There’s an ever increasing con- 
sumer trend toward the Electro-Line controller — 
because it has so satisfactorily served so many of the Sold 
nation’s farms. 

Electro-Line controllers are moderately priced and “/4teugh 
modernly styled — their impelling eye appeal in the Gobbers 
dealer’s store demands attention —their satisfying Only 


ELECTRO-LINE FENCE COMPANY 


Milwaukee 2, Wisconsin 






Ten pelling eye apepeat... | 








@ When you sell Stewart products, extra profits will be 
quick and clear because you have no money tied up in mer- 
chandise. You sell from Stewart comprehensive literature. 
q Manufacturing restrictions have been imposed on 
many Stewart products, but chain link wire fence and 
other wire items are available NOW for certain protec- 
tive purposes. Perhaps your customers may qualify. So, 
keep sending us your inquiries. € A tremendous volume 
of this business is accumulating for postwar needs, and 
you'll be in a better position to cash in when that time 
comes if you send for Stewart literature now. When writ- 
ing, please mention products in which you are interested. 









Stewart Wire Window 
Guards available 
now for certain pro- 
tective poses, 
Made to fit any size # 
and shape opening. % 

























psseses!® 



























Wire Mesh Partitions 
are sectional and 
made to fit any height 
or width. Available 
ils on re- 










now. 
























































1237 Stewart Block 
Cincinnati 1, Ohio 
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SATISFY THIRST 


.. far ettra profits 


If soaring overhead costs have made you thirsty 
| Range of colors... for extra profits, then try Zip-Sip*. . . the all-plastic 
) Red... Blue...Green collapsible cup that strikes the customer’s eye and 

-«-lvory and Yellow rings the cash register. 

The market for Zip-Sip' cups is being created for 
you now through an aggressive campaign of na- 
tional advertising designed to ming new customers 
and old into your store. 

When your customers ask for Zip-Sip* that 
name which is easy to say... and twice as easy to 
sell... be ready to supply the demand by having 
an ample stock of Zip-Sip* cups on hand. 


Order From Your Jobber 


PLASTIC 
Welded Hrodtiet, we. 


1505 N. WESTERN AVE. = LOS ANGELES 27, CALIF. 
¢ Exclusioe suatanwe for oman - — _ Corp. ) 


Re EET Tr ee 


sapere <r huHER DURA BR (TF PRODUCT rs ‘ee 


COS. 


*Rege-U.S. Pat. Off, 
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It’s a genuine Briddell 
..»“NUF SED” 


Well, not quite enough said, maybe. Meat 
men who've never swung a Briddell cleaver 
—they’d probably like some facts. 

To wit: Best quality high-carbon steel; 
expert-tempered; expert-edged, handle on 
to stay—a gleaming, beautifully balanced, 
heavy-duty cleaver that a heap of meat men 





swear by. 

No. 900, shown, has a 9” blade; another J 
style is our No. 800, with 8” blade that’s 
wider at the far end. Some like one, some 
like t’other— both are Briddell quality all 


War commitments continue to control much 
of our production. Of the Parker Small Hand 
Tools which you have requested, only a few are 





the way. 
They have to be, for that’s the only kind 
this Eastern Shore hand-tool plant puts out. 


again available. We wish there were more and 
that deliveries could be speeded. Every effort 
is being made in that direction, and to offer 


you the new quality tools in greater variety 
which will bear the Parker name postwar. 


Flag awarded Jan. 4,1944 Stars awarded June 24, 1944 
and Jon. 13,1945 


WARTIME MAKERS OF ROCKET PROJECTILES 


KEEP ON BUYING WAR BONDS AND STAMPS 
CHAS. D. BRIDDELL, INC. 


2 





Parker 











Health and Sanitation call for 


efficient Screen installations now! 


OL. 
o£ She seasonable return of flies and insects calls for quick 


No. 83 Turn Button action to provide screens for doors and windows. To secure 
one hundred per cent efficiency it is essential that the proper 
hardware be used to hold screens securely in place. 


National 


SCREEN HARDWARE 


embraces a wide variety of products to serve every need of this 
kind. No. 85 Storm Sash Adjuster has a feature that prevents 
rattling. No. 90 Screen and Storm Door Set contains hinges 
with loose pins to facilitate easy removal of doors. These hinges 
are also sold in pairs. No. 86 Nois-Less Storm Sash Adjuster 
Set is among the latest additions to the extensive National line 
and represents the most advanced ideas in working simplicity. 





_ All of the screen hardware products illustrated are leaders with 
the trade and are sharing the spotlight of attention at this 
particular season of the year because of the immediate need for 


No. 121 Surface Hinge dependable screen protection. 
We are in a position to accept your priority orders 
for this merchandise. Commitments on government 
orders, however, limit our ability to manufacture 
many other National products for the present. 











NATIONAL 
MANUFACTURING . 

“COMPANY ie 
STERLING + ILLINOIS 2 __ seorm Sash Adjanee Set 


49 


No. 85 Storm Sash Adjuster 
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We think he kept it 
in the Farlor- % 
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@ Becouse WITT Cans serve so well, they are in tre- 
mendous demand. At present, heavy military require- 
ments take the bulk of our production . . . but we're 
looking forward to the day when all our customers’ 
ordess con again be filled, promptly and completely. 

Dre 

THE WITT CORNICE COMPANY ms 

é CINCINNATI 14, OHIO Sli 

Cth) “Originators of the Corrugated Can” 
MARC 
50 : HARDWARE AGE 


oO the professional user every K&E 
f inter has great attraction. It 
looks right, feels right, makes people 
want to own it. Why? Because K&E 
make things not to please just them- 
selves, but also to meet the desires of 
customers. Precision manufacture and 
quality control are vital to K&E, 
but there is something else that is 
just as important. That is design for 


daily use. 


KEUFFEL & 


NEW YORK + HOBOKEN + CHICAGO - ST. LOUIS 


DETROIT + SAN FRANCISCO + LOS ANGELES - 


Take FAVORITE* WYTEFACE 
Steel Tape, for instance. It. has black 
graduations on white, because every- 
body reads black on white best. The 
white surface is easy to clean, and 
being firmly bonded to the steel, affords 
protection against rust. In addition, it 
is easy to read when the light is dim. 
No wonder anyone who picks up one 
of these tapes wants to own it. To SELL 
it—SHOW it! 


ESSER CoO. 


MONTREAL 





and discounts. 





FAVORITE* WYTEFACE STEEL TAPES are 34" wide, and corte with either 
plain end ring, or K&E end fastener. Graduated in feet, inches, eighths. Lengths, 
25‘, 50’, 75’ and 100’. Ask your jobber or write us for illustrated folder, prices 








DISPLAY CARD. Has proved effective in stores 
all over the country. Sent free on request. 


FAVORITE* 


ie i ee 


STEEL MEASURING TAPES 


Drafting, Reproduction, Surveying 
Equipment and Materials. 
Slide Rules. Measuring Tapes. 


* TRADE MARK REG. U. 8. PAT. OFF. 
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War Work Limits Supplying All Demands for 
CHICAGO LOCKS 


ooo Cee a 


_ | We Look Forward to the Day When We Can 
THIS SALES CREWIS Again Fully Supply All Our Customers 
READY TO WORK FOR you } In the meanwhile, please re- 


NOW from MAINE to FLORIDA ) KBOTH SIDES 
Locking o— Double Gocuttty” 


ome onan. easier sale- 
— : : .% \ —with every sale winning ex 
Expand your new product distribution quickly . tra Customer Good Will-for 

2 | you! 


and easily with this already established, effi- 
cient sales organization. Our sales crew of There's a "CHICAGO" 
trained men can work for you through leading Lock for Many Needs 


department store and housefurnishing outlets Padlocks, “‘Ace’* Locks, Cy)- 


; : | } inder Locks, Single, Double 
from Maine to Florida. ’ utts® Locke for Beta le © 


E. J. McAleer & Co. is one of Philadelphia’s lar- yy «Alarms and Airplanes. 
gest and best established jobbers of nationally i 
famous housewares, including O-Cedar prod- 
ucts, and Pyrex ovenware. We can entrench your 
products now for bigger consumer acceptance. 
Write today—stating your sales problems, No 
obligation. Inquiries will be kept confidential. 





In peacetime, in addition to being a 
leading distributor of houseweres, we Z 
make metal kitchen and wall cabinets, Drawer Lock No. 1970 


Shown Half Size 
Zone 14 





Cut Open View, Actual Size 


M cALE E KR Se CHICAGO LOCK.CO.*esicrcorii 








AND COMPANY, INC. 
1422 NM. Sth Street 








When The Armed Forces 
STEP IN : 
Civilian Demand 
MUST WAIT! 


Our first obligation is to the successful prosecu- 
tion of the war. Recently, our armed forces 
stepped in and ordered additional quantities of 
the H&R products. That means that your “Gen- 
eral”, ““Topper’’, and “Sportsman”’ are available 
in limited quantities only. Our skilled craftsmen 
have turned their attention to the needs of war, 
but soon again you will have the 
H&R Quality Family in abundance. 


QUALITY ARMS SINCE 1871 
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nds for| : a 
‘ ““NO SUBSTITUTE FOR 


-<«'ll American Screws’ & Bolts!” 


please re- 
‘AGO Locks ‘) 
IDES of “ Ral 3 
s ‘Double 
» Security’ 
easier sale- 
winning ex 
| Will—for 








ICAGO" 
y Needs 


both we — That’s both a statement of fact .. . 
3urglar aad ee : . . J 
hy J ' and a stipulation in orders .. . coming 


from a large and increasing number 

of screw-users. For American Screws 

and Bolts are individually inspected 

for fitness of head, thread, and point. 
Then each package is automatically weigh- 


counted to make sure it contains the full 





Ott | number of pieces. ..a complete check that 
assures full usable value . . . 144 grade-A screws 

in every gross. And this dependable Ameriéan 

value, coupled with dependable American stocks, 

is causing more and more orders to be marked: 

‘American brand . . . don't substitute."’ All of which 

are sound reasons why American is the brand for 


you to handle, to build customer-loyalty for the future. 


AMERICAN SCREW COMPANY 
PROVIDENCE 1, RHODE ISLAND 
Chicago 11: 589 E. Illinois Street Detroit 2: $02 Stephenson Bldg. 


ao oe 7 2 WOOD SCREWS...MACHINE SCREWS...SHEET METAL SCREWS 


THE JAPS 


BUY BONDS -»» STOVE BOLTS...with either Slotted or Phillips Recessed Heads 


AMERICAN’S 


Partitioned Package 


for STOVE BOLTS !”’ ra 
~»-»SO SAY Dealers who handle it 


Dealers find they save time and trouble in stock-handling with this 
unique American Stove Bolt package that keeps bolts and nuts in sepa- 
rate compartments. And they find a new advantage to interest their 
customers . . . the fact that it’s no longer necessary to run off the nuts 
before using the bolts. 


~ 
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Champion Fluorescent and Incandescent Lamps have exactly the product 


and selling qualities you’re looking for: 


Universal demand—steady repeat business. 
dl . 
Everybody that comes into your store uses 


lamps and needs regular replacements. 


Big value at low cost—a quality product 

* that builds good will. Few items you sell 
offer as much and as obvious value to the 
customer as good lamps. Champion Lamp 
quality is guaranteed to equal or exceed Federal 
Specifications. and is backed by one of the 
largest and strongest producers of fine lamps. 


Champion Lamp quality keeps your lamp 


customers coming back for more. 


Champion Lamps are easier and more profit- 

* able to handle and sell. No red tape, no re- 
strictions, nocontracts, no hindrances to volume 
sales traffic at maximum profit margin. Cham- 
pion Lamp advertising, packaging and display 
material helps you to make the most of lamp 
volume. Champion's simple, straightforward 
hardware wholesaler-to-retailer selling policy 
keeps costs at a minimum, makes you the most 


money from lamp sales. 


Ask your wholesaler to give you the merchandising story on Champion Lamps. 


HAMPION LAMP WORKS 


Lynn. Massachusetts 


DIVISION OF CONSOLIDATED ELECTRIC LAMP CO. 
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Remen 
every 1 
ing PL 
ing Jey 
trol. Y 


Customer: How can it be turned on? I don’t 
hear any needle noise! 


Smithers: Exactly. That’s the big plus—it’s 
the permanent “silent” needle that says 


oodbye forever to needle scratch and 
Biss. Ic’s the Crosley Floating Jewel* Tone 
System. . 


HEARING is Believing 


Demonstrate the Crosley like this: 

Let her listen to the “silent” Floating Jewel*. 
At low room volume (where needle scratch 
is emphasized) 

there is virtu- 

ally no needle == 

noise. And no = 

more needle = 

changing. 

Let her listen sharp needios— Floating sewol* 
to the demon- i esthndeal die 
stration record Chatter!”’ of the groove. 
which Crosley will make available to you. 
Nothing will so quickly convince her that there 
is nothing like the Crosley Floating Jewel* 
Tone System—with Master Tone Control af- 
fording 64 different tone combinations. 
Remember to tell ber that Crosley brings her 
every modern improvement in radio engineer- 
ing PLUS the patented exclusive Crosley Float- 
ing Jewel* Tone System and Master Tone Con- 
trol. You'll get results—profitably! 


THE CROSLEY CORPORATION, CINCINNATI, OHIO 


meee J, i” 


¢ 
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She's your customer, 
Smithers-- give her 
the Silent Treatment! 


Have you tried the "Silent Treatment" 
in selling a radio-phonograph? 
It's new—and it works! 
—if the instrument is a Crosley 





Smithers: The Floating Jewel* is a perma- Customer: Perfectly beautiful! I have never 
nent rounded sapphire mg oe a scien- heard a record played like that before. 
tifically balanced tone arm. It floats alon ‘ 7? 
as sides a -_ yet grooves. It wm 4 Smithers: Naturally not, Madam. This is an 
dig in the way old-fashioned needles do. entirely new tone system—patented—cx. 
Records last up to ten times longer. Now clusive with Crosley. No more needles to 
—let’s listen to the record. buy, or change, or hear! 


Another Enthusiastic Salesman: It’s human nature. Your customer will 
convince her friends—just as you did her, by the “silent treatment” 
and the “listening test”. Her friends become your prospects. 

* Patented 


Radios : Radio-Phonographs : FM : Television : Short Wave : Radar : Refrigerators : 
Household Appliances : The Crosley Car : Home of WLW, "The Nation's Station” 





ALL METAL- KNITTED 


MADE OF GALVANIZED RUST-PROOF 
STEEL NOW... IN GLEAMING 
COPPER AFTER V-DAY. 


10c RETAIL. OPA PRICE APPROVED. 





LETRAW MFG. CO. 


IMMEDIATE DELIVERIES 229 W. ILLINOIS STREET « CHICAGO, ILLINOIS 


GENERAL 


POWER AND HAND SICKLE GRINDERS 
KEEP YOUR FARM TOOLS NEW 


Increased harvests are as important as guns and airplanes this 
year. Our country needs foods . . . more and more of them 
to keep in fighting trim. “General power and hand Sickle 
Grinders will help produce more by keeping hard-to-replace farm 
tools in fighting trim. Buy from your regular jobber. 


ON POWER SICKLE see 
Panag or ees — a HAND SICKLE GRINDERS 
running, perfectly leveled, @. boovy general utility F ; 

b oe . di if ork. Sturdily built for | usage. A tely ma- 
Made from. high quality * Qharpens six sections at 6 G ENERAL chined’ gears ‘snd piises®” Electrically tused 
cally fused. All sizes. time. V or Fiat belt drive. Minaya ss vt D sickle cones. 


CR a be 6 eee ee Oe ee ee Om OR Bawa ind 
3618 W. PIERCE STREET MILWAUKEE, WISCONSIN 
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With us, as with you, our country’s needs come 
first. The governmertt has found linseed oil to 
be essential to the War effort. The same facilities 
which formerly pfoduced Pol-mer-ik Linseed Oil 
now are being v’sed to meet the multiple wartime 
needs and defnands of our armed forces. 

ae 


LINSEED OIL / 


Until Victory permits Pol-mer-ik to be made, we 
will continue to furnish ADM Replacement Oil 
made in accordance with W.P.B. Order M-332 
and to Federal Specification TT-0-371. 

ARCHER-DANIELS-MIDLAND COMPANY 


ROANOKE BUILDING +« MINNEAPOLIS 2, MINNESOTA 


* 


GW ADM FILMASTERS 


KFOR 106 YEARS WE HAVE SERVED THE PAINTERS OF AMERICA WHOSE WORK IS VITAL TO OUR COUNTRY’S 
ECONOMY BECAUSE IT IMPROVES AND PROLONGS THE LIFE OF AMERICAN GOODS AND PROPERTY 
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Snow-white face with 
jet black numerals 
Easy to read. Easy to 
clean. Crack-proof, 
rust-proof, acid-proof. 


Quick-change tape 
connection enables 
user to replace acci 
dentally broken or 
worn blades in 10 sec- 
onds without disas- 
sembling rule case. 


Automatic braking ac- 
tion prevents creeping 
of blade even when 
extended. Non- 
friction wind assures 
longer tape life. 


fully 
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— | 
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Retail Dea lors 


Carlson rules are distrib- 
uted exclusively through 
jobbers. If your jobber has 
not yet received his stock, 
forward your order to- 
gether with your jobbers 
name. We will see that you 
are promptly supplied on 
the usual dealer discount 
basis with full transporta- 
tion charges allowed on 
your initial order. 
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EXCLUSIVE 


WHITE CHIEF 
Advantages 


22> 


cK Gano? 


THE new CARLSON White Chief Inside Measure Steel Tape 
Rules are as easy to read as 2 newspaper headline. 


Measurements can be made at a glance without fear of error 
because the black graduations are on a clear white surface. 


A crack-proof surface protects the steel from rust and corrosion 
and will not chip. Wiping with dry cloth easily removes or 
dinary dirt from the permanently bonded surface. 


The exclusive quick-change tape connection enables the user 
to replace accidently broken or worn blades without disassem- 


bling rule case. 
Available in both 6 and 8 foot lengths. 


The WHITE CHIEF with other Carlson rules will be nationally 
advertised. TO SELL THEM—-SHOW THEM! 





MONROVIA, CALIFORNIA 
General Sales Representatives 
HALL & CARLSON — ‘Ass'n 13 


$41 South Spring 
@ (Glenn C. Hall) 
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HOMER G. SNOOPSHAW says: 


“These fellows are too busy fighting to do much talking! —so 
it’s up to us to let folks know how important war batteries really (7 al 
4 


le) 
iE? 


are! This full-page ad in important national magazines and 1,629 
weekly newspapers helps customers understand how batteries are 
helping overseas and why they’re scarce back here at home.” 





Meet the Mex 


WHO USE YOUR BATTERIES £ 


The Navy and Merchant Marine 
send rapid ship-to-ship messages by 
battery-powered flasher signal lights 
when radio might give a ship’s posi- 


Two men and a bazooka make a 
winning team! But it takes large 
quantities of ammunition and dry 
battery power to keep these porta- 
ble, hard-hitting weapons firing. 


UT] 
CURGESs 


It’s difficult to locate men drift- 
ing in the sea! Water-tight battery 
lights on buoyant lifesaver suits 
have saved the lives of many tor- 
pedoed Merchant seamen. 


Deadly flamethrowers are blazing 
the road to Victory! Dry batteries 
create the spark that sends these 
efficient weapons into instant, 
flaming action against the enemy. 


IN THE NATION’S SERVICE 
BURGESS BATTERY COMPANY, FREEPORT, ILLINOIS 


For emergency communication by 
voice, the Merchant Marine uses a 
portable megaphone to broadcast 
orders and instructions. Dry bat- 
teries power the megaphone. 


The Signal Corps man with a 
Walkie-Talkie has freedom of speech 
as long as he has plenty of dry bat- 
teries! Handie-Talkies are also 
powered by war batteries. 


When they come Home — Burgess Batteries will be back again, too 
.--powering flashlights, radios, telephones, instruments and controls 
for millions of homes, farms and industries throughout America. 


BURGESS BATTERIES 





MARCH 29, 1945 








ONE THING FOLLOWS 
ANOTHER! 


te ee wu 


. and one sale follows another when you install 
a a Hobby Department in your Hardware Store, 
under the B. Paul Guaranteed Sales Plan. Sell a 
hobby item, and it follows almost automatically 
ws you'll sell the hardware items needed to 
build it. 


Under THE PAUL GUARANTEED SALES PLAN you may 
order any size assortment from $5.00 to $5,000.00. You 
allow B. Paul to make up the assortment with hobby 
items which their judgment says will sell best in your 
territory . . their judgment will be backed by 
this guarantee: any item or items that fail to show a 
satisfactory turnover within sixty days will be accepted 
for exchange at full value for merchandise of your 
choice or for other recommended merchandise. 


SEND FOR OUR COMPLETE PRICE LIST 
AMERICA'S FINEST LINES IN MODEL AIRPLANES 








MARINE MODELS . . . MILITARY MODELS . . . 
RELATED HOBBY ITEMS ... TOOLS ... MATERIALS. 








Make Your Store 
Waterproofing Headquarters 








You can stand 


squarely back of 


KAY-TITE 


It will positively 


prevent the seep- 
; 


age of water. 

It’s guaranteed to 
do the job. 

Any one can apply 


also can be used as a mor- 
tar for pointing up brick 
and masonry, also to patch 
concrete. 


Users are always enthusiastic boosters. They will boost your 
store as the place to get rea] waterproofing satisfaction. 


Kay-Tite is packed in 10 Ib. packages and 60 1b. drums. It comes in 
Grey and White. A 10 lb. package will waterproof 100 to 150 sq. ft. 


Write for complete information. Send your Jobber’s name. 


KAY-TITE COMPANY, West Orange, N. J. 


60 


MODERN SCIENCE 
PROVES THAT 


GETS THE 
SMART RATS 


It is being generally accepted by those study- 
ing the rat hess «hn that prebaiting is about the most 
adie way to get the smart rats and make a thor- 

ough clean-up. 

KAZOO PRE-BATE Extract used 
with KAZOO RAT BREW solves 
that problem—the roof is in the 
rapid increase in sales and re- 
peat orders wherever this - 
tion is tried. 


DEALERS 


MAKE MONEY 


an enter many 
“1 customers with this product. 
a 








per 





Ask thane products are stocked.” 
and Keess 
direct 


Pre-Bate Extract—or write 
giving jobber’s name. 


BAILEY, PRIHODA & CO. 
942 W. Kalamazoo Ave., Kalamazoo 11, Mich. 











No. 4336Z, A Pig Bank 


Registering a “Welter of Amazement” 
as well as Coins. Wondering why it's 
always on the Kaul List. 


Made of Porcelain, Hand Decorated 
in Red and Black 


Four inches high. Weight: 3 lbs. to the doz. Packed 
fg doz. in box. $7.20 per doz. In 6 doz. lots $6.60 per doz. 
In gross lots $6.00 per doz. i 
We corry a Tremendous Assortment of GIFT GOODS, ranging In price 


from $1.80 to $90.00 per doz. Complete Set Z of illustrated Price 
List mailed to any HARDWARE DEALER on application. 














LEO KAUL South Marie? St 
Chicago 6, Ill. 
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For Profitable Postwar Appliance Merchandising 
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FOR 40 YEARS 


HOTPOINT has consistently lived up to the standard of 









quality first. Research and invention by skilled technicians 






resulted in Hotpoint leadership in the manufacture of 






electrical appliances. “‘Time-Tested” dependability for 40 






years is your assurance that the Hotpoint products of 






tomorrow will not be “postwar babies.” The all-electric 






. The first practical electric range, ““grand- . : : ° - 
NE daddy’“of all Hotpoint products... was kitchen is the scientific outgrowth of the first electric range. 


invented by George A. Hughes, late 
chairman of the board of Hotpoint. 


AND TODAY 


... after 40 years of progress Hotpoint offers 
you an opportunity to plan and build a retail 
appliance business, for the present and future, 
on a dignified and profitable basis through 
their selective dealer franchise plan— 
‘a selective dealer for a specific market... 
a specific market for a selective dealer.” 























Ediscn General Electric Appliance Co., Inc. 
5624 W. Taylor Street, Chicago 44, Illinois 















The Hotpoint Complete Electric Kitchen 
...has received wide national publicity. 
Over 30,000 inquiries a month are 
proof of the consumer interest in, and 

preference for, all-electric kitchens. 








Hotpoint Dependability 


Assured by 40 Years Experience 






























HOTPOINT REGIONAL SALES OFFICES. EASTERN: 570 Lexington Avenue, New York City 22, Plaza 3-9333. SOUTHERN: 304 Red Rock Building, Atlanta 3, Walnut 2959. 
CENTRAL: 1456 Merchandise Mart, Chicago 54, Superior 1174. WESTERN: Western Merchandise Mart, 1355 Market Street, San Francisco 3, Underhill 2727. 


Hor POINT 


Si Pra sat. Kitchens 


REFRIGERATORS + RANGES + WATER HEATERS +- HOME FREEZERS - WASHERS AND IRONERS + CLOTHES DRYERS + DISHWASHERS + DISPOSALLS + CABINET-SINKS + STEEL CABINETS 
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@ Post-war you're going to be too busy filling pent-up demand to spend 


precious time explaining to your customers the merits of unknown or little 


known brands of merchandise. And your customers with backlogs of money 


to spend are going to trade-up all along the line. 


Naturally, as a manufacturer, we'd like you to display Corbin Locks — 
keep them prominent always. It means greater profit for you and for us. 
But even if you don’t — the Corbin line, long highly regarded for quality and 
dependability, will automatically build lock volume that’s really worthwhile! 


CORBIN CABINET LOCK CO. 


CARIN DIVISION OF AMERICAN HARDWARE CORPORATION 
NEW BRITAIN, CONNECTICUT 


"Safety first....and last....when Corbinlocked’’ 
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WHAT MAKES THE 
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_ Correct forging plus proper heat treat- 
ing gas toughness and quality into Warren 
Tool’s wedges. We manufacture a variety gf, 
wedges in all standard sizes and for 
purposes. 


To produce the highest quality tools, a company needs 
this combination . . . right kind of equipment tempered 
with experienced and seasoned workmen who desire to 
make leadership products. 


At Warren Tool Corp., we forge every tool from 
specially selected steel. Careful grinding plus right design 
give sharp dependable edges or bevels and put ‘‘the spit 
and polish” on the faces. Proper heat treating methods 
add the desired toughness, and we round out the quality 
with several other finishing operations. 


Until the war, Warren Jool Corp., a pioneer in the 
use of alloy steels for heavy hand tools, manufactured 
sledges, mauls, picks, mattocks, adzes, track chisels, and 
other heavy hand tools exclusively. 


Whether you, as a hardware man, sell tools or, as a 
railroader, use them, you will instinctively recognize in 
the Devil or Warren-teed lines the good cutting edges, 
true striking faces, excellent balance, long and safe 
service. 


Warren Tool is the manufacturer of the famous Devil Line of chisels, 
mauls, and sledges, made from alloy tool steels, correctly forged and heat 
treated. All striking faces and cutting edges are ground to templets 
for just the right angle or bevel and heat treated. 











| 
| “STANDARD THE COUNTRY OVER" 
| Efficient — Economical — Oil Burning 


Designed to meet special heating problems on the 
farm. Used everywhere for heating tanks, as brooder 
stove, hog house heater, garage and shop heater, feed 
| | cooker, etc. Heats fast and efficiently. Uniform fuel 
| : | flow, steady fire. No wick or 
Ce eer ; 283 burner. Burns all kinds of 

commercial fuel oils. Detach- 


CARRIAGE BOLTS | able fuel tank and adjustable 


| smoke pipe. 
@ Lamson Carriage Bolts (heat treated) are accurate- MODEL U. S.4... 14 gauge 
ly made, have smooth, round heads and true, square steel with all joints welded and : MODEL CS-5 


shanks under the head. Available in either rolled or cut a Beer nd - 162 i Self sine, all 
: ° . P ° | wide, inches high an 2 . cast iron Heat- 
threads. Stocked in a full list of sizes up to %4-in. diam- inches long. Mes 4 lack O. 0.  teneanek 


eter, 14-in. length. Large sizes made to specifications. Flue and 6 foot smoke pipe. ation as US-4, 
Equipped with flame spreader. but with 5 inch 


A copy of the Lamson “Ready Reference” List, a \ 
handy visible indexed catalog and price list, is ready Wola — oedema ws natibit 
Sor you. Ask your jobber’s salesman, or write us for it. BOX TYPE HEATER \4 
THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio gauge steel, dlectvic welded 
12 quart fuel tank, 5 inch flue. 
WRITE FOR LITERATURE 
LAMSON & SESSIONS AND PRICES 


SIEBRING MFG. CO. ciarndiu. 























What's in this ‘% | | we 


) “ " ‘ ot a4 ; - ae , ! , “POl NTS’ 
a WY 4 f/ >» tial 
Re : r, v mig ' ho With a type of bit 





and shaft to take 


Scads of ideas! That’s about all we can tell you | ‘ 9 care of every type 
until after Victory. = { lot 
Before the war, USALITE Flashlights and | | ps -_pingiaeeiimaate 
Batteries could always be depended on for yeo- | } j lock or screw-nut. 
man service. The “know-how” and facilities we | Vaco Ambery! 
built up are now harnessed to filling flashlight f. , Po 
and battery needs of our fighting forces, and | , plastic handle driv 
civilian requirements take second place, ers are shock-proof 
At the er time, = ee age er > We and break-proof. 
We are planning an after-the-war line whose . 
range, originality and performance , ..» Among our 173 
will be everything you would ex- / 
pect of the name USALITE. 7 be, you need. 


@Write for catalog. 


, em Lig 





types are the types 


SWIVEL- 
HEAD 

AN EX. 
CLUSIVE 
USALITE 
PATENT 
NO. SW-22 





NO. 75 CELL 


FLASHLIGHTS BATTERIES 


UNITED STATES ELECTRIC MFG. CORP. Factory and Exec. Off.: New York 11, N. Y. Branch Off.: Chicago 7, Mi. | 
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A MESSAGE TO MYERS DEALERS 


Another Reason WHY MORE MYERS WATER 
SYSTEMS ARE IN USE THAN ANY OTHER MAKE 


The local sales support given to Myers dealers follows a definite plan 
that is complete, closely-knit and continuous. It ties in with Myers 
National Advertising. It works in many ways. It furnishes you, the 
Myers dealer, with effective material of many types—and each piece 
of material is a sales tool planned and developed for a particular 
purpose. All this material—wall charts and posters, folders and direct 
mail pieces, dealer electros, blotters, decals, ete.—makes the com- 
plete Myers sales promotion program* work for YOU! Myers dealers : 
*Myers complete sales promotion pro- 


can count on our continuous cooperation and leadership in consumer gram includes close, active cooperation 
with power companies, REA development, 


sales promotion. Electric Water System Council, Agricul- 
. tural colleges, county agents, 4-H clubs, 
home economic workers and others with 

allied water system interests. 





THE F. E. MYERS & BRO. COMPANY 
Dept. C-10, Ashland, Ohio 
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Hlardware-store customers like to 
talk to a sales clerk who shows that he 
knows certain types of merchandise espe- 
cially well. They are impressed with the 
completeness of his information and the 
sound ring of his advice. They usually 
come back when problems of the same 
nature come up. 

And the customer who “just drops in to 
get some information” often goes out with 
a@ purchase he hadn't thought of making 
when he entered the sfore. 





Train at least one sales clerk to know 
files thoroughly 


One clerk may “specialize” on paint, an- 
other on builders’ hardware, and so on 
. . . but be sure that at least one knows 
files from “‘A to Z.” 


We’ve considerable literature that will 
prove helpful in providing a “‘course” on 
files and filing. If you'll send us his name 
and address, we'll gladly send it to the 
sales clerk you've elected to become your 
“file specialist.” 


NICHOLSON FILE CO., 25 Acorn St., PROVIDENCE 1, R. I. 


(In Canada, Port Hope, Ont.) 
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Published Every & G t 


Other Thursday 
“The Hardware Dealers’ Magazine” 


Editorial and 
Advertising Offices 
100 East 42nd St., 
New York 17, N. Y., U.S. A 





Executive Office 


Chestnut and 56th Sts 
Philadelphia 39, Pa., U.S. A 


Established 1855, succeeding and embodying “Hardware” of 

New York; “Stoves and Hardware Reporter,” St. Louis; “The 

Western Hardware Journal,” Omaha; “Iron Age Hardware,” 

New York City; “The Hardware Reporter,” St. Louis; “Hard- 

ware Salesman,” Chicago; “Hardware Dealers Magazine,” New 
York, and “Good Hardware,” New York 


® 


EDITORIAL CONTENTS 


MARCH 29, 1945 


Vol. 155 





just Among Ourselves, by Charles J. Heale. 


a Planning the Post-War Sporting Goods Department, 
by Dom A. Civitello 


China and Glassware Business Doubled During Wartime 
Making Keys a Profitable Business for Rockford, Ill., Firm 
Watch Out for the Short Change Artist], by Harold Ziegler 
First Floor Department Handles Emergency Repairs 
Streamlined Fixture Boosts Sales of Chinaware 


Hardware and Drugs a Profitable Combination 
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Separate Section for Farm Goods Attracts Rural Trade 
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Mowe Gf Ge THUGS. 6. cn. kcdicesce- 118 
Priorities and War-Time Orders 134 
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Sold through recognized 
independent wholesalers 


HAZARD INSULATED WIRE WORKS 


_ » Division of The Okonite Company 
we Wilkes-Barre, Pennsylvania 
| 


& DRAGON 
TAPES 





FRICTION 
& RUBBER 


































ACCO SHACKLES are made in 
both chain and anchor type— 
of material from 14 inch to 2 
inches—with round pin or 
screw pin—finished self-col- 
ored, blacked or galvanized — 
shipped in kegs or barrels, 
depending on quantity. 





















e@ It takes more engineering than you might think 

to make really good shackles. We know, because 
we’ve been making good shackles for years. And, 
every once in a while, we find a way to make them 
even better. 

ACCO SHACKLES are forged from fine grain steel 
which has superior forging qualities—a steel which 
can be depended upon for uniform product with 
uniform tensile strength. 

All ACCO SHACKLES are forged in solid dies. Most 
sizes are drop-forged already bent. This also in- 
sures greater uniformity. 

Every shackle is rigidly inspected. Special lights 
enable inspectors to see even the smallest defect. 
It is almost impossible for a faulty shackle to get 
by ACCO inspectors. 

In the case of shackles with a screw pin, the pin 
is drop-forged and accurately threaded for con- 
tinued easy operation. 

ACCO SHACKLES, in short, are made to do their 
job—better. 


” 


co York, Pa., Boston, Chicago, Denver, Detroit, Los Angeles, New York, Philadelphia, Pittsburgh, San Francisco, Portland 


AMERICAN CHAIN DIVISION 


AMERICAN CHAIN & CABLE « sriocerorr 





In Business for Your Safety 
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Informal Editorial Comments... 


Just Among Ourselves 


... By Charles J. Heale, Editor of HARDWARE AGE 


————} 








Repair “Services’ 
Should Be Continued:— 


‘pees needs 


of their communities inspired 
thousands of retail hardware 
merchants to resume or en- 
large their repair service de- 
partments. Despite the han- 
dicaps . of manpower and 
materials shortages, a surpris- 
ingly wide range of repair ser- 
vice has been rendered by 
hardware stores in every part 
of the country, especially in 
the smaller towns where such 
services were not generally 
available elsewhere. 

Were it not for these ser- 
vices, many thousands of 
homes would be without work- 
able lawn mowers, washing 
machines, radios and_ the 
many other home appliances 
and needs which contribute 
importantly to the welfare and 
happiness of American fam- 
ilies. In the main, such ser- 
vice departments should be 
maintained by hardware stores 
after the war. They are prof- 
itable, appreciated by the 
community and should be the 
most accurate source for 
building a dependable post- 
war prospect list showing 
“‘who needs what,” 

Every service job on a pres- 
ently non-replaceable appli- 
ance or other piece of equip- 
ment should be carefully 


recorded, including the type, 
size, quality, brand, etc., as a 
guide for post-war selling. In 
many instances, a little pre- 
liminary sales work can be 
done when delivering serviced 
equipment. 

It must be quite apparent to 
every hardware dealer, now 
doing a real service job, that 
many families were about due 
for many replacements just 
when the war came along and 
took so many home needs off 
the market. But the need of 
replacement, the availability 
of the money and even the ex- 
presséd desire to make certain 
major post-war purchases 
won’t automatically make the 
sales and certainly won’t guar- 
antee that such sales will be 
enjoyed by hardware dealers. 
It will take selling and good 
selling because plenty of other 
competing factors will be in 
the arena looking for the 
probable, huge, post-war re- 
placement business. Your ser- 
vice contacts with thousands 
of prospects should give you a 
slight headstart, competitively. 
but only if you get out and 
work on these prospects. 

A wide variety of interest- 
ing post-war surveys on con- 
sumer purchasing intentions 
have been made under compe- 
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tent auspices. Unanimously, 
these show staggering “needs 
and intentions to buy when 
available.” But at best these 
data can only serve as inspira- 
tion for “go-getters” who plan 
now their post-war merchan- 
dising, including a good ser- 


vice department, and who then 


work that plan wholeheartedly 
when various appliances and 
other major home needs are 
again available. 

On the Chinese theory “‘one 
picture is worth a thousand 
words” your attention is called 


* - * 


. 





to the Galbraith cartoon below. 
Its story is eloquent. The 
prospect got all warmed up 
but “he never got around to 
buying” and apparently no 


nearby hardware merchant 
ever got around to trying to 
make the sale. 


Reported Threat to Jobbers 
Through OPA License Plan?— 


HERE has been much 
loose talk about eliminat- 
ing the wholesaler. 

The most recent epidemic 
charges that OPA is preparing 
a license plan affecting all 
wholesalers which would put 
many out of business and fur- 


ther alleges that OPA wants to 
put them out of business. 
Based on the best informa- 
tion we can obtain, direct 
from headquarters, we don’t 
believe OPA has any such no- 
tions. We do think OPA 


“price absorption policies” 








Side Glances 


By Galbraith 
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“He's talking about a helicopter after the war, but I'm 
not worried—he got excited about electric dishwashers 


during the last war but never got around to buying onel” 





are wrong but we don’t think 
this agency is deliberately 
trying to disrupt legitimate 
existing and historic distribu- 
tion channels. 

Just how much relief, and 
how soon, may be expected on 
the price absorption problem 
we can’t say at this time, but 
we do know from direct con- 
tact that this is not a “forgot- 
ten subject” and it won’t be as 
long as a sufficient number of 
affected wholesalers and _ re- 
tailers continue to voice their 
protests. 

x * * 


Don't Stop 
Fighting to Tax 


Co-ops:— 


A -Most every bulletin re- 

porting the field work of 
the U. S. Department of Agri- 
culture makes a genuine bow 
to the “Co-op movement.” The 
same is true of similar bul- 
letins from various state agri- 
cultural departments. It is in- 
creasingly clear that Federal 
and State field workers have 
been most helpful, if not pri- 
marily responsible, for helping 
to organize a great many 
“farm co-ops.” 

It could well be argued that 
many “farm co-ops” have im- 
proved farm life and produc- 
tion through surveys, labora- 
tory work, etc., dealing with 
crop rotation, fertilizer re- 

(Continued on page 90) 
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ILCO NO. 3001 SENIOR 
SCREEN DOOR CLOSER 
Heavy duty, special tem- 
x pered, adjustable tension 
spring, with reversible 
ratchet. Valve regulates 
>. closing speed. Size 1614” 
f overall. Now made in 
: steel, gun-metal’ finish. 
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This is the closer which we would now be manu- 
facturing against your rated orders for Spring 
delivery if the machines on which we make them 
were not tied up making artillery and mortar fuzes. 

Supplying the demand of the fighting fronts has 
been the chief occupation here at ILCO. When we 
can make 3001 again with all its postwar quality 
features — also 3002 Deluxe and 2001A Junior — 
this popular ILCO assortment will again meet all 
of your demands for screen, storm and inside door 
closers. 

Keep these ILCO Favorites in mind for postwar 
profits. 





Independent Lock ‘Company 
Fitchburg, Massachusetts 
Branches in All Principal Cities 
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“When Junior plays on the ball 
team, Sister rides a bike, Mother 
drives out or Dad goes fishing 
money is spent for recreation.” 









Planning the Post-War) S| 


The business of recreation in the post- 
war era will be from two to three times 
greater than it was before the war and 
this increase will be occasioned by many 
contributing factors. Manufacturers are 
planning to do their part to promote the 
business. Retailers should make an eifort 
to get manufacturers to fair trade their 
nationally advertised products. Retailers 
must know the lines they sell, must give 
courteous service, sell intelligently and 
identify themselves with local sports. 


__ is 


important to every man and wo- 
men in the armed forces of our 
nation and our allies. It is a 
builder of health and morale, both 
at home and abroad. In fact, 
recreation will be of paramount 
importance in the post-war years, 
and especially during the readjust- 
ment period. 


Recreation Means Money 


When we speak of recreation we 
usually do so in a very light vein. 
We think of it in terms of so much 
fresh air, so much play or some- 
thing fantastic with nothing tan- 
gible. Because we think of recrea- 
tion as such, we fail to realize that 
the nickels and dimes and dollars 
that every individual spends every 
day and every week and every 
month, year in and year out, for 
recreation actually makes it a tre- 
mendous business, one that it is 
impossible to measure in dollars 


*An address before the California 
Retail Hardware Assn. convention, Sac- 
ramento, Cal., Feb. 13, 1945. 


and cents. When Junior plays on 
the ball team, money is being 
spent for recreation. When Sister 
rides a bike or plays tennis, When 
Mother drives out to visit a rela- 
tive or friend, or a game of cards, 
when Dad plays golf or poker or 
goes fishing or hunting, money is 
being spent for recreation. 

Fairs and fiestas, municipal 
playgrounds, skating rinks, bowl- 
ing alleys, summer resorts, -winter 
resorts, football, baseball, hunting 
and fishing and dozens of other 
recreational activities, all contrib- 
ute their share to the turnover in 
money being spent for recreation. 


Must Render Service 


You may say you know all of 
these things. Sure you do, but I 
call them to your mind because the 
future of your sporting goods busi- 
ness is going to be measured by 
how much you understand of every 
phase of the recreational activities 
in your community and your com- 
monwealth and how alert you are 
going to be to render the service 
that these activities will require. 

It is my opinion that in the post- 


‘They shall beat their swords into ploughshares 
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ar} Sporting Goods Department 


DOM A. CIVITELLO 


war period the business of recrea- 
tion will be from two to three 
times greater than it was in the 
best pre-war years and I firmly be- 
lieve that this increase will be of 
a permanent nature. There are 
many reasons for my opinion. 


Government Backs Program 


First, next to winning the war 
the Federal Government is stress- 
ing physical training and all types 
of sports and recreational activi- 
ties for all of the personnel, both 
male and female, in every branch 
of the armed forces. 

Second, millions of boys— 
young men in the services—have 
learned to shoot skeet and other 
targets during their training 
periods. Others have learned to 
fish in this country as well as in 
other lands. The papers and maga- 
zines are full of such reports. 
These millions of men and women 
will have an entirely new concept 
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of the value of recreation when 
they return home. 

Third, the large increase in child 
delinquency is causing every child 
welfare agency, every school, every 
municipal and county government, 
every Boy Scout and Girl Scout 
agency, every YMCA and YWCA, 
in fact everyone of these agencies 
in your own community as well as 
throughout the nation is working 
on and stressing recreational ac- 
tivities as the one thing to help 
solve this problem. 

Fourth, the automobile industry 
is planning to spend millions of 
dollars in advertising new auto- 
mobiles. The whole nation will be 
interested because everybody you 
talk to wants a new automobile. 
These ads will stimulate the urge 
to go places. It may be parks or 
beaches, hunting or fishing, or 
camping or picnicking, but it will 
be recreation. 

Fifth, plans in the making by 
State and National Parks and 





By DOM A. CIVITELLO 


Manager, 


Sporting Goods Department, 
Thomson-Diggs Company, 
Sacramento, California 
Member of the Fish and Game 
Commission of California 


Forests, State and Federal Fish 
and Game Agencies, railroads, air- 
lines and other travel agencies, 
will all come in for their share in 
promoting and developing post- 
war recreation. 


Shorter Work Week 


Sixth, automatic machines de- 
signed to speed up production and 
reduce manpower will, in a very 
short time, bring about a shorter 
work week and do not be sur- 
prised if four days becomes the 
standard, leaving us three days for 
what—recreation. According to 
figures just released by the Com- 
mittee for Economic Development, 
51 per cent of our people are em- 
ployed in commerce and 28 per 
cent. in,industry and only 21 per 


Post-War Forum 
Hardware Age 





“They shall beat their swords into plough- 
shares, and their spears into pruning hooks” 


and their spears into pruning hooks.”.... . ii, 4; Michah, IV, 3 




















“The Government is stressing all 
types of sports and recreational 
activities for all personnel in 
every branch of the armed forces.” 


cent in agriculture. Just think 
what this means. Seventy-nine per 
cent of our people employed in 
commerce and industry will have 
two or three days a week with 
nothing to do. Not living on 
farms they naturally will turn to 
recreation. 

Now that we have reviewed the 
various phases and have a pretty 
good picture of the possibilities in 
the field of recreation, let us turn 
our attention to the sporting goods 
business as it affects you. Sport- 
ing goods stocks are practically ex- 
hausted so it is safe to say. that 
everyone of you could start from 
scratch and plan a fine new sport- 
ing goods department. 

Very often I am asked how much 
money should be invested and 
what various types and quantities 
of merchandise should be stocked 
in order to operate a good sport- 
ing goods department. Before we 
answer this question, we should 
get some idea as to what we may 
expect in the way of profits, poli- 
cies of manufacturers, and job- 
bers, new methods of sales and 
distribution, and new competition. 
Let me emphasize again new com- 
petition. Because just as the need 
for recreation is being implanted 
in the mind of every individual, 
the magnitude of the business is 
rapidly being realized by every 
progressive man in the business 
of retailing. It is also being felt 
by many men in the service and 
otherwise who are thinking of go- 
ing into the retail business when 
the war is over. 

The great demand for ammuni- 
tion, coupled with the tremendous 
amount of publicity brought about 
by the shortage of ammunition for 
civilian use, greatly magnified in 
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the minds of many persons the po- 
tential business in sporting goods. 
Chain stores, oil companies, tire 
companies, auto accessory stores, 
drug stores, notion stores, cloth- 
ing and department stores, as well 
as many small service and repair 
shops are planning on going into 
the sporting goods business. 

It is true that the entire field of 
retailing is going to expand con 
siderably in the post-war period 
and many new stores are going to 
come into being, but I believe we 
hear more reports of people plan- 
ning on going into the sporting 
goods business than any other line. 
Manufacturers are aware of this 
and many of them are making 
their post-war plans accordingly. 





Join the Hardware Age 
Post-War Forum! 


When peace comes once more the 
firm that has prepared for the post- 
war period will have an impressive 
start on its competitors. Competi- 
tion will be greater than it was in 
pre-war days and many new fac- 
tors will enter into the business of 
distribution. Manufacturers, whole- 
salers and retailers should all be 
making their plans for the peace- 
time period and should be making 
them now. 


The Hardware Age Post-War 
Forum is devoted to an exchange of 
ideas on this vital subject of post- 
war thinking and planning. You are 
invited to take an active part 
in its deliberations and to contribute 
your ideas upon this important sub- 
ject. ‘ 





They can see in these new stores 
and new departments a situation 
developing that will be entirely be- 
yond their control. On my last 
two trips east I visited many fac- 
tories, including hardware, electri- 
cal and sporting goods manufac- 
turers, and post-war planning came 
in for a lot of discussion. 

Briefly many manufacturers are 
planning about as follows: 

First, make the best possible 
product. 

Second, create consumer de- 
mand by extensive advertising. 

Third, protect the good will and 
the high standard of value by price 
control under the Fair Trade Law. 








Fourth, better relationship with 
the wholesaler by confining sales 
to those wholesalers who actually 


serve the retail trade and who have - 


a definite dealer protection policy. 

Fifth, build up dealer support 
by giving the retailer a satisfac- 
tory margin of profit. 

Now one of the most important 
suggestions I am going to make is 
that you make a determined and 
persistent effort to get all manu- 
facturers to fair trade their na- 
tionally advertised products. | 
cannot stress this point too strong- 
ly. For many of the new comers 
the going will be tough. As in the 
past, many others will feature 
sporting goods as loss leaders to 
direct attention and traffic to their 
stores. Under such conditions 
price cutting is bound to be the 
rule and disaster the inevitable re- 
sult. 

The one thing that keeps some 
manufacturers from fair-trading 
their product is their lack of faith 
in the retailer. There have been 
times when manufacturers, whose 
products are fair-traded felt that 
they perhaps made a mistake be- 
cause dealers very often actively 
promoted. the sale of inferior 
quality competing items that are 
not fair traded. So let us be fair 
about this. When a manufacturer 
is good enough to offer us a good 
product, to create consumer de- 
mand, to give us a fair margin of 
profit and protect all of this for 
us under the Fair Trade Law we 
should do our utmost to support 
him, because that is the only way 
we are going to stay in business. 

Some of the ammunition manu- 
facturers are giving very serious 
study to the fair trading of am- 
munition, and I believe that if 

(Continued on page 104) 





“Millions of boys—young men in 
the services—have learned to 
shoot skeet and other targets.” 
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Grange & Paynter has enlarged the 
department, carry extensive stocks 
and will stress them after the war 


\ \ HETHER it’s an 


exclusive gift, a fine set of dinner- 
ware or a 30-gallon earthen crock 
that a housewife wants, she can 
find it at the Grange & Paynter 
store in Mineral Point, Wis. This 
firm always had a dinnerware and 
glassware section that made an 
excellent profit, but during war- 
time the owners, W. Grange and 
W. W. Paynter, decided to enlarge 
the department. They found that 
this was a wise move, for business 
in the section more than doubled 
in a short time. This attractive 
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department is one of the best 
revenue producers in the store, ac- 
cording to Mr. Paynter and trade 
is attracted to it from a consider- 
able distance. 


Featured at the Front 


The mass display idea on a 
step-up basis is used at the front 
of the store to show some of the 
many gifts in stock. Plain and 
fancy pottery in small and medium 
sizes are shown there. Vases for 
flowers are very popular as are 
animal figures that can be used 
for ash trays and other purposes. 








The animal figures sell for 73 
cents and up and are extremely 
popular with customers. 

Wastebaskets at 79 cents, 
plaques at 25 cents to $1.75, as 
well as book ends, and pig banks 
made from pottery, are all part of 
this gift display. Business has 
been so heavy for several holiday 
seasons that the gift stock was al- 
most cleaned out several times, re- 
ports Mrs. Paynter. Distinctive 
wooden bowl sets, priced at $1.29 
per set also sell well. 

“Our gift business has been 
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This Display Attracted Owners of Gardens 


Lawn and garden seed, hose, tools, and a variety of other garden and 

lawn necessities were featufed in the spring of 1944 in this center window 

of the F. J. Pekoc, Jr.. hardware store at 109-08 Buckeye Road, Cleveland, 

Ohio. Except for the background panel and artificial grass, practically every- 

thing displayed was for sale. Even straw hats, plain and fancy, made a bid 

for extra sales in this built-up display. Spraying and planting charts also 
were featured to decided advantage in the display. 








helped considerably by large wed- 


ding showers in this area, espe- 
cially from the country,” says Mrs. 
Paynter. “We have had twenty or 
more people come to our store to 
buy gifts for certain wedding 
showers, most of them paying 
around two dollars per gift. Many 
people come to our store because 
they say they have been told we 
have a large selection of gifts. We 


try to keep our stock as complete’ 


as possible, and are always open 
to hew items that have public ap- 
peal.” 


Popular Patterns 


In dinnerware the firm finds 
that about eight. patterns, ranging 
in price from $5.00 to $15.00 suf- 
fice for the trade. Many farm 
wives will buy two sets of sixes 
so as to have two sugar bowls, 
creamers or gravy boats for large 
tables. A luncheon set for six 
which sells for $2.95 is also very 
popular at the store. 

Like most hardware stores in 
small communities, the Grange & 
Paynter firm sells a lot of plain 
white china stock, especially cups 
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and plates and saucers. Farmers 
are continually buying replace- 
ments on stock like this, some of 


them buying from $2.00 to $5.00 


worth at a time. 


The store also carries a large 
stock of earthen mixing bowls of 
various sizes, for there is a large 
demand for them in both wartime 
and peacetime. And when it comes 
to crocks, the store rates very high 
with farm housewives who prize 
crocks that come in gallon sizes up 
to 30 gallons at 25 cents per gal- 


lon. 


Demand for Crocks 


Mr. Paynter says that only one 
other store in the county carries 
as large a stock of crocks, and for 
that reason the two stores get the 
bulk of the business. Farmers will 
come to buy these crocks from a 
distance of 20 or 30 miles, be- 
cause they have much use for them 
on farms. And farmers who buy 
crocks will also buy dishes and 
other items on the same trip. 

The management is well satis- 
fied with the china, glassware and 
gift lines and expects to carry on 
just as intensively with them in the 
post-war period when other mer- 
chandise becomes more plentiful. 
Mr. Paynter says that the depart- 
ment has proved that it is a pay- 
ing proposition and_it is there to 
stay. 








Farm Window Attracts Plenty of Rural Trade 


HIS very representative farm 

goods window was used recently 
by the Weber & Furman Hardware 
Co., Rockford, Ill., and attracted 
considerable farm trade. As a center 
piece, the window had a piece of 
light colored beaver board against 


which was placed a number of 
smaller items. Flanking this piece 
was a large circular saw, tool boxes, 
shovels, single and double bit axes. 
levels, pump points, pipe, cream 
cans, dairy pails, poultry equipment 
and allied items. 





Many a farmer saw this display and noticed something in it that he 
needed. And every time that happened the company made another sale. 
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One of the men in the shop selects 
a key blank from the sidewall rack. 
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Small appliances are serviced—here is a 
pressure gasoline lamp being repaired. 





Making Keys a Profitable Business 
For Rockford, fil, Firm 





The sign above the door and the 
key in the window tell the story. 


A KEY shop, where re- 


pairs to lanterns and small appli- 
ances are also made, is operated 
by the Skandia Hardware Co., 
Rockford, Ill., in a separate shop 
at the rear of the main building. 
This shop has an entrance on a 
side street, with plenty of parking 
space which is appreciated by city 
and farm customers alike. 
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Skandia Hardware Co. two-man shop 
also specializes on repairs for 
door stops and small dppliances 


A two-man staff at the shop 
handles a variety of work from 
both city people and farmers. De- 
mand for keys of various sorts 
has risen during the war period 
and has created a need in this key 
shop for fast and efficient service 
at all times. 


Door Stops Repaired 


While keys constitute a large 
portion of the annual volume, the 
firm also does a lot of door stop 
work for both large and small 
firms. There are not many places 
in this city of 90,000 where door 


stops can be efficiently serviced, 





and thus Skandia gets a large 
share of the work, as its staff has 
demonstrated that the work can 
be done satisfactorily. This type 
of work has increased greatly 
during wartime, and the store 
management believes it will con- 
stitute a sizable volume during the 
post-war period when more build- 
ing will take place. 

Farmers from considerable dis- 
tances come to the Skandia shop 
to have their appliances serviced, 
for the reputation of the shop for 
excellent workmanship has been 
known in rural circles for many 
years. Small electric appliances 

(Continued on page 9) 
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“You give him five 
dollars. A few sec- 
onds later a woman 
enters. She is wor- 
tied and seems to 
be very excited.” 








Watch Out for the 




















Are you familiar with: 


“The Flim-Flam Racket”"—The “G-Man and the 
Counterfeit”—or “The Disappearing Quarter?” 
This article describes them in detail and 
it will be to your advantage to read it— 
and make it a rule to recount your money 


| a 1 wit. 


nessed the following incident in a 
downtown Detroit lunch room: A 
woman gave the counter man a 
twenty-dollar bill. The counter 
man had to run over to the man- 
ager to get change for the twenty. 
He came back, gave the woman 
two five-dollar bills, five singles, 
and put the other five in his reg- 
ister to make change for the 
woman’s meal which amounted to 
about 60 cents. The woman shoved 
the fifteen dollars in her purse. 
The counter man then gave her 
change for a single. I thought it 
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was odd when he put the five in 
the register instead of a single. | 
saw the mistake and glanced at 
the woman as she put the change 
in her purse. She caught my quick 
glance and immediately recounted 
her money and discovered she was 
being short changed. 


Confusion Begins 


She placed all the money on the 
counter for the counter man. He 
quickly picked it up and hurried 
back to the manager. He told the 
manager that he had been given 
only two fives anc five singles. 
The manager thought he had given 





the counter man three fives but 
wasn’t sure, so he gave the counter 
man another five and said, “Now 
we're right.” 

The counter man took the five 
and commented, “That’s more like 
it.” He next gave the woman the 
five so everything would be right. 
Now the woman had a dollar more 
than she had coming to her. I saw 
how mixed up the situation was 
becoming so I offered the infor- 
mation to the counter man that he 
put a five dollar bill in the register 
instead of a single, thereby causing 
the mixup. He wasn’t trying to 
cheat anyone, he was just naturally 
confused. He looked in the register 
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and saw | was right in every re- 
spect. 

Meanwhile the manager came 
over. Now the counter man took 
the five from the register again, 
and placed it on the counter for 
the woman. She reached for it, 
and if she had obtained it, it would 
have put her six dollars ahead 
during the mixup. The manager 
also grabbed for the five-dollar 
bill. The manager claimed it and 
the woman claimed it. The counter 
man was too confused to do any- 
thing. 

I would like to say that I solved 
the whole mixup for them but I 
didn’t. T just stood there and en- 


“The first swindler 
is easy to identify 
because he dresses 
to fit a part that 
is hard to forget— 
a plaid suit, tan 
coat and black hat.” 


joyed the little argument that took 
place. It was at least three minutes 
before the mixup was straightened 
out. It was all caused by the five 
being placed in the register in- 
stead of the single. I’m positive 
that none of the three was trying 
to cheat anyone, but the confusion 
caused by the mixup would have 
made the eyes of a short changer 
glisten. He would have remem- 
bered every little detail and would 
have lost no time in getting back 
to his hotel and reenacting the 
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little scene. Confusion is their 
stock in trade and they spend a 
good deal of their time in creating 
confusing situations. 


The “Flim-Flam” 


The success of the short chang- 
er’s “flim-flam” racket depends 
almost entirely upon the state of 
confusion manufactured on the 
spot by the short change artist and 
his or her confederate. 

The “flim-flam” short change 
racket is worked in the following 
manner: A man enters your store 
and asks you if you'll oblige him 
and give him a five-dollar bill for 


Short Change aati 


presidential citations, or Congres- 
sional Medals of Honor that are 
to be bestowed on the fictitious 
woman’s son, who, she implies, is 
a hero of the moment, etc., etc. 
She may even hint she is a re- 
porter from some out-of-town 
newspaper. While she is getting 
you confused and has pictures of 
heroes floating through your mind, 
you are still holding the supposed- 
to-be five singles in your hand. 

By this time you will have dis- 
covered that the man gave you too 
much money. If you haven’t dis- 
covered it by now the short 
changer will call your attention to 
it. He had four singles and a five 


By HAROLD ZIEGLER 











five singles. As he asks you this 
he tosses some bills on your 
counter. The bills are in a small 
tight wad. You give him a five 
spot. A few seconds after the man 
enters your store a woman enters. 
She is worried and seems to be 
very excited. “Could you please 
tell me where Mrs. John Hartsley 
lives?” she inquires. 

You won’t know of the person 
she inquires for because there is 
no such person. She goes on ex- 
citedly mumbling something about 

















in his little wad of bills instead of 
five singles. While the woman con- 
tinues to confuse you with her 
imaginary exciting news the short 
changer quickly fishes another 
single from his vest or shirt 
pocket and just places it with the 
bills you have and suggests that 
you might as well just give him a 
ten-dollar bill for his nine dollars 
and the single he now gives you. 
This racket is far more success- 
ful than is realized. The short 


changer does place nine dollars 
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on the counter when he first enters 
the store and does place another 
dollar of his money down a few 
minutes later—making ten dollars 
he has given to you. Meanwhile, 
you are being confused by the 
short changer’s female companion 
with the exciting news, making 
the odds two clear-headed people 
against one confused merchant. In 
your confused state, you can read- 
ily imagine how easy it is for the 
short changer to leave your store 
with the first five you gave him 
for the nine dollars he gave you. 
Naturally, he has a lot of help to 
make you forget, but that’s their 
racket—to make you forget. 


“The Counterfeit and G-Man” 


Another old money trick that 
pops up every once in a while to 
swindle a good many merchants 
in a short space of time is when 
two confederates work the counter- 
feit bill angle on a merchant. One 
of the swindlers will enter your 
store and make a purchase. He 
will give you a ten or twenty or 
even a fifty-dollar bill—the bill is 
usually a new bill. A few minutes 
later a confederate of the swindler 
excitedly enters your store and in- 
quires if a man has been in your 
store lately that fits the description 
of the person who had just given 
you the large bill. 

The first swindler is very easy 
to identify because he deliberately 
dresses the part that is hard to for- 
get, such as a light plaid suit, a 
tan overcoat, a black hat. Natur- 
ally, you remember this man and 
say so. 

The second man now tells you 
quickly that he is an FBI man and 
he is closing in on the first man 
who is a counterfeiter and who has 
been passing counterfeit money in 
your section of the country. He 
has a serial number and check let- 
ter of a bill written on a slip of 
paper. 

When the first man left your 
store he signaled his confederate 
the size of the bill he changed in 
your store. If he leaves your store 
with one hand in his pocket it 
would mean he passed a twenty; 
two hands in his pocket a ten, and 
if he doesn’t put his hands in his 
pockets it would mean he passed 
the fifty-dollar bill he had with 





him. His confederate has the serial 
and eheck numbers of all three of 
the bills his partner had with him. 

The second man, the “phony” 
G-Man, will excitedly ask you if 
the first man gave you a bill with 
the serial number on it that is 
written on his slip of paper. As 
you head for the register, he ad- 
vises you that the ten spot or 
whatever bill he asks about are 
counterfeits if they have this cer- 
tain number on it. 


Here’s Where You Lose 


You look at the serial number 
and to your dismay you find that 
you have just taken in a counter- 
feit bill. The fake G-Man quickly 
tells you to give it to him while 
he writes out a receipt for you. 
He tells you that you will be given 








a genuine ten-dollar bill in a few 
days by the head of his bureau in 
that section. And he quickly de- 
parts in search of the counter- 
feiter whose trail is hot. 


How It’s Worked 


The bill that you turned over to 
the fake G-Man was genuine. They 
pull this same trick on as many 
merchants as possible on one day 
and then they leave town—but 
quick. They pop up in another 
town and repeat the performance. 
But, the crooks defrauding mer- 
chants on this swindle do not 
overdo it. After a good haul is 
made quickly on this racket in a 
few weeks, they lay low until the 
“heat” dies down. Of course, the 
fake G-Man in this swindle flashes 

(Continued on page 88) 





























HE ADZ WAS THE FAVORITE TOOL OF THE 
ANCIENT EGYPTIAN BOAT BUILDERS...ANOD SO 
HIGHLY DID THE EGYPTIANS THINK OF THE AD’ 
THAT IN THEIR PICTURE LANGUAGE, A DRAWING 


OF THE ADZ MEANT “THE ABLE O:' 


THEIR FIRST ADZES WERE THIN le ad SOF MieTAL 
EN 


LASHED ONTO THE END OF A BENT STICK 


EDIE A SISTOR 


4 Walter Gels 


AMERICAN INDIANS 
MADE THEIR TOOLS 
FROM THE STARS / 





IAMENTS --- 
MUAPLEMENTS THAT eee 
CHIPPED AND SHAPED SIONCTLY 
LIKE THE TOOLS THEY HAD 

MADE OF Zz 





i 
A\cco5npmis TO A RECENT 

SURVEY AMERICANS SPEND 

A YEAR 
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#1.22 WILL BE PAID FOR EACH INTERESTING AND UNUSUAL FACT ABOUT HARDWARE USED IN THIS COLUMN. 
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In circle—two of 
the repair men in 
the second floor 
repair department 
complete the work 
on a washer. There 
are three men in 
this department. 









Leo Rasmussen attends to a small repair job at 
the bench in the first floor repair department. 















First Floor Service Department 
Handles Emergency Repairs 


Bremmeyr-Bain Co. finds this is a 
step-saving and efficient system. 
Second floor department handles 
repairs for the large appliances 


B Y splitting up its ap- 


pliance repair department into two 
sections, the Bremmeyr-Bain Co., 
Inc., Petoskey, Mich., has been 
able to give quick service to many 
people who bring in small ap- 
pliances and has also been able to 
send larger appliances such as 
washing machines along the re- 
pair line with greater speed. 
About halfway down the center 
of the store, there is a small ser- 
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vice bench. It is to this spot that 
customers bring their small radios, 
lamps, lanterns, toasters, electric 
irons, mixers, reels and other small 
items for repairs. The man in 
charge of this department—Leo 
Rasmussen—is very handy with all 
such repairs and can often make 
many of them during the day. In 
addition, Serviceman Rasmussen 
doubles as.a salesman and helps 
out on first floor sales when traf- 
fic gets heavy. 

Store officials feel that this first 





floor “light” service department 
has saved many steps for the store 
staff and for the customers as well. 
It eliminates the necessity of go- 
ing all the way to a rear service 
section, or taking the items up to 
the second floor washing machine 
repair department. It is much bet- 
ter than a “leave-it-at-this-desk-for- 
repair” arrangement, because un- 
der the Bremmeyr-Bain plan, the 
customer can talk to the service 
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Step-Up Display Aids Fishing Supplies Sales 


Donald V. Fisher of Independence, Iowa, uses this step-up arrangement in 


featuring small fi 


fishing supplies and finds that it boosts sales. 


This type of 


display makes it possible for the prospect to see a great many of these items 
at a glance. Cards holding various items attract the attention of the customer 
and direct his eyes to the rear of the display. 








man right on the spot and explain 
just what is wrong with the ap- 
pliance. Not that the service man 
couldn’t find the trouble without 
the customer telling him, but the 
fact is that the customer feels bet- 
ter if he himself has been able to 
explain what he thinks is the me- 
chanical difficulty. 

Another advantage in having 
this emergency repair department 
on the first floor in plain view for 
everyone, is the fact that nu- 
merous customers who watch Mr. 
Rasmussen making repairs on 
radios and small appliances, are 
reminded of the fact that they 
have appliances at home which 
need repair. In this manner, the 
firm gets a sizable volume of 
smaller repairs regalarly. 


Large Repairs Upstairs 


If a customer speaks to Mr. 
Rasmussen about washing ma- 
chine, vacuum cleaner or oil 
burner repairs, he is sent upstairs 
to the second floor where there is 
a larger department, specializing 
in repairs of that type. Often Mr. 
Rasmussen or some store official 
takes the washing machine repair 
prospect upstairs and introduces 
him to the service shop foreman. 
The customer appreciates this sort 
of treatment, for then he doesn’t 
have to waste time wandering 





about looking for the service de- 
partment. 

The major repair department 
handles about four washer repairs 
a day, and gets business from a 
wide area around Petoskey. De- 
livery and pickup of washing ma- 


chines needing repairs is carried 
out during wartime within the city 
limits, but people living outside 
of the city are asked to bring 
in their own machines and call for 
them when repaired. 

There are three men employed 
full time in this store’s washing 
machine department and they are 
kept busy all of the time on re- 
pairs for various heavy appliances. 
Up to the present time, the firm 
has been able to give heavy ap- 
pliance customers fairly fast ser- 
vice on parts and repairs. 

Because there are three men in 
the repair department, this firm is 
able to send one man out on neces- 
sary pickup and delivery and home 
service. During the season about 
one oil burner is serviced every 
other day, store officials say. 

Due to its extensive service work 
for customers during wartime, the 
Bremmeyr-Bain Co. is making fre- 
quent contact with numerous ap- 
pliance owners who will become 
prospects for new appliances dur- 
ing the post-war era. Store of- 
ficials believe service work con- 
tacts during the war period will 
help materially in paving the way 
for many post-war appliance sales. 








Reconversion Problem 








Hungerford in The Pittsburgh Post-Gazette 
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Post-War 
Plans. 


By J. J. SULLIVAN 
Remington Arms C 


y, Inc. 





The world is making post-war plans, 
They’re figuring what to do 

In every branch of industry 

When the present war is through. 
Their plans are all mechanical, 
Are based on skill and science. 
They scheme to make a wonder world 
With many a new appliance. 

They dream of super autos 

And aircraft that will fly 

Without an expert’s guiding hand 
To keep them in the sky. 

By new and streamlined methods 
The universe they’ll run, 

And they’ll design the gadgets 

With which the work is done. 

They plan to save a lot of time 

And give to folks more leisure, 
They'll nullify the curse of toil 
And make each task a pleasure. 








I’m sure their plans will gratify 
’Most every human wish, 

But my post-war plans are simple, 
I’m going to hunt and fish. 


Old nature will not change the style, 
Of everlasting hills. 

The forest will look much the same, 
And larks and whippoorwills 

Will make the same sweet music 
Without a change of note. 

Each denizen of woodland trails 
Will wear his pre-war coat, 

The trout and bass in lake and stream 
Will still retain old habits. 

And we will find the selfsame rule 
Applies to deer or rabbits. 

And so, considering these facts 
With no wish to affront 

The post-war plans of super minds, 
I plan to fish and hunt. 














Bridgeport, Conn., March, 1945. Today, 
when it is so necessary to help custom- 
ers keep their guns in proper condition, 
dealers will find it useful to refer to the 
Remington Gun Demonstration Man- 
uals. These booklets provide valuable 
information regarding the construction 
and operation of Remington firearms. 
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MANUALS HELP DEALERS SERVE HUNTERS 


They’re fully illustrated with big close- 
up photographs, with step-by-step in- 
formation on taking down the guns, 
dismounting and reassembling them, 
all with easy-to-follow text matter. 


They tell everything you want to 
know about Remington firearms and 
give useful information for making mi- 
nor repairs. Customers will appreciate 
the extra service that the dealer can 
render with the help of these manuals. 
Using the information in the manuals 
will help in keeping up valuable cus- 
tomer contacts, so essential to post-war 
sales. 


There’s a demonstration manual for 
most Remington guns. If you’d like to 
have them, tell us the model numbers 
you’ re interested in, and we’ll send them 
without charge. Address Advertising 
Division, Remington Arms Co., Inc., 
Bridgeport 2, Conn. 
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DEALERS CAN PROMOTE 
SHOOTING SPORTS IN 
LOCAL COMMUNITIES 





Small bore target shooter fully equipped with 
Remington Model 37—22 match rifle 


Middletown, U.S.A., March, 1945. Even 
though sporting arms and ammunition 
are not available, many dealers are 
making it a point to keep shooting in- 
terest stimulated in their communities. 


How do they do it? One dealer says, 
“You can keep in touch with all the 
organizations that are actively inter- 
ested in shooting, helping with pre-in- 
ductee shooting classes, making sugges- 
tions and talking up the sport. By 
showing enthusiasm yourself, you can 
do much to keep interest alive.” 


The one line of arms and ammunition 
that will satisfy every type of shooter, 
after the war, will be the Remington 
line . . . the complete line. Sportsmen 
agree that “If It’s Remington, It’s 
Right.” 








‘**He said he would tell us when to shoot!’’ 





Saleswomen value 
this fixture for it 
helps them to sell 
more chinaware. 
The surplus stock 
is kept in the inte- 
rior of the base and 
may be _ reached 
without difficulty. 


Streamlined Fixture Helps 


Boost Sales of Chinaware 


4 is sometimes pos- 


sible to solve two merchandising 
problems with one idea. That is 
what was done by D. S. Gufhin, 
Toronto, Canada. In a conspicu- 
ous place at the front of his store, 
there was a large, unsightly corner 
around an unused entrance to the 
basement. Not having any dis- 
play facilities, this corner regu- 
larly collected the odds and ends 
of merchandise which didn’t fit in 
elsewhere. It was an eyesore to 
everyone. 

To improve the appearance of 
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Unsightly corner eliminated and 
space for gift lines increased 
at D. S. Guffin’s, Toronto Canada 


this corner, a seven-shelf display 
fixture was built to fit around the 
angles created by the enclosed 
stairway. Outer corners of the 
shelves and base were rounded 
and the edges curved to give an 
attractive streamlined effect. Ac- 
cess to the interior of the base is 
through doors fitted with modern 


type pulls. Surplus stock kept 


there is quickly available when 
needed. 

This dealer’s second problem 
was caused by the wartime help 
shortage. Previously, the store 
had specialized in such men’s lines 
as builders’ hardware and tools. 
The manpower shortage made it 
necessary to staff the store with 

(Continued on page 96) 
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TRUE TEMPER 


THE KNOWN VALUE EIGHT STAR LINE 


* HAMMERS *® HATCHETS * AXES *® SHOVELS *® STEEL GOODS * RODS AND BAITS 
*® HEDGE AND PRUNING SHEARS *® SCYTHES. WEED AND GRASS TOOLS 


































STEEL GOODS 


Produced by 
THE AMERICAN FORK AND HOE CO. 


and Branded 





2 ae 














NCLUDE every worthwhile improvement in design, construc- 

tion, and finish developed in the last 100 years, such as the 
oval tine— perfect hang and balance— perfect temper—the tubular 
ferrule and Fire Hardened Handle Finish. 






Experience Proves 


These tools serve best. They are firse choice of farmers, gardeners 
and home owners, for planting, cultivating and harvesting in 
every state from coast to coast. ° 


Therefore 


Larger net profits are secured by retailers and distributors of 
True Temper Steel Goods, because of steady demand, faster turn- 
over and assured customer satisfaction—all of which results in 
lower sales expense. 


Opportunity 


Postwar, the story of True Temper Quality, Value and Utility will 
be told to millions of farmers, gardeners and home owners by 
powerful National avertising in the pages of their favorite maga- 
zines. They will be directed to the home town hardware store to 
see and buy these KNOWN VALUE tools. 































THE AMERICAN FORK AND HOE COMPANY «+ CLEVELAND, OHIO 
Makers of 


TRUE TEMPER PRODUCTS 
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There's a window 
on each side of 
the entrance to 
the store. This 
one, located at 
the left, shows 
hardware items. 


Hardware and Drugs a Profitable 


George R. Charters & Son has found it fits the 


| eats and 


drugs have proved to be good com- 
panion lines for more than 60 
years for George R. Charters & 
Son store at Ashton, IIl., a small 
town of 750 population lying in 
the center of the state. The store 
at present is operated by John 
D. Charters, son of the late foun- 
der. John Charters is a pharma- 
cist, too, and handles both drugs 
and hardware with the help of one 
man. The Charters family is well 
known in Ashton. Paul, brother of 
John Charters, is president of the 
Ashton Bank and Mary E., a 


sister, is cashier. 


Lines Kept Separate 


Under Mr. Charters’ display ar- 
rangement, the drugs occupy most 
of the space on one side of the 
store. while hardware takes up 
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Glassware and gift items are shown on tables in the center of the store. 


most of the area on the other side. 
A center row of tables is devoted 
to glassware and gift items which 
can be said to be merchandise that 
fits both hardware and drug stores 
equally as well. There are two 
window displays in this store, one 
heing devoted to hardware items 


while the other is given over to 
drugs. 

The man who helps Mr. Char- 
ters operate this combination store 
is a retired wholesale grocery 
salesman, who possesses consider- 
able sales and display ability and 
who keeps the store looking very 
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The drug display 
is shown in the 
tight hand win- 
dow. Streamers of 
crepe paper are 
the backgrounds 
for each window. 


Combination in This Small Town 


buying habits of the 750 people of Ashton. IIl. 





Drugs are featured on this side of the store, hardware on the other side. 


appealing to customers. He can 


sell farmers dairy utensils, live- 
stock or poultry remedies and just 
as effectively sell patent medicines 
or other preparations, 

The hog and corn farmer who 
comes to this store to buy hard- 
ware items is just as likely to have 
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a list from his wife asking him to 
buy cough medicine, powder, ad- 
hesive tape and many other items 
from the store’s drug department. 
Thus Mr. Charters has found that 
the two departments serve the 
same customers very well indeed. 

The principal gathering spot in 


the store is a large, round, old 
fashioned coal stove, back slightly 
from the center of the building. 
Farmers hike to come in on cold 
fall and winter days, stand around 
the stove and visit. The longer 
they visit the more chance they 
have to see displays, and chances 
are they will buy one or two extra 
items before they go home. 


The Hospitable Stove 


In all country towns, a warm 
stove is an example of old time 
hospitality in stores, and this is 
one reason Mr. Charters keeps the 
stove instead of installing a more 
modern type of heating. 

While it is necessary to have a 
pharmacist’s license for the filling 
of prescriptions, it is not neces- 
sary to have such qualifications to 
stock and sell many other drug 
sundries lines. (Ed. Note—Laws 
on this vary in different states.) 
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“PLIERS 


for More Tool 
Mileage 








* «x Time-saving precision 
and long life are built into 
MICA Pliers and Adjust- 
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Watch Out for 
The Short Change 
Artist! 
(Continued from page 80) 


“phony” badge or has other 
“phony” credentials. If this racket 
is tried on you—don’t give out the 
bill in question. Notify the swin- 
dler that you turn in all your 


| spurious bills and coins to your 
bank president, who in turn gives | 


them to the proper authorities. 
Naturally, you will call the police 
as soon as the swindler has de- 
parted. 


“The Disappearing Quarter” 


This short change trick is worked | 


similar to the trick where the large 





bill is flashed, but a small bill is | 


given to the merchant. This trick 
is a cheap one, but it has been 
worked hundreds of thousands of 


times on careless merchants and | 


clerks. It is only used when a five 
cent purchase is made. A quarter 


is bounced on the counter four or | 


five times. 


A nickel is concealed | 


between the short changer’s fin- | 


gers. When he picks up the quar- | 


ter to hand it to you to pay for 


his purchase he drops the nickel | 


in your hand instead. If you don’t 
look again, you'll probably give 
twenty cents to the customer in- 
stead of no change. This is also 
worked by placing a quarter over 
a nickel on the counter. When the 
quarter is slid in your direction, 
the quarter is picked up at the last 
split second and you receive the 
nickel that was concealed under 
the quarter. Since the nickel is the 
right amount to pay for the pur- 


| chase, you don’t suspect anything 





even when you are careful and 
look at the coin again. 

This is a cheap racket but wit- 
ness the fact of what happened 


‘when the government put out | 
white pennies. Millions of people | 


tried to turn into short change 
artists overnight by passing the 
white pennies for dimes, and so 
many people were cheated on 
the pennies that the government 
stopped making them. 

In another article for HARDWARE 
Ace I will explain in detail how 
some of the really tricky sleight of 
hand money manipulations are 
performed. 



























BASSICK 
“DIAMOND DART” 


The famous patented two-level 
ball race construction combines 
easier swiveling with economy. 

Two sizes of these popularly-priced quality 
castets will take care of a big part of your 
customers’ needs. When you sell these 
better, medium-priced casters, you make a 
profit and assure customer satisfaction. 

















“Diamond Dart"’ Casters fit Bassick De- 
tachable Metal Bed Caster Sockets. Sockets 
are packed separately. They make. it pos- 
sible for you to take care of metal bed 
Caster requirements without a large, slow- 
moving inventory of casters with springs 
attached. Available in limited quantities 
from your jobber. 


THE BASSICK GOMPANY, Bridgeport 2, 
Conn. Division of Stewart-Warner Corpo- 
ration, Chicago, Ill. Canadian Division: 
Stewart-Warner-Alemite Corporation ‘ of 
Canada, Ltd., Belleville, Ont. 
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MAKING MORE KINDS OF CASTERS 
. » » MAKING CASTERS DO MORE 
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‘I have talked with dozens of 
short change artists. Many of these 
talks would stretch into hours. 
And more than half of these fel- 
lows would be practicing their 
manipulations as we talked. Some 
would keep counting, stripping or 
doubling paper money as we 
talked, while others would be mak- 
ing quarters and halves appear 
and disappear as though by magic. 
Yet, their movements were always 
slow. Always slow enough so their 
victims wouldn’t want to have any 
desire to make any recounts. 

The tricks of the counterfeiters 
and the detection of counterfeit 
bills and coins will be given a 
thorough going over. Until then 
make it a rule to recount your 
money. 


Deluxe Father’s Day 
Display 

HIS full color center illustra- 

tion of the Father’s Day display 
for retail dealers is made available 
by the Father’s Day Council, 50 E. 
42nd St., New York City 17. Over- 
all size 36 by 48 by 5 in., it is 
mounted with one inch depth relief 
against a panorama background of 
home front, factories and industrial 
section scenes, screen processed on 
Masonite. Top of display shows the 
symbols of the Army, Navy and Ma- 
rines, finished in a bronze effect and 
appliqued onto the copy ribbon 
scrolls, finished red and _ lettered 
white. Giant upraised arm at the 
left, to which is attached the home 
front symbol, is painted in bronze 
color and holds the reproduction of 
the Father’s Day boutonniere. War 
stamps and blue star are screen 
processed onto Masonite, cut out 
and appliqued one over the other. 


| 
eON0s” FOR Tus FUTURE 
AD ROMDS FOR “Tae PRESENT” 





The Father’s Day display which 
is available to retail dealers. 
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Just like the good old days 


.Only Better! 


A finer line of products to meet 
the greatest concentrated demand 
you’ve ever known — that’s the 
wide - awake electrical appliance 
dealer’s post-war plan. That’s why 
so many are figuring on Kitchen- 
Aid today! 

There'll be (just as before) a 
complete line of KitchenAid food 
mixers designed to put a better 
machine in every price bracket. 
They’ll incorporate all the features 
that made KitchenAid such a 
pre-war standout, including the 
exclusive Thoro- Mix Action—plus 
refinements to be announced. 
There'll be a complete line of 


attachments for follow-up sales- 
all extra-profit items that work 
without power boosters. And 
there’ll be KitchenAid Coffee Mills 
to bring freshly-ground coffee to 
every home. 

You can plan on this. You can 
plan on popular prices, full Dealer 
profit, and an enlarged consumer 
advertising campaign. And you 
can plan on handling the line as 
soon as*we can re-convert, 

But you'll want your share as 
soon as the new KitchenAid line 
hits the market—so you’d better 
plan with your distributor now. 
He’s making his plans today too! 


A Com plete Line—watch for details 











KITCHENAID 


|i Hobart Manufacturing Co., KitchenAid Division * Troy, Ohio 








THE 
GREENLEE LINE 


Auger Bits 

Expansive Bits 
Socket Butt Chisels 
Socket Firmer Chisels 
Car Bits 

Razor Blade Draw Knives 
Automatic Push Drills 
Spiral Screw Drivers 
Bit Extensions 

Bell Hangers’ Drills 
Turning Tools 


And many more. 





Deep go the roots of the GREENLEE program to as- 
sure your profits in the days ahead . . . when every 
retailer will again be selling hard. 

Basically, you will need, and want, highest-quality 
merchandise. At GREENLEE, the Auger Bit shown 
above—just as every tool in the line—has been sub- 
jected to intensive analysis for quality, service and 
salability. New items are being developed, old ones 
improved so that the GREENLEE name, as for 79 
years, will be associated with only the best. 

Powerful new selling aids are being readied, too— 
new packaging, new displays. National advertise- 
ments are reaching deep into every corner of the 
country with the GREENLEE high-quality story .. : 
building a /asting customer list for you. 
Read “Tool Profits” for more about the 
GREENLEE plan to bring you extra 
profits. Greenlee Tool Co., Division 
of Greenlee Bros. & Co., 1803 Her- 
bert Avenue, Rockford, Illinois. 


Ps Gat Rady wrth Greenlee! 
GREENLEE 


FOR THE CRAFTSMAN 










Making Keys Profitable 
Business for Rockford, 
Ill., Firm 


(Continued from page 77) 
such as irons, toasters and waffle 
irons are also repaired there. 
Stoves and oil burners are ser- 
viced through the appliance base- 
ment department. 

In post-war years, the Skandia 
Hardware plans to expand its 
appliance department. When this 
happens, the key and small appli- 
ance repair department will be ex- 
panded so that all larger appli- 
ances can also be serviced there. 


Just Among Ourselves 
(Continued from page 70) 


quirements, etc., even the mar- 
keting of farm and dairy prod- 
ucts. And if the “co-op move- 
ment” had been content to de- 
velop along such lines it might 
be very difficult to encourage 
much legislative interest in 
taxing any part of the co-op 
set-up. 

However, it is well to think 
in terms of the “co-op move- 
ment” as an overall picture. 
And here you include manu- 
facturing, wholesaling and re- 
tailing without taxation in 
direct competition with manu- 
facturers, wholesalers and re- 
tailers who do pay taxes and 
plenty of them. 

And don’t stop in your ef- 
forts to impose a proper share 
of taxation on them, as they 
are not stopping their fight to 
avoid tax levies. 
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Ledge for Brushes 
Makes Hit With 


Dairy Farmers 


HE Goodall’s Cash Hardware 

Store, Harvard, Ill., has a display 
ledge for dairy brushes well toward 
the front of its store which helps 
increase sales considerably. This 
store is located in the heart of one 
of the best dairy counties in the 
nation. The result is that farmers 
thereabouts need many milk pails 
and cans as well as brushes with 
which te clean them. 

The store carries a large supply 
of these brushes. For example, it 
has some for cleaning dairy cans 
which, including the handle, are 214 
ft. long. Such brushes sel] from 
$1.59 and up, depending on quality. 

This brush display ledge is built 
out from a display cabinet near the 
front door area, with a 3-in. edge 
which keeps them from falling. off, 
and which is not high enough to 
block view of the brushes from the 
aisles. All farm customers entering 
the store must pass this display and 
many of them stop and pick up a 
brush or two. 





Uses Vacuum Cleaner 
Bag for 
Shelf Cleaning 


HE F. M. Jaeger Hardware 
Co., Dubuque, Iowa, has built a 
special vacuum cleaner outfit which 
is very convenient for shelf cleaning 
no matter how high the. shelves. 
Cleaning counters and shelves in a 
hardware store is often a matter of 
removing all objects from a given 
area, wiping each with a cloth and 
then cleaning the bottom level of the 
shelf. This vacuum device handles 
this cleaning problem very effec- 
tively and saves considerable time. 
A sales clerk who is also a carpen- 
ter, built the vacuum rack for the 
firm. It is mounted on wheels and 
can be pushed along to any part of 
the store very easily. It has a long 
vacuum hose attached to the front, 
and a long cord to facilitate plug- 
ging into distant sockets. 
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for Small Gardeners 





| _7 Tools 


DANDY-BOY 


THE COMPLETE GARDENING OUTFIT 





A 











in ONE 





This is a PROFIT-FIELD 


Worth Cultivating! 


Small gardeners of both professional and 
amateur variety say the Dandy - Boy 
gardening outfit is a mighty help,—e 
time-saving, labor-easing, handy 7-in-! 
gardening tool. And that's real selling 
talk from your own customers — the 


kind that makes your cash-register yell, 

/ "Profits!" Here's a market worth going 

after—here's the equipment to sell it. 

Ask your Jobber about Midland's Dandy- 

Boy 7-in*! gardening outfit Today. If he 

Vind cannot supply you, write us direct, giving 

> his name and we'll send you complete in- 
a —_ 


formation. 


Here’s What a DANDY-BOY Will Do 


This is a complete gardening outfit in one combination tool, which is the reason it is so 
popular with small growers who still want the best equipment. It is really a combination 


seven tools in one: |. Hilling Seeder. 
Cultivator. 4. Double Wheel Cultivator. 
Weeder. 7. Double Wheel Weeder. 


As a hill seeder it will plant most every vegetable 
seed, accurately, rapidly, and easily, in hills spaced 
4, 5, 6, 8, 12 or 24 inches t can be changed 
instantly to a continuous drill seeder by disconnecting 
the billing device. It is provided with a shut-off lever 
operated from the handies, to stop the flow of seed 
instantly at the end of a row or when coming and 
going from the field. The furrow opener and closers 
are adjustable for different depths so the seed will be 
planted at just the right depth. The seed is fed by 
an agitator brush through a pear - shaped opening 
which is adjustable for various sized seeds in accord- 


2. Continuous Drill Seeder. 3. Single Wheel 
. Plow or Furrow Opener. 6. Single Wheel 


ance with an index on the machine. The handles are 
adjustable to suit the height of the operator. 


The . seeder. is--easily and quickly. .converted to a 
single-wheel cultivator by loosening two bolts and 
removing the seeding mechanism. When weeding hoes, 
cultivator teeth or turn plows can be attached very 
easily. 

An extra wheel and two short axles are also included 
for converting the tool into a two wheel cultivator, 
using the same attachments as the single wheel. 


Complete instructions included. 


THE MIDLAND<.o 


A auupacturerd 


sSOuTH MILWAUKEE, WISCONSIN 





Manufacturers of TITE-LINE Clothes Line Holders and Saddlery Hardware. 
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es come to 


the H. Richards & Sons store, 
Mexico, Mo., because they have 
learned from experience that there 
they can get many items that they 
need in their big job of helping to 
produce food for America and its 
allies. 


nr . . . ® 
The land is very fertile in that 


part of Missouri, and farmers raise 
corn, cattle, hogs and poultry. 
Especially is there a lot of feeder 
cattle to be watered regularly. This 
store, for example, handles stock 
watering tanks which are 3 ft. high 
and 10 ft. in diameter. These 
metal tanks sell for $34.75. There 
are also smaller tanks of the same 
type for use on various farms. 
During warm and above freez- 
ing weather, these tanks are suf- 
ficient in themselves’ for their pur- 
pose when filled with water. But 
in cold weather the water freezes 
unless heated. The Richards firm 
carries stock tank heaters, either 
coal, wood or oil, which sell up 
to $24.50. These are placed in the 
center of the wank and heat the 
water sufficiently so that the chill 
is removed. Cattle drinking the 
warmed water digest their food 
better and remain healthier. Live- 
stock is kept outside many months 
of the vear and for this reason wa- 
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- Separate Section for Farm Goods 
Attracts Rural Customers 


Members of H. Richards & Sons own 
their own farm and can assist the 
local farmers in solving problems 





Feeding pens and brooders shown in the farm goods section. The store 
supplies the needs of all types of farmers in the vicinity of Mexico. 


tering tanks and stock tank heat- 
ers are in considerable demand. 
Other items which the firm car- 
ries in stock are poultry equip- 
ment articles. These range from 
small watering fountains, feed 
troughs, etc., to electric brooders 
and starting batteries. For ex- 
ample, an electric brooder which 
can accommodate from 500 to 
1000 baby chicks sells at $50.00. 





ON AVAILASLE GOODS 


A three-tier starting battery for 
chicks also sells for about $50.00. 
Other poultry equipment items be- 
gin at from 59 cents. 

The firm also handles water sys- 
tems, a line which is in consider- 
able demand in that area, espe- 
cially where farmers raise any 
quantity of livestock, The farm 
goods are stocked and displayed in 
a separate section of the Richards 
store. This allows space for ade- 
quate display of many farm items 
and helps in their sale, says Frank 
Richards, one of the managers. 

The Richards family owns a 
large farm near Mexico and is 
very familiar with the problems of 
the local farmers. Naturally, this 
experience comes in very handy in 
the selling of farm items at the 
store. 
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The RUSSWIN Rim Fire Exit 
Bolt is of unit type construc- 
tion; all working parts are 
enclosed within the active case 
on the inside of the door. 
When applied there is no 
possibility of binding. Smooth- 
ness of action is assured. 





Money-back-if-not-satisfied is cold 
comfort when a panic bolt jams. 
It’s got to work—fast—the first time. . . 
nobody can afford to second-guess 
when human lives hang in the bal- 
ance. The last place in the world 
to gamble with inferior hardware is 
where panic bolts are concerned. 

In fact, selling any inferior hardware 
isa gamble... for you... for your 
customer. You gamble on his good 
will ... he on breakdowns. 


FOR ENDURANCE - - SELL WROUGHT OR CAST BRASS AND BRONZE 


FOR DESIGN AND WORKMANSHIP... SELL 
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The one sure way to insure cus- 
tomer satisfaction is to insist on 
adequate hardware allowances. The 
extra cost of first quality Russwin 
brass or bronze hardware is trifling 
when measured in terms of mech- 
anical excellence, workmanship, 
enduring beauty. 

An allowance of a few extra dollars 
means lifetime satisfaction. 
Russell & Erwin Manufacturing Co. 
New Britain, Connecticut. 


usswiN 


DISTINCTIVE HARDWARE 


93 








Paint is shown on both sides of the store. Here is one sidewall display. 


Paint Sales Increase 100 Per Cent— 
Mass Displays Are Responsible 


a years ago, 


G. A. Hallowell of Mount Pleasant, 
lowa, began to experiment with 
the mass display idea of paint. He 
noticed how the mass display prin- 
ciple worked out in drug, grocery 
and chain stores, and thought that 
he would give it a chance in his 
store. 

Instead of keeping a lot of paint 
stock in reserve in his warehouse, 





he brought as much as possible 
into his store and put it on his 
shelves. When they wouldn’t 
hold any more, he began piling 
the gallon size cans on the floor in 
front of the display sections. He 
also brought out quite a number 
of 5-gal. house and barn cans and 
put them in spots where customers 
could see them. And he also used 
one of his two display windows 
for an almost constant display of 
paint. 

The result of this merchandising 
policy has been that Mr. Hallowell 
doubled his paint business. It is 


still showing an annual increase 
and he believes that this will keep 
up, for more and more people are 
in the market for it in his area. 
And he is pleased at the way his 
paint sales have mounted. “I have 
a lot of competition on paint in 
this town, but I seem to sell more 
of it each year,” he states. 

Mr. Hallowell says that paint is 
an item which is worth pushing 
every month of the year. Prac- 
tically every person who comes 
into a hardware store, he says, is 
from a family that can use it and 
allied supplies sometime during a 


G. A. Hallowell has found this type 
of display so successful that he 
has moved surplus stock into store 
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both renters and home owners in 
this town of 4600. 

Mr. Hallowell has discovered 
from his experience that many cus- 
tomers are stimulated to buy paint 
when they see large displays of it. 
And when they see a large amount 
of paint, they think that here is a 
store which must have the con- 
fidence of many satisfied users, be- 


12-month period. This applies to 


cause it has such a large stock. 


Many sales are initiated in this 
manner. 
Mr. Hallowell handles many 


hardware items that farmers need, 


and thus attracts many of them to 


his store. From this farm traffic | 


he gets much of his paint business. 
The successful Iowa farmer, so far 
as paint is concerned, is worth 10 
city or town customers, as a rule. 
He points out that the surface area 
to be covered on a farm painting 
job, consisting of barn, outbuild- 
ings, sheds, house, and the like is 
often five to 10 times that of a city 
customer. 


Appeal to Farmers 


“I find that farmers especially 
like these mass displays of paint,” 
says Mr. Hallowell. “They will 
browse about the store, inspecting 
the stock and then buy large 
amounts for barn and home. Often 
their wives accompany them and 


select paint for their kitchens and — 


dining rooms. We carry just about 
any color of paint that farmers 
can use.” 

When farmers are satisfied with 
the paint they buy and how it 
looks when it has been applied, 
they are not hesitant to tell their 


neighbors about it. In this way, | 
Mr. Hallowell says, his store gets | 


many new customers from dis- 
tances of five to 15 miles from Mt. 
Pleasant. 


Paint is shown on both sides of | 
the store, with hardware items oc- | 


cupying the center aisle spaces. 
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| Amerock 


JOBBER 


FOR THE FINEST 
IN POST-WAR 





CABINET 
HARDWARE 


IF YOUR JOBBER cannot supply you promptly, it is because the pro- 
duction of Cabinet Hardware has again been side-tracked to make way 
for urgent war work. With you, we hope civilian production can soon 
be increased. Meantime, we are doing everything humanly possible to 
keep your jobber supplied. 


When restrictions are again relaxed, Amerock will continue to lead the 
parade with many new and exclusive features. 


DESIGN GROUPINGS Three distinctive 
design groupings at graduated price 
levels will again provide a wide selec- 
tion of quality cabinet hardware for 
every purse and purpose. “Amerock” 
covers the complete price range under 
one name. 





DESIGN LEADERSHIP Design leadership 

has characterized the “Amerock” line 

of cabinet hardware from its very in- 

ception, and “Amerock” will continue 

} to lead the field both in character and 
diversity of design. 





MATCHED ENSEMBLES Knobs, Pulls, 
Hinges, and Catches of each design pat- 
tern “match” perfectly in design giving 
-<%- complete harmony to the finished instal- 


ED vn } lation. Plastic molded bases and color- 
“ embossed lines in six beautiful color 


Vv Vv. combinations match the color scheme of 
any kitchen or bathroom. 


GENUINE 








PRODUCTS 


AMERICAN CABINET HARDWARE 


corRPORATION 


ROCKFORD, ILLINOIS 











| Farm goods are carried in the 

e Our sincere thanks to warehouse behind the store, in ad- 

dition to reserve paint stock. 
Mr. Hallowell believes that this 
business will continue to be good 
and dealers who have for some time to come. Farmers 

have begun to paint buildings and | 
homes, and now that some have 

. . started the practice, the rest will | 

30 years of service in follow. No matter how serious the | 


this industry. labor problem has become on the | 


—_ farm, most farmers and their fam- | 
Ys. Mi 
er . 
2 





you loyal distributors 


helped us round out 


slack season to do a little painting. 








ilies are now finding time during | 
> 
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Streamlined Fixture 
Helps Boost Sales 
| Of Chinaware 


(Continued from page 84) 


girls who, while satisfactory in 
many ways, were at a disadvan- 
tage in selling and servicing the 
heavier lines. 

Therefore, the stock of china- 
ware, pottery, glassware, and other | 
household and gift lines was in- 
creased to give the girl clerks mer- 
chandise that they could sell to ad- 
vantage. But, the store fixtures 
were not very suitable for showing | 
gift merchandise. This display | 
problem was also solved by the 
new streamlined fixture. 

It has been a decidedly success- 
ful store improvement. Most wo- 
© HARDNESS yam shoppers ~ to look . = 

gurines, cups and saucers, plates, 

© TOUGHNESS jugs, vases, oie sets, and other 

* BREAKING POINT | gift items shown. Increased sales 
have paid for the cost of the fix- 
ture many times over, Mr. Guffin 
says. 
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PAT. APP. FOR 


DOUBLE SPRING 
PLATE HANGERS 


For the vogue now sweeping 
the country. 


#1 for 6” to 7” 
#2 for 714” to 81%” 
#3 for 9” to 10” 
#4 for 10%” to 11” 
#5 for 11%” to 12” 


Price $2.00 doz. net postpaid 
Minimum order $5.00 


Jobbers: Please write for prices. 


ERNEST TATCHER 


6022 Market St. Phila., Pa. 














ANCO 


Every one of your 
customers is a pros- 
for a Manco 

, for these 
portable 

cutting tools will save 


and maintenance jobs 
in any plant. 


Precision - butlt 
to close tolerances, 
and designed with a 
large safety factor, 
Manco Cutters will 
give years of satis- 
ewe. efficient serv- 
ce. 


Today our armed 
forces have first call 
on Manco Production, 
Only limited quan- 
tities are available 
for essential indus- 
tries on priorities 
through jobbers, 
Write for catalog. 


ARwy 
oe 


Awarded for 
Outstanding 
Production 

of the 
y | Tools of War 


Sak aot 


IVY\; (wow \zeMee) 


BRADLEY, ILLINOIS 
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The results of a successful pike fish- 
ing trip are shown on the dock of 
“Romar” lodge on Leech Lake, owned 
by Rod. LaBelle, Minneapolis, Minn., 
manufacturers’ agent. The cheerful 
anglers are: A. R. Meyers, General 
Hardware Co., Milwaukee, Wis., and 
Frank Feyder, Hall Hardware Co., 
Minneapolis, Minn., dealer-owned 
wholesalers. Rod's. summary of the 
day's highlights was, “Frank Feyder 
hooked a large pike, took it off his 
hook and was holding it in one hand 
as he threw his mangled bait over 
the edge of the boat. Just as the bait 
hit the water another large wall-eye 
hit the bait, and there was Frank 
with a fish on his line and a fish in 
his hand at the same time. Andy 
claims that he caught the winner of 
the day, but he failed to have proof, 
for when this big one was handed to 
me to put on a stringer the fish 
jumped out of my hand and into the 
lake.” 


¥ 
AY 


Marine Corp. John LaBelle, son of 
Rod. LaBelle, who is a great outdoors’ 
fan like his father, is shown here with 
a few ducks shot at Rod's. place, 
“Romar,” on Leech Lake. The picture 
was taken while John was on a short 
furlough, last fall. “It shows,” says 
Rod., “that the Marines teach the 
boys to shoot shotguns as well as 

es. 
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SELLS ITSELF! THERMOSTATIC =— y 2° 
KWIKHEAT SOLDERING IRON > 
, | 






COMPLETE U.L. 
APPROVAL 








COOL, PROTECTING 
HANDLE 






















MODERN DESIGN 


WELL BALANCED 
LIGHT WEIGHT 












THERMOSTATIC 
HEAT CONTROL 





QUICK HEATING 
ELEMENT 






* Weighs only 14 ozs. 







* 225 Watts — Powerful! 







6 INTERCHANGEABLE 














TIPS —— * Heats in only 90 Seconds 
Pifonsy 













‘ Only the Kwikheat has... 
Y Built-in Thermostatic 
Heat Control |. creck oc excisive 


advantages that put the Kwikheat Soldering Iron in a 
class by itself... it’s HOT, ready to use only 90 seconds 
after plugging in. Saves time. The built-in thermostat 
keeps the Kwikheat Iron at correct temperature for 
most efficient work—can’t overheat —saves re-tinning 
time. Powerful, 225 watts, yet it’s light (14 oz.) — well- 
balanced. Cool — safe — protected handle. Six inter- 
changeable tip designs enable one iron to do ’most any 
job. No wonder the Kwikheat Iron is easy to sell. 
You cannot afford to overlook the Kwikheat Soldering 
Iron. Write today for complete information — $11 list. 
VANATTA 4 





















THERMOSTATIC SOLDERING IRON 


Sound Equipment Corp. of Calif.e 3903 San Fernando Rd., Glendale 4, Calif 











Feature Moth Goods, Tools and 


Heating Accessories in Late April 
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MOTH GOODS 
WINDOW 


MERCHANDISE: 
Mothproof storage 
cabinets; blanket 
chests, moth spray, 
moth balls, moth 
cake, sprayers. 


BACKGROUND: 
Center panel of 
bright yellow corru- 
gated board or paint- 
ed wallboard. Side 
panels of dark blue 
material. Cut-out let- 
ters of dark blue. 


TOOL 
WINDOW 


MERCHANDISE: 
Claw hammer, ball 
pein hammer. 
hatchet, rule, steel 
tape, chisels, auger 
bits, drills, files. 
pliers, scrapers, car- 
penter chalk, level. 
toél boxes, planes, 
saws, blow torches. 
breast drill, screw 
drivers, etc. 


HEATING 
ACCESSORIES 
WINDOW 


MERCHANDISE: 
Gas heaters, grills 
for fireplace, -grate 
basket, bath heater. 
electric logs, heater 
wicks, hearth brooms. 

BACKGROUND: 
Center panels of 
bright yellow corru- 
gated board or paint- 
ed wallboard. Side 
strips of dark blue 
material. Cut-out let- 
ters of dark blue. 
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New Electric Heater the Sensation of the Industry ! 


Underwriters approval 


BRAND NEW! 
SUPER-SAFE 
INBUILT EFFICIENCY 
SCIENTIFICALLY DESIGNED 
IMPRESSIVE BEAUTY 


Sells for only $33 


and worth it! 
(Incl. Federal tax and Cord Sef) 


Every family is a market for 
this revolutionary electric 
portable heater. Its amazing, 
fully-enclosed non-glow coils 
give extra heat for chilly rooms 

. extra comfort for children 
and old people . . . Heats by 
natural convection yet pro- 
vides active circulation... No 
moving parts . . . Handles 
large volume of warm air. 


Beautiful steel cabinet is easily 
carried. Life-time coils mean 
no servicing. 


THIS SPRING — with its chilly 
days—is the time this new 
heater will prove a fast-selling 
profit maker for every dealer 
who acts promptly. Write to- 
day for merchandising details 
and name of nearest Trilmont 
distributor. 








DISTRIBUTORS 


Some territory still open. 
Write or wire for details. 





TRILMONT PRODUCTS COMPANY 


WALNUT STREET AT 24th 
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PHILADELPHIA 3, PA. 
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Fence Dealers 


Outstanding RED BRAND 
fence ads, like the one shown 
here, are appearing constantly 
in the nation’s leading farm 
magazines. They are designed 
to keep the RED BRAND 
trade-mark fresh in the minds 
of fence users . . . also to show 
how woven wire fences help 
farmers increase their produc- 


tion and incomes. 


Keystone’s consistent advertis- 
ing is building a ready, waiting 
postwar market for RED 
BRAND fence. This is just one 
of many reasons why dealers will 
find it-pays, more than ever, to 
handle RED BRAND fence and 
RED TOP steel posts. 


This ad is reduced from actual size - 


KEYSTONE 
STEEL & WIRE CO. 


Peoria 7, Illinois 


Farmers 


“100K FOR THE TOP WIRE PAINTED RED" 
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Mark and Don 
Alexander 


Owatonna, Minn. 





os 
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- Lots of Livestock and GOOD FENCES 
Have Built Up Our Farm and Income 
“It may seem like quite an expense to fence off an entire farm of 600 
acres into 40-acre fields with woven wire, but we’ve found it pays. 
For with our 2600 head of hogs and 170 head of dairy cattle, along 
with rotated clover and alfalfa pasture, we’ve been able to increase 
our crop yields fully 50% during the past 10 years. The corn now 


yields around 70 bushels per acre, where formerly it yielded only 
40 bushels. This fact speaks for itself. 


“RED BRAND és the 
Most Durable Fence We've Found 


“Although much of the Red Brand fence on our farm is now eleven 
years old, it shows very little wear and will last for many years to 
come. Without exception, Red Brand is the most durable fence 
we've found. That’s why more than 75%, of our farm is now fenced 
with Red Brand.” 


e_ee_eonarn eee eeeaeo~Oornr~reSeeSOeeSeeasaesse 
NEW FENCE AVAILABLE 


Present Keystone fence . . . though not trade- 
( marked ‘‘Red Brand”... is TOPS in quality. 
e 


KEYSTONE STEEL & WIRE CO. 


PEORIA 7, ILLINOIS 


RED BRAND FENCE Stic: poss 











will continue to 









































HARDWARE AGE 






i 









THI 





MAI 






























of AX, 
/ \ 
7 ° 
Yy %. 
ie 
W “> 


pf 
pf! 


TO THE RETAIL HARDWARE TRADE | 


















1 hefore 4” (ITU 
0 did it hetore (((((U 
a anne 


((((( USE ENN 





THE PECK, STOW & WILCOX COMPANY Since 1785 SOUTHINGTON, CONNECTICUT 
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You’re helping screen out the pests in the Pacific 


The Japs are not the only pests with which our fighting men must con- 
tend in the Pacific theater. There are disease-bearing insects—billions 
of them—in the scores of steaming islands that dot this area. Protection 
demands wire screening—and a tremendous amoynt of American Wire 
Fabrics Insect Screen Cloth has been used for that purpose in many 
different types of ghelters. 

Increased activity in the Pacific will result in even greater demands for 
insect screen cloth... screencloth that might otherwise be shipped to you. 
These facts will help you explain to your customers why you cannot 
get as much insect screen cloth as you need for normal demands. How- 
ever, we are distributing as fairly as possible the screen cloth alloted 
for civilian use. 


We know you understand—and we hope your customers will too. 


WICKWIRE SPENCER STEEL COMPANY « 


and Subsidiory, AMERICAN WIRE FABRICS CORPORATION 


500 FIFTH. AVENUE 


Abilene - Boston + Buffalo - Chattanooga « Chicago + Clinton (Mass.) + Detroit - Houston * Los Angeles - Philadelphia - San Francisco + Tulsa + Worcester 
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Precut Wood Barracks manufactured by 
National Housing Co., Dallas, Texas 





WICKWIRE SPENCER AND AMERICAN 
WIRE FABRICS HARDWARE PRODUCTS 


Insect Screen Cloth Hardware Cloth 

Famous “Clinton” °*“Clinton” Brand 

and “Gold Strand” 

Brands Nails and Brads 

Poultry Netting Clothes Line 

Hex Mesh and Picture Cord 

Straight Line 

“Clinton’”’ Brand Door Springs 
Perfection 

Wire Rope Brand 


NEW YORK 18, N. Y. 
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SAMSON UNITED COULD 








Turret for TBM-2 Avenger Torpedo Bomber 





















Samson Selective Speed Automatic Flatiron 


SU PPLY MORE TH AN with Duo-Dial Control! and Magic Eye 
\R/;; 
200,000 A MONTH Rak’ A 


The time may never come when Samson United will be asked to 
produce 200,000 automatic flatirons a month. But Samson has 


already proved that it could achieve this tremendous output by its — 

production of one war item alone . . . the complete Turret for 1 | | N yw 

Grumman Avenger Torpedo Bombers. Month after month we have 2 > 

been satisfying the world’s most particular customer . . . Uncle Sam —D Cees Ae 

... by meeting and exceeding quotas for this highly complicated, = . 

tough-to-build product. SAMSON UNITED CORPORATION, ROCHESTER, N. Y 


Samson United of Canada, Limited, Toronto 


When the fortunes of war again permit volume manufacture of 
household electrical appliances, SAMSON Automatic Flatirons will 
be ready for you to place in the hands of housewives who want 
the finest. 
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BETTER BRAND 
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HOME GUARD 


(REO. U. 6. PAT. OFF.) 
wood trigger 
mouse trap 


McGILL METAL PRODUCTS CO. 
Marengo, Illinois 











SOLID STOCK and DIE SETS 
Cadmium Finish 

ARMSTRONG BROS. Stocks are: certified malie- 
able irow, accurately machined and have the bal- 
ance of fine tools. They are smoothly finished so 
they fit comfortably into the hand. 

ARMSTRONG BROS. Dies are of special va- 
nadium tool steel with “back off" teeth that start 
easier, cut faster with less effort 


















ond come off pipe without tearing 
or jamming. They cut 
smooth, snug fitting 
thread. 
. Write for catalog C-39a 


ARMSTRONG BROS. TOOL CO. 
The Too! Holder People 

3/4 WN FRANCISCO AVE CHICAGO 

Bastern Warehouse & Sales: 199 Lafayette St... New York 











Wrapping Counter Display 


Brings Added Profits 





It takes time to wrap up a purchase and while the customer is 
waiting he frequently makes an added purchase from this display. 


USTOMERS stand around a 

wrapping counter, waiting for 
their purchases to be tied and this 
means that in this area of a store, 
displays are at a premium. The 
Economy Cash Hardware, Macon, 
Mo., makes very good use of the dis- 
play space at the wrapping counter, 
just below the counter top level. This 
area has been made into a four- 
shelf display section, from the floor 
up. Items such as wallpaper cleaner, 


bow! cleaners, lye, and other mer- 
chandise which come in small cans 
are placed on shelves there, and they 
attract plenty of attention. 

Most of the customers who come 
to this wrapping counter will bend 
down, look at a few of the cans on 
display, pick up one or two and buy 
them. This display section has a very 
high turnover rate on items which or- 
dinarily the customer might not see 
under normal] conditions. 





Planning the Post-War Sporting 
Goods Department 


(Continued from page 74) 


enough retail dealers throughout 
the United States would write and 
tell the manufacturers that they 
would like to see ammunition fair 
traded, I think that it would soon 
be done, and now is the time to do 
it. 

Recently, the OPA investigated 
the firearms business and, accord- 
to their statement, most of the guns 
are sold by hardware stores. I 
think that is true in this territory 
and I also believe that the same 
thing applies to ammunition. I 
have always maintained that there 
is nothing like a good stock of 
guns to impress the public that you 
are really in the sporting goods 
business. 

True there are a few sports 





stores that feature only athletic 
goods and occasionally you find a 
gun shop specializing in guns and 
ammunition and sights, but I am 
speaking now of the sporting 
goods dealer or the hardware 
dealer who carries a complete line 
of sporting goods. 

The hardware dealer does not 
have to stock the wide variety of 
items that should be carried by the 
exclusive sporting goods store, so 
his investment would be consider- 


ably less. By way of comparison 


the sporting goods dealer should 
carry a larger assortment of the 
higher grade items and a wider 
variety of such things as canvas 
and leather goods, telescope sights, 
athletic goods, etc. The hardware 
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store can get along with a shorter 
line of such items. 

The average investment for a 
complete sporting goods depart- 
ment in a hardware store in a com- 
munity of 10,000 to 15,000 popu- 
lation should be about $5,000 di- 
vided about as follows: 


US eo Se occas os $1200.00 
FC nT an ee 1200.00 
Gun implements, sights, canvas 

and leather goods, hunting 


a Pa eee 500.00 
Fishing tackle ............ 1200.00 
Athletic goods ............. 500.00 


Camp stoves and miscellaneous 
outdoor and camp equipment 400.00 
Please note I said this is the 

average. Local conditions, the 

size of the community, the size of 
the store, etc., will cause these fig- 
ures to vary somewhat. 


Hobbies Mean Profits 


The things we like to do for re- 
laxation and recreation are called 
hobbies. A man’s hobby is his 
greatest weakness. He will often 
go without food and clothes to in- 
dulge in his hobby. He will also 
spend his time and money with the 
dealer who caters to his hobby. 
Hunting and fishing is a hobby of 
hundreds of thousands of men and 
women in California. Figures from 
the best available sources show 
that the amount of money spent by 
the hunter and fisherman averages 
about $125 per man per year. 
There are close to 800,000 hunting 
and fishing license buyers in the 
State of California, so using this 
figure as a basis we can safely say 
that fish and game contribute an- 
nually about $100,000,000 to the 









































































All the answers for those who hope to 
buy a Juice-O-Mat one of these days 


America’s FIRST 


Streamlined Juicer 


Gets all the Juice, without rind-oil, 
seeds, or pulp @ Sturdy @ Easy to oper- 
ate @ Ail moving parts fully enclosed « 
Will not corrode @ Rust proof e Easy to 
clean @ Readily portable e Three models 
© Beautifully styled © Six distinctive col- 


ors © More than a million in use. 


MANUFACTURING COMPANY 
KANSAS CITY MISSOURI 


Onuqumnatiala 












total of California’s retail business. 
| This includes everything, equip- 
ment, travel, etc. 

After World War I, the sale of 
hunting and fishing licenses 
throughout the United States in- 
creased by 30 per cent. The U. S. 
Fish and Wild Life Service esti- 
mate the increase will be at least 

| 50 per cent immediately after this 
war. The California State Recon- 
struction and Reemployment Com- 
mission estimate that the popula- 
tion of California will reach the 
9,000,000 mark by the year 1950. 
Much of this increase will be made 
up of young men from other states 
who spent several months or a year 
or more in California during their 
military training period and de- 
cided to become permanent resi- 
dents. Accordingly we can safely 
estimate that by the year 1950 we 
should have about 1,500,000 hunt- 
ing and fishing license buyers in 

| California. 

The California Fish and Game 


| Commission is well aware of this * 


expected demand upon our natural 
resources and it is developing 
plans to increase the supply of fish 
and game. The post-war program 
to be submitted to the Legislature 
_ for their approval at the final ses- 
sion next month will be slightly 
over $8,000,000. These plans call 
for public shooting grounds, game 
management areas, a small game 
farm in practically every county in 
the State to augment the natural 
supply of birds, a very extensive 
system of rearing ponds through- 
out the State for the raising of 
trout so that instead of planting 
millions of trout fry, of which only 
about 5 per cent survive, they can 
stock the streams with 6 and 7-in. 
fish, which the records show have 
a survival of about 90 per cent. 
Striped bass, black bass, salmon, 
stream improvements and many 
other projects are included in the 
program. 

What can we expect from all of 
this? For the retailer, and the 
wholesaler too, the task that lies 
ahead will not be an easy one, yet 
I am not a bit alarmed about it. 
On the contrary, I am very op- 
timistic over the future possibili- 
ties, but I point out all of these 
| things because in order to succeed 
| we must have a thorough under- 











standing of all phases of our busi- 
ness, both good and bad. For the 
first year or two after we win the 
peace, we will be able to sell prac- 
tically all of the staple items in 
sporting goods that we can lay our 
hands on. During that period it 
will be the same as it is now. 
Muscle and brawn is all you need 
today. Bring it in by the truck- 
load and out it goes just about as 
fast as it comes in. But not so in 
the post-war period for then it will 
be a battle. of brains. 


Plans Being Made 


The big fellows are gathering 
together the best brains at their 
command. Many of them have 
what they call a management com- 
mittee. These committees are 
usually made up of the heads of 
various departments and they are 
the ones who sit in conference and 
determine the merchandise, the 
policies, the marketing, etc. But 
remember those committees are all 
stationed in Chicago or New York 
or Akron or wherever the head- 
quarters are located. They are not 
in your home town. You know 
from your own personal experi- 
ence what the chain store situa- 
tion is in your home town. The 
men who operate them are fine 
capable fellows but very seldom do 
you find one who is as well versed 
in hardware and _ particularly 
sporting goods as you are. Also 
they often transfer from one town 
to another so they do not have 
the opportunity to build up a per- 
sonal following or standing such 
as you enjoy in your community. 

The only person who is going 
to keep you from enjoying a good 
business in the post-war period or 
any period is you, yourself. Now 
more than ever you have got to 
have confidence in your ability to 
succeed. Confidence in your 
ability to render the kind of cour- 
teous intelligent service that your 
customers like, that personal at- 
tention- that makes them come 
back to you again and again. 

Intelligent selling is absolutely 
necessary to the success of a good 
sporting goods department be- 
cause, as | said before, sports are 
hobbies and the sportsman likes to 
do business with someone he has 
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IT LEADS HI 


yy the Cuca! 


H': THAT KID who used to beg you for the car. 
But now he’s 90 miles from nowhere, “bar- 
relling” home to his carrier. He’s coming in on a 
beam the Japs can’t jam. It’s the Navy, taking 
care of its own, leading a lad home by the ears. 


= i. 2 
THE AMAZING homing beacon for aircraft 


A certain vital part was being made by hand. 
Production was slow—too slow. Then Stewart- 
Warner engineering ingenuity devised a way to 
mass. produce the important part with machine 
tools. Production jumped immediately. ~ 


Today, all carrier based airplanes are now 
equipped to come home on a “jam-proof” beam. 


It’s another example of radio “savvy” that 
characterizes Stewart -Warner engineering. It fore- 
casts the extraordinary things to come in 


carriers has saved countless Navy fliers. Another Product of Stewart-Warner radios of tomorrow. So— 


And Stewart-Warner has been privileged STEWART put this down on your list of things to plan 
to play a part in this great Navy life saver. WARNER for —“look to Stewart-Warner for the class 


The story makes interesting reading. 


of the radio field after the war is won.” 


RADIO DIVISION OF 


'STEWART-WARNER CORPORATION 


CHICAGO 14, 
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WONDER-PASTE 
LINGERWETT 


America’s leading 
paint removers 


and SURFACES 


Most professional painters know that 
Lingerwett and Wonder-Paste greatly 
simplify the otherwise tiresome task of 
stripping paint. But many of your other 
customers may not know this. It will 
therefore pay you, in increased sales, to 
tell them about these outstanding re- 
movers. 

Lingerwett—America’s largest-selling 
remover for over 30 years—is ideal for 
general use, while Wonder-Paste is de- 
signed for exteriors and upright surfaces. 

These penetrating removers reduce 
evensthe oldest and toughest finishes to 
an unresisting sludge that strips off eas- 
ily, without excessive scraping. And they 
remain wet 6 to 8 hours, thus permitting 
a greater working surfa~e. Your profes- 
sional customers know what a time-saver 
that is. 


Order from your jobber. 
Write for information. 


WILSON-IMPERIAL COMPANY 
Dept. H-325, 115 Chestnut St, Newark 5, W. J. 








The urgent need to protect harvested feed grasses and farm 

; equipment has never been more keenly felt. Fultex water- 

proofed tarpaulins and covers are proving their value daily. 

We also manufacture BACK BANDS, COTTON TWINE, 

TRUCK COVERS, TENTS AND OTHER CANVAS ITEMS, 
why 


‘Fulton Ea & Cotton Mills 


Manufacturer 


ST. LOUIS 
NEW ORLEANS 


ATLANTA 
NEW YORK 


DALLAS. MINNEAPOLIS 
KANSAS CITY, KAN. 








confidence in, someone who talks 
his language and has a sympathetic 
understanding of his needs. I 
could give you a list of several 
stores of various kinds and sizes 
that do a good sporting goods 
business and in everyone of them 
you will find at least one, and in 
some cases two or more persons 
who know sporting goods, who 
hunt or fish or ski or play golf 
or tennis, who are active in the 
sportsmen’s clubs, who keep posted 
on fish and game and recreational 
activities in their community, who 
know the fish and game wardens in 
their district, who know the school 
coaches, the ski instructors, the 
sports writers and the radio an- 
nouncers, who keep the newspa- 
pers and radio stations informed 
on things of interest to the sports- 
minded public, who are able to 
answer most questions about 
where to go.and what to take, who 
know in a general way something 
about all the various items of 
sporting goods. 


Read Your Catalogs 


It is not necessary to be a genius 
or to know all the technical angles, 
but it is necessary to have a gen- 
eral knowledge such as you ac- 
quire by experience and by read- 
ing the factory catalogs. You 
would be surprised how many 
store owners and store managers 
and buyers fail to read the descrip- 
tions in factory or jobbers’ cata- 
logs, and still worse they fail to 
train their clerks to read the cata- 
logs. They seem to think catalogs 
are for reference only. Get the 
habit of reading catalog descrip- 
tions and teach your help to do 
likewise. Also, teach them to read 
instructions on how to operate the 
various things, particularly fire- 
arms. Many is the time I have 
seen threads stripped and frames 
scarred on a brand new gun just 
because some clerk did not read 
the instructions. Many a time I 
have seen a fisherman with a line 
that was not suited for his rod or 
with the wrong kind of a reel just 
because some clerk did not read 
the catalog description nor the in- 
struction card attached to the 
item. 

We Americans are hero wor- 
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shippers. We like to glorify the 
winner, the champion. All sports- 
men hold their champion in very 
high esteem. They become his 
followers and just as they follow 
their idol, so also do they follow 
the dealer or the salesman who 
knows how to cater to them, in 
whom they believe and have con- 
fidence. 

As independent dealers in hard- 
ware and sporting goods, you are 
in about the soundest and most 
stable business in the mercantile 
field. You are particularly for- 
tunate in being located in a ter- 
ritory where you have some of the 
best and most progressive whole- 
salers to help you. Through the 
development of Shasta Dam and 
the 15 other dams projected by 
the U. S. Engineers and the Bureau 
of Reclamation, we are going to 
experience within the next few 
years the greatest recreational and 
industrial and agricultural growth 
that this State has ever enjoyed. 
Low cost electric power for homes 
and industry, low cost water for 
millions of acres of land for 
agriculture and in all of these de- 
velopments, fish and game and 
recreation are being extensively 
programmed by specialists, men 
trained in the business of recrea- 
tion. 

Your success in the post-war era 
will be measured entirely by how 
much work and much effort you 


put into your plans. 
* * am 


Epitor’s Note—A recently re- 
ceived letter from Mr. Civitello 
states as follows: 

“T believe that it is safe to say 
that practically every State in the 
Union has a post-war recreational 
program of some kind. The U. S. 
Fish and Wildlife Service, whose 
headquarters for the duration are 
in Chicago at the Merchandise 
Mart, is gathering statistics on the 
States’ activities, and a report that 
I saw a couple of months ago in- 
dicated that the development is 
nation wide. 

“The National Park Service as 
well as the U. S. Forest Service 
are also developing very extensive 
plans. Congress recently an- 
nounced that they are working on 
a bill to appropriate $25,000,000 
to promote recreation and ath- 
letics throughout the nation.” 
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THIS IS THE FENCER 
MORE FARMERS BUY! 






EXCLusiy 
ADVANTAGES 







SATISFACTION 
GUARANTEED 












Hardware Dealers catering to the farm 
trade should investigate the profit of 
PARMAK Electric Fencers — the fencer 
with more distinctive features; the fencer 
with an established record of performance; 


In addition to 
the practical 
Field Model 
above, the 
more compact 


Deluxe 4 the fencer that makes friends and money 
at $14.75 for you! Inquiries from established deal- 
hasallpopular ers are welcome. 


PARMAK - 
features. 

Mail This Coupon or Write Today for Proof 
That Parmak Is the Fencer You Should Handle! 





PARKER-McCRORY MFG. CO. 

| =4 f4| R M [| K 2609-17 Walnut, Kansas City 8, Mo. 

Send, without obligation, complete details of your ~§ 
PRECISION clusive Dealer Franchise and Merchandising Program 

World’s Largest Selling Seta CA NE hy, SO A 
a FOG din debivicncs deobustasyEeghbecsecesdesddas 
ELECTRIC FENCERS wes 
GO isexcbanrckcanenndiindessaen STIG isda conte 















Keep Your Eyes Open! 


ILFERAGE is an ever-pres- 
p ent problem in the hardware 

store. Every so often some- 
thing disappears, usually a small 
but comparatively valuable item, 
and no one sees it go. Salesmen 
should be on their guard at all 
times in order to thwart the light- 
fingered customers who are sure 
to bob up at irregular intervals. 

Open displays contribute largely 
to the success of the pilferer but 
their sales value more than offsets 
the value of the articles stolen. 
The best safeguard under these 
conditions is to keep your eyes 
open at all times. : 

When you are waiting on a cus- 
tomer, it is a good idea never to 
turn your back on the store. Never 
face the sidewalls or the tables to 
the exclusion of everything else. 
Always keep a position that en- 
ables you to see as large a part of 
the store as possible. If the light- 
fingered gentry are in the store 
the fact that you are looking in 
their direction will go a long way 
toward hampering them in their 
efforts to make off with something. 

Some children have a tendency 
to steal things when nobody is 
looking. Frequently there is noth- 
ing malicious in their actions—it’s 
just a case of being overcome by 
an impulse to have something they 
like without paying for it. Be that 
as it may, your store is the loser 
and it’s always a good idea to keep 
your eyes open when youngsters 
are prowling around. Then there 
are people of the kleptomaniac 
type who can’t keep their fingers 
away from things that don’t be- 
long to them. Frequently they are 
well dressed and the last people in 
the world you would suspect. 

Pocket cutlery, fishing reels and 
small clocks have been favorite 
items with the pilferers. These 
items may be scarce right now but 
their very scarcity makes them all 
the more desirable for the thieves. 
It’s good business to keep these 


110 


small and valuable items under 
glass whenever possible. 

When you are selling pocket 
knives never have more than three 
of them out of the case at one 
time—provided, of course, that 
you have that many in stock in 
these days of shortages. You can 
always keep your eyes on three 
and can quickly note the disap- 
pearance of one of them. Avoid 
spreading your stock out for the 
inspection of the customer. It’s 
merely putting temptation in his 
way. 

Fishing reels run into consider- 
able money and it is a good idea 
either to keep them under glass or 
have them firmly fastened to a 
fixture of some type. Otherwise it 
is an easy matter for a light- 
fingered customer to slip one of 


them into his pocket when you are 
not looking. 

When things are a bit slow, 
avoid congregating together and 
swapping a good joke. When you 
are all together it makes it pos- 
sible for some sneak thief to slip 
in and make off with something. 

Never accuse a person of taking 
something unless you are abso- 
lutely sure that he or she took it. 
Never act on circumstantial evi- 
dence. Always catch them in the 
act and be sure that you have a 
witness. This is important! If you 
act hastily and without proof, a 
lawsuit will not only be possible. 
It will be a certainty. 

And, while we are on the sub- 
ject of crooks, if you haven’t read 
“Watch Out for the Short Change 
Artist!” on page 78—tread it now. 
It will help you save money for 
your firm. 








Test Your Hardware Sense! 


Grade yourself in the following manner to see how good you 
are. Each question correctly answered is worth 20 points. A 
grade of 100 is excellent; 80 is good; 60 is fair; 40 is poor, and 
20 very poor. The correct answers to these questions will be 


found on page 117. 


Work the problem first—then substitute the figures 
of your own business for those in the problem. 


1—A discount of 79—10—10 and 5 per cent applies to list 
prices on a line of merchandise carried by a hardware store. 
Can you determine what single discount is equal to the chain 


discount? 


2—A water-thinned wall paint will cover approximately 400 
sq. ft. per gallon on smooth, sealed wall surfaces. Figure how 
many gallons of paint will be required to finish a room 10 by 


18 x 8 ft. in size. 
to be covered by*28 sq. ft. 


Openings in the room reduce the surface 


3—A home owner plans to re-roof his home which has a 


gable type roof 30 ft. long with 20 ft. rafters. 
How many rolls will be required 


roofing covers 100 sq. ft. 
to do the job? 


Each roll of 


4—One 30-lb. bag of loose rock wool insulation will cover 
approximately 20 sq. ft. to a depth of 3 in. How many bags 
will a customer need to cover an attic floor 30 ft. by 20 ft. to a 


depth of 3 in.? 


5—Salesman “A” sells screen wire to cover four window 

screens 36 in. high by 30 in. wide. The cost of the 30-in. wire is 

12 cents a running foot. Figure the amount of the total sale. 
(Answers on page 117) 
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SHOWMANSHIP 


FOR YOUR STORE 


Hundreds of Dealers Applaud 
So-Lo’s MERCHANDISING UNIT 








THREADING 
TOOLS! 


Oster No. 422 
POWER VISE STAND 








Now—more than ever—you need this portable, 
power machine! Use it with your own hand pipe 
tools, Mount your own vise. You can make the 
four legs from |" pipe. Or those accessories can 
be furnished at small extra cost. 


The Oster No. 422 is the lowest priced, lightest 
weight, motor driven power pipe machine on 
the market. Plugs into any standard light socket. 


Standard range of machine is %" to 2" pipe. 

Extra range !/s" and '/4" pipe. Range with drive 

shaft 2!/," to 6" pipe. Pipe is gripped in a 

universal, bar operated, scroll type chuck and 

is revolved by power unit concealed in stand. 
Send for illustrated catalog. 


THE OSTER MANUFACTURING CO. 


2028 EAST Gist STREET 
CLEVELAND, OHIO 


©. K. OSTER! Send me your illustrated catalog 
on the No. 422 Power Vise Stand and tell me 
where | can buy it from your distributor in my area. 
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The mounting 
Public debt 
dwarfs the sum 
that is currently 
being collected 
in taxes by the 
federal, state and 
local govern- 


Taxes and Debt 











ments, as can be 
seen from the 
above illustration. 
The explanation 
comes from the 





middle block, “Ex- 
Ppenditures,” be - 





cause, over a pe- 
riod of years, debt 
is the difference 





between what is 
collected in taxes 





and what is spent. 
Notice how the 
total public debt 





has been growing 
since 1941, when 
it was in the 
neighborhood of 
$65 billion. It is 
now well over 


$200 billion and 4 
will possibly rise a 





to $275 billion in Cama 


1945. What height 
it finally reaches 
will be deter- 
mined by the 
length of the war 
and its attendant 
costs, since the 


1925 '35 
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local and state 


governments are in many cases building substantial surpluses. 


While most of this national spending is for victory. there is room for 
economy in many departments which are not doing essential war work or 


are heavily overstaffed. If such economies were effected, it would lighten 
the tax burden, now and in postwar years. 





Brush Display Attracts Customers 


AIN & MILLER, Traverse City, 

Mich., find that a large display 
of brushes and other household 
items up near the front of the store 
attracts numerous customers. House- 
wives always have use for various 
sized brushes about the home and 


frequently stop and inspect this dis- 
play. The brushes are placed in 
such a manner that housewives can 
reach over, lift them up and then in- 
spect them and this feature helps to 
promote them as increasing saltes 
testify. 





Women see this display, stop, investigate and buy. It gets results. 
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Displays Attract 
Local Farmers 
To This Store 


HE firm of E. M. Briggs &.Son, 

Scottville, Mich., enjoys a large 
and profitable farm business because 
it has many items of interest to the 
rural trade. Much of the space in 
this store is devoted to a showing 
of farm goods. For a number of 
years this firm handled farm imple- 
ments, but in recent years this end of 
the business has been sold to an- 
other person, who still maintains his 
offices in one of the store buildings. 
This. naturally brings many extra 
farmers into the Briggs establish- 
ment. 

Milk, cream and other dairy uten- 
sils are carried in stock as well as 
large and small poultry fountains 
and feeders. Much of this stock is 
displayed well up front in the store 
where it can be seen by the farm 
trade. The result is a good turnover 
on many of these items. 

Binder twine, poultry and _live- 
stock remedies, rat poison, filter 
discs and electric fence are dis- 
played at two center tables with 
three display levels, one near the 
floor, another at waist level, and an- 
other higher up. Customers can 
circle these tables looking for items 
and this helps sales considerably. 
Axe handles are displayed near the 
center aisle in a special arrangement 
which works very well. 

This firm does quite a large bot- 
tled gas business with the farm 
trade. For a number of years the 
store has been a headquarters for 
this item for the rural trade. Ser- 
vicing of bottled gas equipment for 
farmers and lake cottage residents 
also goes along with the sale of the 
gas. The firm looks forward to an 
increase in this business after the 
war. 

Another item which is sold to 
farmers is roofing. The E. M. Briggs 
Co. buys it by the carload, with 
farmers taking a large share of the 
volume. Farmers in the area, pros- 
perous because of the war boom, 
are making improvements to their 
home and farm buildings. 








Latest News on 


PRIORITIES 


and 


WAR-TIME ORDERS 
on page 134 
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STILL BRINGING EM BACK 


Crippled, flak-riddled American 

built war planes are still bringing 

‘em back alive from the world’s 

aerial battlegrounds — bringing 

em in increasingly larger 

numbers to prove our supremacy 
the air. 

World mastery of air, land and 
sea can be credited to America's 
superior weapons, most of which 
are fastened with HOLTITE Screws, 
Bolts and allied fastenings. 

Illustrations from top to bottom — Lockheed 
Hudson Bomber + V. 

Douglas Scout Bomber « 






















CONTINENTAL 


SCREW CO 


New Bedford, Mass.,U.S.A. 
e BUY MORE WAR BONDS 












Harduiare dealers 


PO matle? VALVE CO. 
Offers Yor The Onby 


Inexpensive line of improved —AUTOMATIC — Self- 
Centering Valve and Faucet RESEATERS ON THE 
MARKET. 


Renews worn or scale encrusted valve seats with 

patented cutter head that rolls brass away and pol- 

ishes at the same time leaving no scratches and 
- insures a flat bearing surface for new washer. 


THIS IS THE FINEST LINE OF FAUCET & VALVE 
RESEATERS SOLD WITHIN MANY DOLLARS OF 
THEIR PRICE. 





VITALTO mR EFFOR 




















Di m<Seaeet O ia © We also manufacture a smaller set for 
most ordinary home faucet-reseating, 
that retails at the low price of 32c. 





Leading jobbers through-out 
United States and Canada are 
handling this line-- Order from 
them direct. If your jobber does 


OTHER POPULAR MODELS OF O'MALLEY 
VALVE & FAUCET RESEATERS IN DEMAND . . 












t the O'Malley Line of ' 
Reseaters send us his name and O'MALLEY DELUXE MODEL . 
address. Accommodates 34", !/,", 5," and 34" faucets, 
equipped with long dak to take care of built-in 
the 7 ed FOR PROMPT tubs and showers. Retails at... $0.75 


cantante’ be tenthnn theetaie O'MALLEY RED-HEAD MODEL 

and Plumbing jobbers every- Accommodates 3", !/"', 54" and 34" Faucets as 

‘aaee TO USE: FAST SELLER well as 34", '/2", 34," and |" Jenkins Disc Valves. 
IN CONSTANT DEMAND TN a encasedeenisanoniannel $3.00 


EDWARD O'MALLEY VALVE CoO. 


7604 GREENWOOD AVE. od. Ley Vc] oyam | & & 


CANADIAN REPRESENTATIVE 


DORKEN BROS. & CO. 
408 McGill Street Montreal, Canada 
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AMERICA'S BEST Vi LOOKING CAP SCREW 


7 ‘On (shiHG Fouche: 


— a a (to. 
UST as chromium plate gives a finishing touch, or (r 
sparkle, to a motor car, so do the shiny heads of ry 
these Ferry Cap fasteners give a finishing touch to this 
modern Miehle Horizontal Printing Press. 


Of sturdy character, SHINYHEADS aid, too, in creat- 
ing that great impressional strength for which “4 
this printing press is well known. 











These nationally known cap screws are manu- 


- 


Miehle Horizontal 
Printing Press built 
with SHINYHEADS 





standards for Full Finished Hexagon Head Cap Screws, 
that is—heads completely machined, top and bottom. 
They have clean-cut, mirror finish hexagon faces and 
smooth, bright finished body. The threads are uni- 
form and accurate to close tolerance dimensions for 
class 3 fit. The point is completely machine turned, 
flat and chamfered. 


When ordering Full Finished, Hexagon 


Head Cap Screws Iusist upon SHINYHEADS.... 


The FERRY CAP & SET SCREW Co. 


2155 SCRANTON ROAD ° ° CLEVELAND 13, OHIO 


CAP AND SET SCREWS ¢ CONNECTING ROD BOLTS © MAIN BEARING BOLTS ¢ SPRING BOLTS AND SHACKLE BOLTS ¢ HARDENED AND GROUND BOLTS ¢ SPECIAL 
ALLOY STEEL SCREWS © VALVE TAPPET ADJUSTING SCREWS © AIRCRAFT ENGINE STUDS © ALLOY STEEL AND COMMERCIAL STUDS © FERRY PATENTED ACORN NUTS 
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\ 
THAT COMES OF 
25 YEARS’ EXPERIENCE 
\ 


\ 
It’s the “know-how” in designing, 





engineering and precision manufasturing 


gained through 25 years of continuows productién 


and constant refinement of more than two 
million Briggs & Stratton 4-cycle engined that 
have earned for them recognition as the \ 
world’s finest, most dependable, 


air-cooled gasoline engines. 


rte-Covled fewer 








This “know-how” is available to manufacturers of all types of appliances, tools 
and equipment, requiring dependable, compact gasoline power. The durability, 
easy-starting, and economical performance of Briggs & Stratton engines — plus 
dealer and consumer preference — make them “preferred power” everywhere. 
BRIGGS & STRATTON CORP., Milwaukee 1, Wisconsin, U.S. A. 
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Speaking of 


Conventions 
By H. I. PHILLIPS 
ASHINGTON has now put a 


ban on_ conventions, which 
strikes us as strictly O. K. A con- 
vention is a rendezvous of agitated 
citizens whose wives will accept no 
other excuse for a week’s absence 
from home. 
* * * 

It is a noisy gathering of middle- 
aged men who think that fighting for 
a hotel room, a breakfast for less 
than one dollar and a charge of one 
dime each for local phone calls is 
good for their morale. 

* * _ 

It is a huddle in lobbies and ban- 
quet halls of fellows who get to- 
gether once a year to see if the other 
fellow has aged much. 

* * 7 

It is a gandy-dance by men who 
think spending a week trying to get 
in and out of elevators comes under 
the head of business promotion. 

* * © 


The whole idea of conventions was 
started by the railroads and hotel 
people and perpetuated by the 
aspirin tablet industry. 


Conventions are a series of lost 
motions concerning matters that 
could all be better settled by mail. 
A delegate spends $25 a day doing 
nothing he couldn’t do by postcard, 
except denounce the phone girl. By 
staying home he could have avoided 
fallen arches, acidosis, the scrap 
with the taxi driver and those foolish 
words to the manicure girl. 

* * aa 

We know men with national repu- 
tations for sagacity and solid sense 
who will travel 1,000 miles, spend a 
week in a bum hotel, get ptomaine 
poisoning, pay 40 cents for a storage 
egg and consider it all comes under 
the head of demonstrating routine 
business acumen. 

¢$as 

And we can name gents famed for 
old-fashioned thrift who come to the 
big city and pay twenty-five cents 
just to get their own hat back from 
a girl who couldn’t wear it if she 
kept it. 

* * * 

The only thing we can say in favor 

of a convention is that it gives a fel- 
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low a chance to slap on the back and 
say “Hello, J. D. How’s tricks?” to 
an associate who otherwise refuses 
to be friendly except by letter. 


* & 


You go to a convention of the 
Bathtub Plug Designers, spend a 
week being overcharged for orange 
juice and what do you get? Just 
confirmation of your suspicion that 
all the good waiters are dead. 


2s 2 ¢ 


You listen to ten speeches, eight- 
een lectures and one hundred com- 
mittee reports, but you still go home 
without finding out why a glass of 
milk in a hotel should cost a half- 
dollar. 


* * 

Maybe a convention is all right in 
peacetime. Somebody’s got to keep 
the badge industry going. But in war 
it is as necessary as acrobats. 

—The Sun Dial 
The Sun, New York City 





Why All “Thirties” 
Won't Fire 
In the Same Gun 





The Western Cartridge Co., East Al- 
ton, Ill, shows above that caliber .30 
ammunition ranges in size all the 
way from the small cartridge for the 
Luger pistol, up through the jumbo 
Holland and the Holland magnum 
rifle cartridge. Above are shown, left 
to right, the ammunition for: 1 and 2, 
Luger and Mauser pistols; 3, caliber 
.30 Winchester carbine; 4, Remington 
30; 5, Winchester 30-30; 6, .300 Sa- 
vage; 7, 30-40 Krag-Jorgensen; 8, 30- 
06 Springfield, and 9, .300 Holland 
and Holland magnum. 





Correct Answers to 
Test Your Hardware Sense 


(Questions on page 110) 
l—Answer. A single discount of 
83.8 per cent is equal to the chain 
discount of 79-10-10-5 per cent. 
2—Answer. One gallon and a half 
of paint required. 


3—Answer. Twelve rolls of roofing 
would be needed to do the job. 


4—Answer. Thirty bags of loose 
tock wool. 

5—Answer. Total sale would be 
$1.44. Twelve running feet of screen 
wire would be needed. 
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... to sell Corbin Screws 


Customers know Corbin Screws and their long-time record of 
uniform accuracy and top quality. The name Corbin itself is an 
introduction card of universal prestige. 

Dealers and users alike appreciate the complete information 
on the easy-to-read labels — the sturdy, secure packages for safe 
handling and storage—the three convenient warehouses at 
your service for deliveries. 

Not only do Corbin sales mean steady repeat business, but in 
many cases ‘“‘Corbin-Phillips” and ‘‘Corbin Slotted’’ have been 
the passwords that have led to profitable sales of other products. 

You can keep your cigarettes when you concentrate on Corbin. 





_CORBIN-PHILLIPS AND CORBIN SLOTTED 


Wood Screws, Machine Screws, Hardened 
Sheet Metal Screws, Self-Tapping Machine 
Screws, Stove Bolts. Aircraft Screws to gov- 
ernment specifications . . . ‘ 
Also — Steel Drive Screws, Lag Screws, 
Cap Screws, Set Screws, Hex Semi-Finished 
Nuts, Machine Screw Nuts, Escutcheon 
Pins and Chain. 
THE CORBIN SCREW CORPORATION 
) The American Hardware Corp., Successor 

a - a 


NEW BRITAIN, CONN, W. puses: New York, Chicago 





















News of Retailers, Jobbers 
and 


and Manufacturers 
Salesmen 








G. W. Skilliter General Sales Manager 
Clarke Sanding Machine Company 


Of 


meen comme gene 





GORDON W. SKILLITER 


Gordon W. Skilliter has re- 
cently been named general sales 
manager of the Clarke Sanding 
Machine Co., Muskegon, Mich., 
to fill the vacancy created by the 
passing of William Lundberg. He 
has had wide and varied experi- 
ence in the floor surfacing and 
finishing industry, having former- 
ly been with the American Floor 
Surfacing Co., as western divi- 
sion manager. Mr. Skilliter stated 
that the company will soon an- 
nounce a new line of rental and 
contractor equipment. 








ELY GRISWOLD, PRES. 
GRISWOLD MFG. CO. 


Ely Griswold has recently been 


and Raspberry Sts., Erie, Pa. 
Other officers elected at the same 
time are Earl C. Snell, vice-pres- 
ident, and Charles A. Massing 
secretary and sales manager of 


the housewares division. These 
officers with R. W. Griswold, Jr. 

’ 
are members of the companys 


board. Thomas J. Scully, with 
many years of experience in the 
promotion of elec- 
tric cooking apparatus, is now 
for the electric 


commercial 


sales manager 
equipment division. 
REESE RETURNS TO 
INTERNAT. NICKEL 


Donald J. Reese, who has 
been with the Steel Division of 
the WPB, since April, 1942, has 
recently resumed his duties with 
the development and research 
division of the International 
Nickel Co., Inc., 67 Wall St. 
New York City. 

G. H. SMITH VICE-PRES. 

GEN. MGR. DEEPFREEZE 

DIV. MOTOR PRODUCTS 


G. H. Smith has recently been 
appointed vice-president and gen- 
eral manager of the Deepfreeze 
Division of the Motor Products 
Corp., Milwaukee, Wis. Mr. 
Smith was formerly merchandis- 
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| 
elected president and treasurer | 
of The Griswold Mfg. Co., 12th | 





G. H. SMITH 


ing counselor for the Magnavox 
Co., Fort Wayne, Ind., and he 
was also general sales manager 
of the Edison General Electric 
Appliance Co., Chicago, IIl., for 
several years. His headquarters 
will be at the N. Chicago, IIl., 
plant. 


SOLVENTOL NAMES 
THREE REGION MGRS. 


Solventol Chemical Products, 
Inc., 15841 Second Blvd., De- 
troit 3, Mich., has recently an- 
nounced the appointment of the 
following regional sales mana- 


READ IT IN HARDWAR CE 
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Walter Cairns, headquarters at 
Cleveland, will cover Ohio, Penn- 
sylvania and New York, and M. 
J. Cousins, headquarters at Chi- 
cago, Ill., will handle Illinois, 
Indiana, and Kentucky. Both Mr. 
Hess and Mr. Cairns have been 
with the company for many years, 
while Mr. Cousins was connect- 
ed with the Scott Paper Co. for 
16 years. 


WIX ACCESSORIES 
MAKES APPOINTMENTS 


Announcement has been made 
by the Wix* Accessories Corp. 
Gastonia, N. C., that William S 
Barfield, Jr., treasurer of the 
company has also been appointed 
a vice-president. Paul S. Craw- 
shaw, western sales manager, has 
also been made a vice-president 
while Leon G. Alexander has 
been advanced to the position of 
assistant treasurer. 


JOHNSON MGR. FIELD 
ACTIVITIES IN U. S. 
FOR ADMIRAL CORP. 


Wallace C. Johnson, formerly 
midwest regional manager for the 
Admiral Corp., 3800 Cortland St., 
Chicago 47, Ill., has been named 
manager of field activities for the 
entire United States on all Admi- 
ral products. He joined the com- 
pany in June of 1944, and has 
had many years of manufactur- 
ing, selling and distributing ex- 
perience in the radio and appli- 
ance field. 





gers: W. J. Hess, headquarters 





at Detroit, will cover Michigan 
and parts of Indiana and Ohio; | 





== 


BUSSMANN VICE-PRES. 
IN CHARGE OF SALES 


WICKWIRE SPENCER 


A. G. Bussmann has recently 
been elected vice-president in 
charge of sales, Wickwire Spen. 
cer Steel Co., 500 Fifth Ave., 








A. G. BUSSMANN 





New York City, 18. In this posi- 
tion he will have complete charge 
of all sales and merchandising 
operations of the company and its 
subsidiaries. He was formerly 
assistant to the president of 
Wickwire Spencer Steel Co., and 
has been with the company since 
1930. He started as manager of 
the wire and springs division, 
was then sales manager of the 
Buffalo district, general sales 
manager, and assistant to the ex- 
ecutive vice-president. His head- 
quarters will continue to be in 
the New York City executive 
offices. 


—_—— 


KAHN, PARKER-KALON 
SALES MANAGER 


S. S. Kahn has recently been 
named to succeed the late 
Charles S. Trott, as sales man- 
ager, for the Parker-Kalon Corp., 
190-204 Varick St.; New York 
City, manufacturers of fastening 
devices. Having been assistant 
sales manager for 15 years, Mr. 
Kahn has had diversified experi- 
ence in engineering and _ sales 
work, gained with Ford Motor 
Co. and other corporations. No 
changes in sales policies are con- 





WALLACE C. JOHNSON 


templated. 
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M. V. Hodapp and J. 
To Board of Str 





M. V. HODAPP 


W. H. Terstegge, president of 
the Stratton & Terstegge Co., 
wholesale hardware distributors, 
Louisville, Ky., recently an- 
nounced the election of two new 
board members at the annual 
stockholders’ meeting. M. V. 


W. Massie Elected 
atton & Terstegge Co. 


| Hodapp, managing buyer, has 
been connected with the buying 
department for more than 18 
years. J. W. Massie is sales di- 
rector in charge of wholesale 
| sales. Joining the company in 
1926, he has been both a sales- 
man and a buyer. 

















COMMERCIAL SOLVENTS 
SPECIALTIES DIVISION 
HEADED BY P. R. SMITH 


Paul R. Smith has recently 
been appointed manager of the 
specialties division Commercial] 
Solvents Corp., 17 E. 42nd St. 
New York City 17, succeeding 
Julian A. Wesseler, who resigned 
to enter private business. Mr. 
Smith has been on the sales staff 
for many years, recently as as- 
sistant manager of that division 





PAUL R. SMITE 
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which markets, Quixol, cooling 
system chemicals, etc. His head- 
quarters will be located in Terre 
Haute, Ind. 
HANOVER WIRE CLOTH 
JOINS CONTINENTAL 
INDUSTRIES, INC. 


Chester A. Bolles, chairman of 
the board of Continental Indus- 
tries, Inc., 345 Madison Ave. 
New York City 17, recently an- 
nounced that the Hanover Wire 
Cloth Co., Hanover, Pa., has 
joined the Continental small and 
medium sized industries group. 
Mr. Bolles stated that the for- 
mer company’s present manage- 
ment will remain in charge of 
the Pennsylvania plant. D. Gam- 
mil Moul will continue as the 
operating executive as vice-presi- 
dent and treasurer, H. A. Chan- 
dor Jr., as vice-president in 
charge of sales, and E. B. Frock 
as secretary. 


ONORATO PRESIDENT 
GEN. DRY BATTERIES 


Walter A. Onorato has recent- 
ly been elected _ president of 
General Dry Batteries, Inc., 
Cleveland, Ohio, and of General 
Dry Batteries ‘of Canada, Ltd. 




















P. Diebel, 


Ww ho 


He succeeds C. 
founder of the company, 
passed away in January. He had 
been vice-president in charge of 
the company’s Gloversville, N. Y., 
plant and managing director of 
the Canadian company since 
1934. 


JOHNSON BORG-WARNER 
NAT. SERVICE MGR. 


Thurlo F. Johnson, who has 
been with Norge division of Borg- 
Warner Corp., Detro#, Mich., 
since 1933, has been appointed 
national service manager. He 
succeeds J. R. Cameron, who re- 
cently resigned. He entered the 
company in the manufacturing 
division and joined the service 
department in 1935 as a national 
field service representative cover- 





THURLO F. JOHNSON 


ing all Norge household appli- 
ances, and heating and commer- 
cial products. In 1939 he was 
named factory service superinten- 
dent, in which position he re- 
mained until the start of the war, 
at which time he was assigned to 
special war production duties. 





GEORGE A. ALLEN CO. 
ENLARGES OFFICES 


George A. Allen Co., 9 South 
Clinton St., Chicago 6, Ill, man- 
ufacturers’ agents, has recently 
doubled its office and warehouse 
space. The company has also 
afinounced the appointment of 
Vernon H.' Gummert who will 
represent it in a part of the cen- 
tral western territory. 











REED RETURNS AS 
G. E. BOARD CHAIRMAN 


Philip D. Reed who, until re- 
cently, was chief of the American 
Mission for Economic Affairs in 
London, recent!y was re-elected a 





PHILIP D. REED 


director and chairman of the 
board of the General Electric 
Cos Schenectady, N. Y., from 
which offices he had resigned in 


1943. In addition he was elected 
chairman of the board of the 
International General Electric, 


an office formetly held by Gerard 
Swope. Mr. Reed became senior 


.consultant to the Priorities Divi- 


sion of the OPM, which later be- 
came the WPB, in 1941. He 
became chief of the Bureau of 
Industries, WPB, and then was 
named to serve on the Mission of 
Economic Affairs. 


SCHICK SERVICE 
NAMES THREE NEW 
BRANCH MANAGERS 


Schick Service, Inc., Stam- 
ford, Conn., recently appointed 
three new branch managers. 
John J. Reidy is in charge of the 
Cleveland office at 9 Union Com- 
merce Bldg., Arcade; Donato 
Baselice, heads the Philadelphia 
office in the P.S.F.S. Bldg.; and 
Murdock Graham will have 
charge of the Detroit office in 
the Industrial Bank Bldg. The 
supervisors have charge of the 
Schick service stations located in 
the various cities, and also su- 
pervise the retail service clinics. 
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SNYDER, VICE PRES. 
K-D LAMP COMPANY 


A. E. Snyder, president of 
Polarized Products Co. New 
York City, has recently been 
named K-D 


vice-president of 





A. E. SNYDER 


Lamp Co., Cincinnati, Ohio, man- 
ufacturers of automotive acces 
sories. He will supervise the sales 
and post-war development pro- 
gram of the latter company. Mr. 
Snyder formerly was sales mana- 
ger of the miniature lamp di- 
vision of Westinghouse Electric & 
Mfg. Co., later becoming general 
sales manager for both miniature 
and large lamp bulbs. 


SCHAEFER APPOINTS 
SEVEN PAK-A-WAY> 
DISTRIBUTORS 


Seven factory representatives 
have been appointed for the post- 
war line of Pak-A-Way home 
freezer. The Schaefer Co., Min- 
neapolis, Minn., builders of low 
temperature frosted food cab- 
inets, has named the following 
men for the distributor dealer 
organization: Thomas Blackett, 





Detroit, Mich.; Francis L. Toohey, 
Kafisas City, Mo.; George Jutras, 
Boston, Mass.; George Fulen- 
wider, Charlotte, N. C.; T. H. 
Chamberlin, Los Angeles, Cal., 
and Stanley Ekstame, Minneap- 
olis, Minn. 

Harold Schaefer, president of 
the company, stated that no final 
decisions have been reached on 
cabinet designs for the post-war 
home freezer models. However, 
since research and engineering 
have been continued during the 
war, he does not expect reconver- 
sion to be difficult. He said that 
the production of the company is 
now devoted completely to essen- 
tial war materiel, and it will re- 
main on that basis until the war 
is won. 


J. T. E. AIKENHEAD 
NOW PRESIDENT OF 
AIKENHEAD HDWE., LTD. 


J. T. E. Aikenhead was re- 
cently elected president of the 
Aikenhead Hardware Ltd.. To- 
ronto, Canada, at the annual 
meeting, succeeding his father, 
the late Thos. E. Aikenhead. 
J. T. E. Aikenhead has been with 
the company for 33 years, and 





for some time has served the war 
effort as Director of Retail Hard- 
ware in the Wartime Prices and 
Trade Board. 

In 1847 his grandfather, James 
Aikenhead, joined Joseph D. 
Ridout & Co., founded in 1830. 
His father joined the company 
in 1873, and became sole owner 
20 years later. When Thos. E. 
Aikenhead acquired the business 
it was called Aikenhead Hard- 
ware Co., and in 1901 a reor- 
ganization made the company. 
Aikenhead Hardware Ltd. 





CORY MOVES TO 
LARGER PLANT 


The Cory Glass Coffee Brewer 
Co. has recently moved its entire 
manufacturing facilities from 325 
N. Wells St., Chicago, IIL, to 
3100 S. Marshall Blvd. The 
newly acquired plant provides 
much larger quarters and a pri- 
vate railroad siding which will 
speed production and shipping. 
The company’s executive and 
sales offices, and display rooms 
are remaining in a more central 
position at 221 N. La Salle St., 
Chicago. 











Prophesy Post-War Market for 
60,000,000 Home Radio Receivers 


The Westinghouse Electric & 
Mfg. Co., Pittsburgh 30, Pa., 
anticipates a post-war market for 
60,000,000 home radio receivers, 
according to its stockholders’ 
quarterly report. Five factors are 
expected to affect the post-war 
market strongly says the com- 
pany. Frequency modulation 
radio will hasten total replace- 
ments by outmoding almost’ al] 
sets now in use; demand, for 
radio-phonographs will increase 








the size of the market by increas- 


ing the average sales; returning 
service men establishing new 
homes will represent a new mar- 
ket; surface has been only 
scratched in the market for extra 
sets to provide listening con- 
venience throughout the home, 
and a steady growth in home 
television is anticipated. The 
possibilities and acceptance of 
FM seem to be most prevalent 
in creating a huge post-war mar- 
ket, and the future of television 
appears to be optimistic. 


KLEINJAN CHICAGO 
TERRITORY MGR. 
RENOWN STOVE Co. 
William W. Kleinjan has re- 
cently been named Chicago terri- 
tory manager for the Renown 





WILLIAM W. KLEINJAN 


Stove Co., Owosso, Mich. He 
was with Marshall Field & Co. 
for a number of years, and more 
recently operated the Major Ap- 
pliance Service. He succeeds 
K. D. Hutchinson, former Re- 
nown representative, who has 
resigned. 


CONNORS MID-WEST 
REPRESENTATIVE FOR 
ELECTRO-LINE FENCE 


Charles A. Connors, 629 Mid- 
land Bank Building, Minneapo- 
lis 1, Minn., has recently been 
named representative for the 
Electro-Line Fence Co., Milwau- 
kee, Wis., for the following 
states: Minnesota, Wisconsin, 
Iowa, North and South Dakots, 
and Nebraska. Mr. Connors has 
spent 23 years representing the 





trade in‘ thié district. 











R. 5S. CUMMINGS 


A. C. KULP 


W. R. KENNEALY 


GEORGE 


MecNUTT 





H. L. PARSONS 


FIVE NEW BUYERS FOR SHAPLEIGH HARDWARE CO.: As announced in the March 15, 1945, issue of HARDWARE 
AGE, the Shapleigh Hardware Co., St. Louis, Mo. has appointed the five following new buyers: Robert S. Cummings, 
furniture, floor coverings, refrigerators and washing machines; August C. Kulp, electrical devices and materials; William 


R. Kennealy, bicycles, saddlery, 


lamps, lanterns; George 


McNutt, chain, clevises, garden hose, corn huskers, insecti- 


cides, sprayers, stationers’ supplies, etc.; Howard L. Parsons, poultry and hog raisers’ supplies, kitchen sundries, scales and 


carpet sweepers. 
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a fully automatic model— 
$8.55 plus tax 








To the dealers with a future: 


Keep your eye on G-E Irons 


0’ COURSE you aren’t getting many of these brand 

new fully automatic G-E Irons yet. General 
Electric is manufacturing only a limited supply so as 
not to interfere with war production. 

G-E advertisements in the Saturday Evening Post, 
American Weekly, and McCall’s have been getting 
top reading with the startling news that G-E “Dial 
the Fabric” Irons are back . . . that they can save up 
to one third on ironing time! 

Naturally the limited supply of irons that W.P.B. 
has allowed us, to manufacture has been spread very 
thin to make sure that all retail channels get a 
fair share. 

But until G-E Irons are again available in great 
quantity, take this opportunity to point out to your 
customers that G-E Irons have these work-saving 
features, and that they’re worth waiting for, too! 


a 


—A Calrod heating unit—that heats up FAST 

—button nooks that let you iron under buttons 

—a 27" ironing surface that does more work 
every stroke 

—a built-in thumb rest that relieves arm strain 

— Lightweight construction cuts ironing fatigue. 


Women are enthusiastic about G-E Irons. Picture 
the market you'll have when G-E Irons are back in 


full production! General Electric Co., Appliance and 
Merchandise Department, Bridgeport, Conn. 


FOR VICTORY — General Electric is working 
night and day to back the attack. You can help, too, 
by buying and holding more War Bonds than before. 


TUNE IN: “The G-E House Party,” every afternoon, 
Monday through Friday, 4 p.m., E. W. T., CBS. “TheG-E 
All-Girl Orchestra,” Sunday, 10 p. m., E.'W, T., NBC. 
“The World Today,” News, Monday through Friday, 6:45 
p-m., E. W. T., CBS. 








Everything Electrical for Homes after Victory 


GENERAL @ ELECTRIC 














































































Left to Right: 


Stubby No. 443 Electricians’ No. 243 
Pocket No. 543 Mechanics’ Square 
Blade No. 343 


RHINO = TOUGH 


Serving with the armed forces all over 
the world . . . doing some of the tough- 
est jobs in a generation, our No. 143 
Rhino screw driver will be back in 
“civies” when the service men’s needs 
are satisfied. 

When you add it to your stock, you'll 
notice two important things: 

1, The smart appearance of the hammerproof, 


shockproof, waterproof Amberlite handles 
will invite inspection. 


2. The molded-to-fit-handles and the perfect 
balance and obviously sturdy construction 
will complete the sale. 


DROP-FORGED 


THE BRIDGEPORT HDWE. MFG. CORP. « 


KNOWN FOR FIFTY YEARS 






Bridoe port 


ee 


BRIDGEPORT, CONN 


| N. Y., has been featured in a 


| the American Ironing Machine 
| Co., Algonquin, Ill. He was for- 


| Seattle 4, Wash. 


HOGENSON DIV. MGR. 
FOR AMERICAN 
IRONING MACHINE CoO. 

Oscar Hogenson has recently 
been appointed division manager 
for Washington and Oregon for 





OSCAR HOGENSON 


merly connected with the North 
Coast Electric Co., Seattle 
Wash., and also was at one time 
with the retail appliance busi- 
His headquarters will be 
95 Connecticut St. 


ness. 
located at 


—_—_—_—- 


BRONNER RETURNS 
AS EXPORT MGR. 
EKCO PRODUCTS CO. 


Fritz Bronner, formerly export 
manager of the Ekco Products 
Co., 1949 N. Cicero Ave., Chi- 
cago 39, Ill., has resumed his 
duties as such, after serving 
nearly three years with the AAF. 
Mr. Bronner, who was senior in- 
telligence officer of his group, 
received an official citation from 
Lt. Gen. Lewis Brereton and pro- 
motion to the rank of major last 
May. 

He will concentrate on main- 
taining relations with the various 
foreign countries until such time 
as the company can resume its 
foreign trade. 


GLASS STORY IN LIFE 
ON CORNING GLASS 


Corning Glass Works, Corning, 


12-page text and photo article 
about glass, along with other 
leading glass manufacturers, in 
the March 12th issue of Life 
magazine. In its treatment of 
the subject, Life gives a photo- 
graphic introduction to many of 
the more spectacular glass prod- 
ucts that modern research has 
brought about. One picture 





into a glass dish resting on 4 
cake of ice. The dish, a Corning 
development known as_ Vycor 
brand, 96 per cent-silica glass 
suffers no damage. A _ double 
page spread presents a typical 
scene in a glass shop where large 
cylinders are being blown by 
hand. 


JOHN H. GRAHAM CO. 
REPRESENTS CHENEY 
AND PRENTISS VISE 


John H. Graham Co., 16 
Duane St., New York City, has 
been named by Henry Cheney 
Hammer Corp., Little Falls, 
N. Y., and the Prentiss Vise Co, 
Watertown, N. Y., as sales repre. 
sentative for the eastern, mid- 
western, central and far western 
states. No change has been made 
in the southern states where 
Sanford Bros., Chattanooga, 
Tenn., will continue to operate 
as exclusive sales representative 
for the southern territory, han- 
dling sales for both companies, 


| 
| 
| 
| 
| 


DE WITT REJOINS 
WOOSTER BRUSH CO. 


Cornelius DeWitt, who has 
represented the Wooster Brush 
Co., Wooster, Ohio, for many 
years, has rejoined the company 
after a tour of duty as an officer 
in the U. S. Army Air Corps. 
Prior to his entrance into the ser- 
vice, Mr. DeWitt represented the 





CORNELIUS DE WITT 


firm in the southwestern states. 
He will make his headquarters 
in Macon, Ga. 





MOTOROLA. RADIO 
NAMES TEXAS DIST. 


Galvin Mfg. Corp., Motorola 
radio, Chicago, Ill., has ap- 
pointed the Oakes Battery & 
Electric Co., 423 Texas St., 
Paso, Tex., as wholesale dis 
tributor for the radio’s complete 
line for the home, car out::oors 





shows molten iron being poured 


and farm, in the El Paso area. 
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PROCTOR ELECTRIC 
APPOINTS KENNA AND 
ECKERT DIST. MGRS. 


Robert M. Oliver, vice-presi- 
dent in charge of sales for the 
Proctor Electric Co. of Philadel- 
phia, has announced the recent 
appointments of Tom Kenna as 
Philadelphia district manager 
and Edward J. Eckert as district 
manager of the company’s Pitts- 
burgh area. 

Mr. Kenna, whose territory wil] 
cover eastern Pennsylvania, west- 
em New Jersey and Wilmington 
Del., represented the company in 
the Philadelphia district before 
the war, but for the past two- 


) 





- 


TOM KENNA 


and-one-half years has been OPA 
fuel rationing officer in Pennsy]l- 
vania. 

Mr. Eckert will make his head- 
quarters in Pittsburgh and his 
territory will cover western 
Pennsylvania, eastern Ohio and 











EDWARD J. ECKERT 


West Virginia. He has been 
identified with the electrical ap- 
pliance field for the past 14 years 
and was formerly merchandise 
supervisor in the southeast for 
the Westinghouse Electrical & 
Mfg. Co. 
P. WALL MFG. CO. 

MOVES TO GROVE CITY 


P. Wall Mfg. Supply Co. 
which was founded in 1864 by 
Patrick Wall, has recently pur- 
chased factory buildings in Grove 
City, Pa., from the McKay Body 
Works after selling all the fac- 
tory buildings located at 3126 to 
3166 Preble Ave., Pittsburgh, Pa. 
The factory, which is being re- 
modeled extensively, is designed 
to enable concentration on the in 
dustrial supply and hardware 
line. Also announced was the 
fact that the manufacture of Wall 
superior ice cans has been dis- 
continued permanently. 
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MARLIN FIREARMS NEW ENGLAND SALES CONFER- 
ENCE: Attending the recent conference in Boston of New 
England sales representatives of the Marlin Firearms Co., 17 
E. 42nd St., New York City, are left to right, rear row: Fran- 


Don Juan, Inc.; Nathan Tobin, Fitch- 
burg, Mass.; Leslie Wheeler, Medford, Mass.; George Duncan, 
Jesse Beards, 
Front row, William Frank, national field sales manager, New 
Haven, Conn.; Roger Kenna, vice-president and general sales 


New Haven, Conn. 


Manager of Marlin, and- Milton M. Sidney, assistant sales 


manager. 
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YOU CAN LEAD A 
HORSE TO WATER... 


—but you can’t make him 
drink, and, by the same 
token, you can't build up 
consumer acceptance for 
any product unless it car- 
ries the definite stamp of 
quality and dependability. 
That explains the wide- 
spread demand for ATLAS 
DOUBLE POINTS and 
STAPLES ... they've got 
what it takes to make good. 


1 & fi 





























ATLAS TACK 
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FAIRHAVEN, HENDERSON, 
MASS. KY. 






























Merchandise Shows Under 
Convention Ban, Says 


War Convention Committee 


(Washington Bureau 
of WARE AGE) 

Because the present convention 
ban applies to seasonal merchan- 
dise display shows normally held 
in many regional centers, which 
smaller merchants were accus- 
tomed to attending in order to 
save extra buying trips to larger 
cities, such as New York and 
Chicago, these merchants have 
been. seeking Congressional as- 
sistance to modify the total con- 
vention ban on all gatherings of 
more than 50 persons. After 
taking this matter up with Col. 
J. Monroe Johnson, ODT direc- 
tor and chairman of the War 
Committée on Conventions, the 
House Small Business Committee 
was informed that the committee 
will not recede from its position 
or make any exceptions to its 
total ban rule. 

The Johnson Committee admits 
that the ruling does work some 
hardship on small merchants 
obliged to take several trips 
where one buying excursion to a 
regional show formerly served 
the same purpose. The Com- 
mittee, holds, however, that these 
regional shows contribute to peak 
transportation load and overload 
vital hotel accommodations in a 
manner which does not aid the 
war effort. Summary of Mr. 
Johnson’s position is as follows: 

1. The United States is still 
fighting a two-front war at a 
time when it had been hoped the 
end of the European conflict 
might have already come, thus 
relieving the lines of the heavy 
burden of two-way military 
transport in this country. 

2. Heavy military procurement 
demands for the same strategic 
metals and machinery as are used 
to build railroad transport equip- 
ment have prevented railroads 
from adding new power plants 
and rolling stock needed for all 
transportation purposes. Rail- 
roads are now using mostly old 
equipment requiring frequent re- 
pairs. 

3. Increased troop movements 
within this country, carrying both 
fresh and wounded troops, have 
placed additional heavy burdens 
on these already overloaded rail’ 
accommodations. 

4. Severe storms of the past 
winter, particularly in principal 
industrial states, tied up move- 
ment of important war materials, 





northeastern freight yards, hun- 
dreds of freight cars containing 
vital war goods could not be 
moved for lack of locomotives to 
pull them. 

5. Engines and cars are being 
pulled off lines in interior sec- 
tions to relieve bottlenecks in 
certain industrial areas. 

6. Hotel accommodations in 
principal cities, including re- 
gional centers where merchandise 
shows are usually held, are al- 
ready badly overloaded. 

It is hoped that the total ban 
will only be a temporary measure. 
To relax the ruling for one city 
and not for all would place the 
Johnson Committeé in a position 
where more time would have to 
be devoted to surveying local 
claims than could be devoted to 
the main duty of expediting 
movement of war traffic. 

Conventions, conferences and 
group meetings which have an 
out-of-town attendance of 50 or 
less in addition to the local 
attendance do not require per- 
mits. Trade shows require the 
approval of the War Committee 
on Conventions if attendance or 
entries come from an area out- 
side that served by local trans- 
portation facilities and if hotel 
sleeping accommodations are 
needed. 


HANSEN & YORKE ADD 
THREE TO 25 YEAR 
CLUB MEMBERSHIP , 


J. E. Hansen, E. G. Hansen 
and Arnold Houtwed were for- 
mally welcomed into the Hansen 
& Yorke Co., New York City, 
heavy hardware distributors, 25 
year club, at a dinner held re- 
cently at the Hotel Astor, New 
York City. Arthur Yorke, presi- 
dent of the company, presented 
each with a suitably engraved 
watch commemorating the occa- 
sion. All three of the men joined 
the firm in 1919, two years after 
its founding. 


VERD-A-RAY SLOGAN 
CONTEST WINNERS 

Winners of the slogan contest 
sponsored by the Verd-A-Ray 
Corp., lamp manufacturer, To- 
ledo, Ohio, have been announced 
by the judges, the winning slogan 
being “A Good Buy to See By.” 


received a Series E War Bond 
with $1,000 maturity value for his 
suggestion. Second award, $750.00 
Series E War Bond, was given to 
Martin L. Bettinger, Toledo, 
Ohio; third award, $500.00 Series 
E War Bond, to Mrs. Frederick 
Estano, Roxbury, Mass.; the 
fourth award, $250.000 Series E 
War Bond, to Barnard Weiler. 

Twenty-five winners of $100.00 
maturity value Series E War 
Bonds, together with seven sim- 
ilar awards for duplicate slogans, 
completed the list of bonds given 
to contestants. The new slogan 
will be used in a national adver- 
tising campaign for Verd-A-Ray 
incandescent lamps. 





FURNITURE ASS’N 
ISSUES MODERN STORE 
PLAN HANDBOOK 


Suggestions for store moderni- 
zation are contained in an illus- 
trated manual, “Modern Stores,” 
just issued by the National Re- 
tail Furniture Association, 666 
Lake Shore Drive, Chicago, Il. 
While the 160-page handbook 
emphasizes furniture store plan- 
ning, ideas in it are applicable 
to other mercantile establish- 
ments. The book discusses mod- 
ern store fronts, interior designs, 
window displays and _ back- 
grounds, physical equipment—in- 
cluding air conditioning, heating, 
lighting, elevator service and 
office equipment—advancing ideas 
of some of the nation’s leading 
architects as well as the findings 
of research laboratories. 











“BILL” TEAGUE 


vice-president and buyer for 
Teague Hardware Co., Mont. 
gomery, Ala., hardware whole- 
salers, has for several months 
been serving his country as Lt. 
(j.g-) Teague of the U. S. Navy, 
at the moment stationed in 
Chicago on procurement duties. 








WORK GLOVE FLANNFLS 
REC. NOW IN PRINT 


Printed copies of Simplified 
Practice Recommendation, R186- 
44, Cotton Canton Flannels for 
Work Gloves are now available 
from the Superintendent of 
Documents, Government Print- 
ing Office, Washington 25, D. C. 
Recommendation establishes a 
simplified list of weights and 
weaves for cotton canton flannels 
used in the production of work 
gloves. 














E. G. LINDQUIST 








As late as mid-March, in certain 


124 








Frank Dresser, Philadelphia, Pa., 











RICHARD HESSE 


ACE HARDWARE CORP., Chicago, Ill., wholesale house, 
annual meeting and exhibit, Jan. 29-31, 1945, at the Hotel 
Sherman, Chicago. Reported sales for 1944 at approximately 
25 per cent over those for 1943. Registration showed a 
representative present from every store in the organization, 
while the exhibit included displays of 
whose products are standard in a 
Hesse, president, presented to Ace Stores the new compre- 
hensive checking list. It was also announced that E. G. Lind- 
quist, secretary, had been elected vice-president. 


manufacturers 


Richard 
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quality-minded, 
economy -wise! 


she knows 
what 
she wants 


THERMO-PLY 
Stainless Steel 


Modern metallurgical 
miracle! A highly ef- 












ficient heat conductor 
core is faced on both 
sides with mirror 
bright, durable stainless 
steel. Gives your customer 
faster heating easier clean- 
ing, guaranteed 
~ a 3 resistance to 

+ food acids. 


Sg 
i 
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TRUE-GRIP 
Bakelite HANDLE 


Designed to fit the form of the hand. A 
patented single screw replacement feature 
makes it easy to put on a new handle when 
little accidents happen. Every dealer will 
be supplied with replacement handles. 
Point this feature out—you'll find it an 
exclusive Carlton selling advantage. 


CARROLLTON MFG. CO. 








she’s 
your type of 
customer 


she°Il come 
back to get 
Carlton! 




























SEMI-SEAL 
LIDS with 


Finger- Form 
Knobs 







The lid that stays on 
tight even when the 











pan is tipped straight 
up. Closely fitted 
deep flange conserves 








heat and moisture. 
Saves vitamins, good 
food flavors and cook- 






ing time. 
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CARROLLTON, OHIO 
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FOR SMALL DRIVES 







for small belts 
can be met 


from this 


Ae V-BELT 


ASSORTMENT 


This Gilmer “Eye-ful” Tower V-Belt Assortment is a 
result of careful planning to provide in one eco- 
nomical “package” a variety of belts to meet most of 
your customers’ requirements. 


It contains 35 assorted V-Belts, covering 887 appli- 
cations— washing machines, oil burners, power tools, 
home workshop equipment, and other small appli- 
ances. And each belt will give the long and dependable 


service you want your customers to have. ‘ 


Get your share of the profitable belt replacement | 
business. This fine assortment will help you get it. | 
Sent to you complete with selling accessories for 
only $21.01, giving you a profit of $14.01. Just sign 
and mail coupon below. 


L. H. GILMER COMPANY 
Tacony, Philadelphia 35, Pa. 


Division of United States Rubber Company iy 


L. H. GILMER COMPANY 
Tacony, Philadelphia 35, Pa. 


Send me the complete Gilmer “'Eye-ful'’ Tower Assortment, No. 350, as 
follows: 


| 2 assorted + ca pometeld appliances. 
— Handimeter (patented vick mea: of belts. 
| 3—Disploy stand, sign, inventory om ——e 
Belt C . "America's Belt Bible.” 
| Bill me $21.01 through your nearest jobber. 








| WHITLOCK SUPPLY 
| MAKES ADVANCEMENTS 


| 


| 
| 
| 


York City, has 





WILLIAM F. WINTER 


has joined the company as assis- 
tant to the metropolitan sales 
manager, and the appointment of 
S. L. Kammer as manager of the 
new Texas sales division. Mr. 
Kammer will work from Houston, 
Tex., and will contact all hard- 
ware stores and locksmith shops 
throughout Texas. 

Mr. Winter has been actively 
associated with locks and _lock- 
smith’s supplies during his 32 





Ss. L. KAMMER 


years in the hardware and lock- 
smith industry. Prior to this ap- 
pointment he was affiliated with 
The Yale & Towne Mfg. Co., 
Stamford, Conn., for 10 years and 
with the Independent Lock Co., 
Fitchburg, Mass., for four years. 





O-CEDAR NAMES 
CLEVELAND DIST. 


The Cleveland Distributing 
Co., Cleveland, Ohio, was named 
exclusive distributor for north- 
eastern Ohio for the entire line 
of O-Cedar polishes, waxes, moth- 
proofers, cleaners, insecticides, 


The Whitlock Supply Co., New 
recently an- 
nounced that William F. Winter 


the O-Cedar Corp., Chicago, Ill. 
Its territory includes Cleveland, 
Akron, Canton, Mansfield, and 
surrounding counties. 





SULLIVAN PRESIDENT 
CHEMICAL FIRE 
EXTINGUISHER ASS’N 


The Chemical Fire Extin- 
guisher Association at its recent 
annual meeting in Chicago, IIl., 
re-elected the following officers: 
Arthur G. Sullivan, vice-presi- 
dent, Buffalo Fire Appliance 
Corp., Buffalo, N. Y., president; 
J. O. Binford, general sales man- 
ager, American-La France-Foam- 
ite Corp., Elmira, N. Y., vice- 
president; Herman W. Diener, 
secretary, George W. Diener Mfg. 
Co., Chicago, Ill., treasurer, and 
W. J. Parker, W. J. Parker, Inc., 
New York City, commissioner. 
Directors re-elected at the meet- 
ing were: George H. Boucher, 
general sales manager, Pyrene 
Mfg. Co., Newark, N. J., and 
E. A. Warren, vice-president, 
General Detroit Corp., Detroit, 
Mich. 


—_—— 


CHICAGO RETAIL 
HDWE. ASS’N HEARS 
ABOUT NEW OPA RULES 


The first quarterly meeting of 
the Chicago Retail Hardware As- 
sociation was recently held at the 
Merchants’ and Manufacturers’ 
Club, Chicago, IIl., and was at- 
tended by about 150 dealers, with 
the president, Charles A. Chouf- 
fet, presiding. Fred A. Goerlitz, 
managing director of the Chicago 
Retail Merchants Association, 
spoke about the new OPA rulings 
and the activities in the OPA 
offices of enforcing the old 
rulings now in effect. He also 
spoke about the dollar and cent 
ceiling prices being established 
now. James Cihak, past presi- 
dent of the association, stressed 
the fact that dealers now should 
be putting themselves in a posi- 
tion to meet postwar competi- 
tion. After the meeting refresh- 
ments were served. 








JENSEN DIST.. ENG. 
WESTINGHOUSE DIV. 
NORTHWEST DISTRICT 


Carl F. Jensen, Jr., designer 
of electric lamps for deep sea 
rescue work and observation, and 
a Westinghouse Lamp Division 
engineer for 19 years at Pitts- 
burgh, Pa., has been named dis- 
trict engineer of the division’s 
northwestern district. He will 
keep jobbers, industries and 
utilities in this area advised of 
the newest accomplishments of 
lamp engineering and research, 


and will guide them on lighting 





dust and polish mops, etc., of 


applications. 
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tion in behalf of his associates. | 
Speaker at the ceremonies was | 
Sgt. Walter S. Carr, U. S. Army | 
veteran of the Cassino campaign, | 


who spoke on the vital need for 


the continued flow of plasma, | 
and congratulated the donors on | 
their exceptionally faithful per- 


formance. 


M. D. STOUT SEC.-TREAS. | 
ODELL’ HDWE. COMPANY 
M. D. Stout, Jr., brother of the | 


late F. R. Stout, was elected to 
the position of secretary and 
treasurer of the Odell Hardware 
Co., wholesalers, Greensboro 
N. C., to succeed his brother 


Mr. Stout joined the company in | 


FRANK KENNA 


president of Marlin Firearms 
Co., New Haven, Conn., author 
of the Kenna Plan, “a volun- 
tary capitalist co-operative” 
which he estimates would put 
2,500,000 war veterans into 
their own small manufacturing 
businesses. 


PROCTOR WINS AWARD 
FOR EMPLOYEE BLOOD 
DONOR ACTIVITIES 


A Red Cross Blood Donor 
certificate of appreciation was 
presented recently to the em- 
ployees of the Proctor Electric 
Co., Philadelphia, Pa., for their 
outstanding blood plasma contri- 
butions. Frances Scheetz, vice- 
president of the Southeastern | 1928, his first job being that of 
Pennsylvania Chapter of the Red | office boy. He has continually 
Cross, presented the certificate to | progressed through the company 
Nurse Emma Warner, and Wil-| as assistant office manager, office 
liam Kelly, president of Local | manager, assistant secretary and 
No. 136 UERMWA of the CIO.| treasurer, and finally his new 
Mr. Kelly accepted the presenta-' position. 


M. D. STOUT, JR. 
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JAMESTOWN METAL EQUIPMENT CO., INC., WINS “E”: 
At appropriate ceremonies held recently in Jamestown, N. Y., 
the Jamestown Metal Equipment Co., Inc., and its subsidiary, 
the Blackstone Corp., were awarded the Army-Navy “E” pen- 
nant for excellence in the production of essential materiel. 
Left to right: Col. Frank J. Atwood, district chief of the 
Rochester Ordnance district; Hon. Hugh V. N. Bodine, County 
Judge of Chautauqua County, one of the principal speakers; 
Lt. Commdr. William T. Murdoch, assistant inspector, Naval | 
material, Buffalo, N. Y.; Oscar A. Lenn, president of both | 
companies, making the acceptance speech; and Otto Carlson, | 


plant superintendent. 
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After the war men will ask for 
Camillus because millions of 
Government-issued Camillus 
knives now serve them faith- 
fully on the battlefronts. 
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Production now going to 
the Armed Forces. 











“For 75 Years 1870-1945 Spe- 
cialized Buying Service” in- 
scribed on a diamond-shaped 
blue and silver seal affixed to its 





ALFRED C. GREENING 


stationery is the appropriate 
announcement of R. K. Carter & 
Co., of New York and Chicago, 
Ii, marking the firm’s 75th year 
in business. This pioneer buying 
organization was founded in 1870 
by Dr. Robert K. Carter, a vet- 
eran of the War Between the 
States, and was based upon hard- 
ware, heavy and light iron and 
steel, mill and mine supplies. 
Expansion of the lines has been 
only in those closely allied to 
the original lines, which now in- 
cld@ factory supplies, electrical 
supplies and equipment, automo- 
tive accessories, plumbing and 
heating supplies and equipment, 
chemicals, agricultural and gar- 
den supplies, housewares, sport- 
ing goods, toys, radio and pho- 
tographic supplies and many 
items under these general 
headings. 

During the current war, as 
during World War I, the Carter 
organization has handled hun- 
dreds of important orders re- 
ceived from clients for materials 
and products going directly and 
indirectly into the war effort, at 
the same time taking care of 
orders from clients for goods re- 
quired in the civilian economy. 

Significant in the relationship 
of the company and its clients 
is that out of the several hun- 
dred houses in all categories now 
represented by Carter’s over 128 
have been its clients for an aver- 
age of 47 years. 

Officers of the concern are 
Alfred C. Greening, president, 


R. K. Carter & Co. Marks 
Its Seventy-Fifth Year 





B. Paulscraft, vice - president; 
Charles K. Greening, treasurer, 
and William P. Herrmann, sec- 
retary and assistant treasurer. 
Recently the board of directors 
elected as second vice-president 
Theodore D. Haubner, who has 
been associated with the firm for 
29 years. Mr. Haubner started 
with the company as electrical 
buyer and later became manager 
of the new business or Contract 
Department, which duties he re- 
tains and to which other re- 
sponsibilities have been recently 





THEODORE D. HAUBNER 


added. Edwin M. McNeil, man- 
ager of the Chicago office, from 
which point service identical with 
that of the New York office is 
rendered, is another key man of 
long and effective service. 





Department heads are W. J. 


Guggenheim, hardware and as- 
sociated items; N. B. Schomburg, 
housewares, toys, chemicals, pho- 
tographic and gift merchandise; 
P. Costa, mill, mine, plumbing 
and heating supplies; A. V. 
Haesler, electrical supplies and 
equipment, automotive accessories 
and radio and R. H. Stettig, 
office manager. New York offices 
are at 66-68 Reade St., New 
York 7, N. Y., Chicago offices 
being in the Conway Building, 
111 W. Washington St., Chicago 
2, Tl. 


C. H. BYERS HEADS 
SOUTHERN CALIFORNIA 
ASSOCIATION 


The Southern California Re- 
tail Hardware Association an- 
nual conference at the Elks’ Club, 
Los Angeles, Cal., Feb. 15 and 
16, 1945, elected C. H. Byers, 
Churchill & Cassou, Escondido, 
president, succeeding Leland 
Pickering, Reseda. Other elected 
officers are: first vice-president, 
Leo E. Butler, Red Feather Hard- 
ware Co., Glendale; second vice- 
president, Vernon Cherry, Cherry 
Hardware, Los Angeles. Direc- 
tors: Graham D. George, Ott 
Hardware Co., Santa Barbara; 
Sam Woody, Van Nuys Hardware 
Co., Van Nuys; J. W. Potter, 
Potter Hardware, Westwood Vil- 
lage, Los Angeles; C. O. Mast- 
rod, Pomona Valley Hardware, 
Pomona; H. L. Johnson, Orange 
Hardware Co., Orange; A. W. G. 
Tresis, Tresis Hardware Co., San 
Diego. Bills relative to hardware 
retailing now being considered 
by the California lawmakers were 
explained by speakers. Confer- 
ence favored placing coopera- 
tives on same basis of taxation 
as others engaged in sales to 
ultimate consumers. 








J. C. Galbreath, vice-president 
of The Plomb Tool Co., Los An- 
geles, Cal., has also become 
New York manager for the 
company with offices at Room 
638, 799 Broadway, New York 
City. 

Mr. Galbreath has been with 
the company for nine years and 
has been in charge of produc- 
tion at headquarters in Los An- 
He intends to utilize his 


geles. 
engineering and_ production 
background as the basis for 


special cooperation in the east- 
ern territory. 

The Plomb Tool Co. manu- 
factures a complete line of 





rounding out 40 years of suc- 
cessful management; William 
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wrenches, socket wrenches, 
chisels and many special tools. 


J. C. Galbreath Becomes New York 
Manager for Plomb Tool Co. 





J. C. GALBREATH 





KELLEHER, GEN. MGR. 
CONTINENTAL CAN 
DECOWARE DIVISION 
Hugh Kelleher, formerly war 
materials division manager of the 
Owens-Illinois Can Co., recently 





HUGH KELLEHER 


acquired by the Continental Can 
Co., Inc., 100 E. 42nd St., New 
York City 17, has been named 
general manager of the Decoware 
Division of the Continental Can 
Co. He will continue to make 
his headquarters in the Chrysler 
Bldg., New York City. 





DEMPSEY, ADMIRAL 
BOARD MEMBER 


Joseph E. Dempsey has re 
cently been elected a member of 
the board of directors of the 
Admiral Corp., 3800 Cortland 
St., Chicago 47, Ill. He is a 
partner of Dempsey & Co., in- 
vestment bankers, and a member 
and governor of the Stock Ex- 
change. He was elected to re- 
place J. H. Clippinger, who re- 
signed. 


ALLEN SALES REP. 
FOR COLUMBUS 
McKINNON CHAIN 

Milton W. Allen has recently 
been appointed sales representa- 
tive in Colorado, Montana, New 
Mexico, Utah, and Wyoming, 
with headquarters in Denver, for 
Columbus McKinnon Chain Corp., 
Tonawanda, N. Y. Mr. Allen 
will also represent the Chishélm- 
Moore Hoist Corp. in Colorado 
and New Mexico. 





DELTA MFG. CO. 

WINS FOURTH STAR 
A fourth star in acknowledg- 
ment of its continued high rate 
of production of machine tools. 
has been given the Delta Mfg. 
Co., Milwaukee, Wis. Since 
Pearl Harbor, the company has 
produced industrial machine 
tools, principally, in aircraft and 
ordnance industries. 
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We know you appreciate the importance 

— of scissors to our present war effort and 
will therefore understand that we feel 
we should give preference to the manu- 
facture of military needs over civilian 
production. 









‘For these reasons, we have been 
unable to build up a reserve stock with 
which to fill special orders. We are, 
however, doing the best we can in allo- 















cating scissors to civilian outlets despite Thousands of scissors are being shipped abroad for use in 


babe : the various theatres of war. Scissors for civilians are 
our limited production. necessarily limited to meet military needs. 



























Many of our Armed Forces are furnished with kits cone Acme Scissors for surgical reibitaes fill an important role 
taining scissors that are needed for various purposes inthe with the Medical Corps. 
line of duty. . 





| Nurses’ Aides, Cadet Nurses and Volunteer Red Cross Scissors are needed in thousands of war production lines, 

workers demand a great number of shears while engaged _ both at the War Front and the Home Front. Supplies such 

in war tasks. as clothing, shoes, parachutes, etc., are dependent upon 
the use of scissors in their manufacture. 


“Buy Another War Bond Today!" 
THE ACME SH EAR COM PANY CONNECTICUT 











When He Calls - 
We Deliver ! 


Judd has been called upon by our government to 
manufacture several hundred items for direct 
war use. Recently-stepped-up demand explains 
why all production of civilian goods has had to 
stop abruptly. 

In answering the call for increased production 
of critical war materials, we serve the nation in 
the most worth-while way we can. ‘Uncle 
Sam” “the government’ these are 
pretty vague terms, but actually they mean 
every one of us. . . every fighting man at the 
front and every man, woman and child in this 
great country we are fighting to preserve. By 
doing our full share, we are helping to hasten 
the Day when we can resume full-scale peace- 
time production and prompt deliveries to our 
many patient customers. 





CONN. 
NEW YORK 7, N. Y. 


H. L. JUDD COMPANY, 
87 CHAMBERS STREET, 


WALLINGFORD, 
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- York City 17, is sponsoring a 


At a recent meeting of the ex- 
ecutive committee of the Ameri- 
ean Washer & Ironer Manufac- 
turers’ Association, 10 appointive 
committees were established, five 
to perform new duties, to head 
the activities of the association in 
1945. Louis C. Upton, president, 
Nineteen Hundred Corp., St. Jo- 
seph, Mich., presiding for the 
first time as head of the associa- 
tion, gave two reasons for the 
new arrangement; it will cover 
every worth while mutual interest 
of the full membership, and the 
committees will be able to assem- 
ble and record their results and 
decisions for the benefit of the 
full membership, since the re- 
strictions on the size of meetings 
makes it impossible for the asso- 
ciation as a whole to study the 
industry’s problems. Some of the 
committees are as follows with 
their members: Associates’ Com- 
mittee, Carl L. Huff, Bliss & 
Laughlin, Inc.; C. L. Coughlin, 
Briggs & Stratton, Milwaukee, 
Wis.; Edward C. Doll, Lovell 
Mfg. Co., Erie, Pa.; B. N. Mac- 
Gregor, General Motors Corp., 
Packard electric division, Detroit, 
Mich., and George L. Meyer, Jr., 
Stewart Warner Corp., Chicago, 
Ill., ex-officio; Louis C. Upton 
and William Shaw, Chicago, II1., 
public relations and publicity; 


Am. Washer & Ironer Manafactarers Ass’n 
Names Committees for 1945 Business 


mittee, chairman, P. E. Geldhof, 
Nineteen Hundred Corp., St. Jo- 
seph, Mo.; G. I. Cockerill, secre- 
tary, Apex Electrical Mfg. Co., 
Cleveland, Ohio; John B. Dyer, 
Easy Washing Machine Corp., 
Syracuse, N. Y.; Dave Hays, 
General Electric Co., Bridgeport, 
Conn.; N. L. Etten, Chamberlain- 
Haber Chemical Corp., Cleve- 
land, Ohio; W. F. Oliver, Bendix 
Home Appliances, Inc., South 
Bend, Ind.; F. Breckenridge, 
Westinghouse Electric & Mfg. 
Co., Mansfield, Ohio, and W. L. 
Kauffman, Lovell Mfg. Co., Erie, 
Pa., ex-officio; Roy A. Bradt, The 
Maytag Co., Newton, Iowa; In- 
dustrial Relations Committee: 
Fred Maytag II, The Maytag Co., 
Newton, Iowa; Richard J. Sim- 
mons, Birtman Electric Co., Chi- 
cago, Hl.; Vernon E. Dunn, Ap- 
pliance Mfg. Co., Cleveland, 
Ohio; Elisha Gray, Nineteen 
Hundred Corp., St. Joseph, Mo.; 
E. C. Buchanan, Apex Electrical 
Mfg. Co., Cleveland, Ohio; Wal- 
ter D. Hunt, Dexter Co., Des 
Moines Iowa. Chairmen of other 
committees include: Government, 
Judson S. Sayre, Bendix Home 
Appliances, Inc., South Bend, 
Ind.; Finance, B. J. Hank, Con- 
lon Corp., and International Mar- 
kets and Trends, chairman, W. H. 
Reeve, Easy Washing Machine 





Engineering & Research Com- 


Corp., Syracuse, N, Y. 








Bicycle Inst. of America Sponsors 


Miss Bicycle 


The Bicycle Institute of Amer- 
ica, Inc., 122 E. 42nd St., New 


monthly contest to determine the 
Miss Bicycle of each month, each 
to be named for a different state. 
Harry Conover, model manager, 
will make the selection from 
photographs submitted with ap- 
plication blanks. The object of 
this program is to make Ameri- 
can girls conscious of the fact 
that they can look most attractive 
riding a bicycle in a smart sports 
costume, designed by one of the 
country’s leading stylists, and 
keep physically fit at the same 
time. However, the costumes 
need not be expensive, in fact 
many to be featured will be all- 
purpose outfits, appropriate for 
school or office as well. 

After the “Miss Bicycle” for 
the month and state is chosen, 
her picture, with a description of 
the costume, will be sent to the 
fashion editors of 500 newspapers 
throughout the country. Each 
picture will have a bicycle in it 
to link the idea of bicycle and 
costume with how well the Amer- 








Monthly Competition 


ican girl will look on a bicycle 
while keeping fit. For interested 
dealers, the following material 
will be available from the Bicycle 
Institute of America, Inc., for 
promoting this physical fitness 
program: application blanks to 
accompany photographs, copies 
of the articles, “Physical Fitness 
through Bicycling,” “Bicycling 
for Women,” and “How to Select 
a Bicycle,” for distribution to ap- 
plicants. A poster for the dealer’s 
window is available showing 
“Miss Bicycle,” and asking for 
pictures of local young ladies 
with bicycles. 


EVERCRETE CORP. 
MOVES HEADQUARTERS 
The Evercrete Corp., formerly 

located at 19 W. 44th St., New 
York.City, has recently moved to 
424 W. 42nd St., New York City 
18, which building will be known 
as The Evercrete Building. Here 
they will conduct a free technical 
service for the public’s benefit, 
offering free advice and sugges- 
tions relative fo masonry prob- 
lems, 
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JOHN J. REGNERY 


REGNERY HOUSEWARES 
BUYER FOR 
SUPPLEE-BIDDLE CO. 


John J. Regnery was recently 
appointed housewares buyer for 
the Supplee-Biddle Co., 507-519 
Commerce St., Philadelphia 5 
Pa., wholesalers. Mr. Regnery 
joined the company in 1936. 
He formerly was buyer for build- 
ers hardware, shelf hardware 
steel goods and garden tools. 





SPIEGEL, INC., BUYS 
HARBOUR-LONGMIRE 


M. J. Spiegel, Jr., president 
and general manager of Spiegel 





the purchase of the Harbour- | 
Longmire Co., Oklahoma City | 
Okla., home furnishings store. | 
The purchase fits in with the 
Spiegel plan for five chains of 
retail stores eventually to’ be op- 
erated by the company. 

Harbour-Longmire Co. was 
founded in 1897 as a small fron- 
tier store. It has grown into 
one of the largest establishments 
of its kind in the southwest and 
now occupies a 10-story building 
in the downtown section of Okla- 
homa City. 










































BIDDLE PURCHASING 
MOVES N. Y. OFFICE 


Biddle Purchasing Co., New 
York, purchasing agents for 
wholesale hardware, houses, 
housefurnishings and allied lines, 
has moved its home office from 
105 Chambers St., to new quar- 
ters at 280 Broadway, New York 
City 8, which also has an en- 
| trance at 53 Chambers St. The 
| company’s New York City ware- 
house will also be moved from its 
present quarters to 65 Reade St., 
P. O. Box 743, Church St. Sta- 
tion, New York City 8, and con- 
tinues to be the firm’s post office 
address. 

Founded in 1879, the company 
maintains branch offices in Chi- | 
cago, Ill.; Pittsburgh, Pa.; San 
Francisco, Calif.; Baltimore, 
Md.; Seattle, Wash. and Meri- 











Inc., Chicago, Ill., has announced 


N its colorful, sales-producing carton 
Weldwood Glue actually sells itself to 


dian, Miss. 












HARDWARE BRIEFS 


ARKANSAS 


Our Hardware Co., Charleston. 
Ark., has recently been purchased 
by Will Hays, Clarksville. 





ILLINOIS 


T. S. Warlow, and his father- 
in-law Ralph F. Koehnle, mayor 
of Lincoln, Ill, will be co- 
proprietors of a new business in 
Lincoln, the Koehnle & Warlow 
hardware and appliance store. 
Mr. Koehnle has been in the 
hardware business in Lincoln, 
namely with the Gehlbach Hard- 
ware & Implement Co. 





IOWA 


The Virtue Implement Co., 
Onawa, Iowa, has been sold by 
Wayne Virtue to Walt Wright 
Moorhead, Iowa, who will oper- 
ate the firm as the Wright Hard- 
ware Co. 


KENTUCKY 
T. D. Self Hardware Store. 
Middletown, Ky., has recently 
been purchased by J. M. Peter- 
son, Louisville, Ky., and his 
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| your customers . . . customers who, otherwise, might leave 
| your store without buying all they need. 
| Weldwood is a modern plastics glue .. . easy to use... 
| tremendously strong . . . and permanent. 

It’s a popular, fast-selling glue that’s making new friends 
| every day. |Many dealers report that Weldwood outsells other 
| glues as much as five to one. 

Available in 10¢, 25¢ and ‘50¢ cans in the counter display 
cartons. Also packaged in 1 lb. (85¢) and 5, 10 and 
25 Ib. cans. 

Ask your jobber about Weldwood Glue, or send the 
coupon below. And when you get it... . put it to work. 
Put it on the counter. 






























brother, J. T. Peterson. T. D 
Self, who has operated the busi- 
ness for 12 years, is moving to 
Florida. 


MICHIGAN 


The C. & G. Building & Hard- 
ware Co., 29111 Michigan Ave. | 
Inkster, Mich., was destroyed re- 
cently by a fire that started in | 
the rear of the building. The 
company is owned by Andrew 
Gantz, and his sister, Ruby 
Gantz. 





NEW JERSEY | oi 

W. A. Hoffman has recently | 

sold his hardware business at 

163 Main St., Hackettstown. 

N. J., to Robert B. Allen. The 

store is now to be known as 
Allen Hardware. 





WELDWOOD 


PLASTIC RESIN 


WATERPROOF GLUE 


| an a a an a om om om 6 oF 6 68 6 6 oF oF @® 68 68 68 68 ae a 
I UNITED STATES PLYWOOD CORPORATION, Weldwood Glue Dept. 163 I 
I 55 West 44th Street f 
I 








NEW YORK 


The Oatka Hardware Store, | 
LeRoy, N. Y., was destroyed re- | 











F ai » N.Y. Name 
cently in a $300,000 fire which | (PI yey seidias : l 
* : ease sen iterature, prices, 
destroyed two large brick build- | © giscounts, samples and informa. 444ress ! 
ings in the center of the town’s | I tion on WELDWOOD GLUE ! 
business section. The store was | | Dealer Plan. My jobber is | 
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owned by Frank Panepento. 
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GRIF Company 


ERIE, PENNSYLVANIA 













Agents: 
NEW YORK: 45 Warren St. CHICAGO: 162 N. Clinton St. 
SAN FRANCISCO: 703 Market St. 



































OBITUARIES 








RALPH STODDARD 


Ralph Stoddard, 76, president 
of The De Laval Separator Co., 
165 Broadway, New York City, 
passed away recently after suffer- 
ing from a heart ailment for three 
months. His father founded the 
firm of Mosely & Stoddard, man- 
ufacturers of dairy equipment, 
| Poultney, Vt., in 1871. This com- 
| pany later became the Stoddard 
| Mfg. Co., Rutland, Vt., of which 
Mr. Stoddard eventually assumed 
the management. The firm was 
| distributor for The De Laval 








Separator Co. for New England 
and part of New York State. 
Through this connection, he 
joined the latter company as 
| assistant general manager in 
1907. 
Mr. Stoddard was primarily 
responsible for the development 
of the De Laval milker, the De 
Laval milk clarifier, the De Laval 
emulsor. He raised Jersey cows 
on the family farm near Poultney 
and conducted much of the field 
experimental work there for the 
perfection of the milker. In suc- 
cession he was secretary, vice- 
president and since September, 
| 1942, president and treasurer of 
this company. He was also 





RALPH STODDARD 


chairman of the board, and trea- 
surer of the De Laval Steam Tur- 
bine Co.; chairman of the board, 
The De Laval Co., Ltd., Canada; 
president of the De Laval Pacific 
Co., and president of De Laval 
«Sales & Service, Ind. 

One son, George C. Stoddard, 
vice-president of the company, 
and two grandchildren survive 








FRANK A. FREY 


FRANK A. FREY 


Frank A. Frey, 56, president 
and treasurer of the Geuder, 
Paeschke & Frey Co., manufac- 
turers of metal stampings, 324 
N. Fifteenth St., Milwaukee 3 
Wis., passed away recently at his 
North Lake Drive home. Joining 
the company as a worker in the 
shop in 1913, he became vice- 
president and treasurer in 1935 
and president and treasurer in 
1939. After graduating from the 
University of Wisconsin, he trav- 
eled in Europe visiting metal 
stamping and enameling plante 
throughout the continent. He was 
active in the Milwaukee Associa- 
tion of Commerce and was one 
of the organizers of the Fore- 
men’s Safety School. He followed 
his father’s footsteps in the busi- 
ness as Frank J. Frey was a co- 
founder of the firm, in 1882. Mr. 
Frey was a member of the Wis- 
consin Club, the Milwaukee Ath- 
letic Club, and the Union League 
Club, Chicago. He is survived 
by his widow, a daughter and a 
son. 


JAMES W. TOWNSEND 


James W. Townsend, sales rep- 
resentative of the Masback Hard- 
ware Co., 330 Hudson St., New 
York City, N. Y., passed away 
recently at his home in Mont- 
clair, N. J., after suffering a 
heart attack. 

Mr. Townsend represented the 
Masback organization in south- 
ern New Jersey and for the past 
few years was connected with 
the industrial sales department. 
Born in New Zealand, he came 
to America in 1920. During the 
First World War, he served in 
the British Army. He is survived 
by his widow, a daughter and a 








him. 


grandson. 
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H. P. SCHAEFER 
H. P. Schaefer, hardware 
dealer in Schulenburg, Tex., 84, 
who had been in the hardware 
business since 1890, passed away 





H. P. SCHAEFER 


recently. About a month pre- 
ceding his passing he was con- 
fined to his bed with a hip 


fracture. He was a 50-year life 
member of the Masonic fra- 
ternity. 


EDWARD M. KING 


Edward M. King, 46, presi- 
dent of the Gaines Food Co., Inc.. 
and an executive of the General 
Foods Corp., died suddenly at 
his home in Darien, Conn. He 
was associated with Columbia 
Mills, Inc., New York City, pri- 
or to joining General Foods 
Corp. in 1929. Last year he was 
elected president of the Gaines 
Food Co., the purchase of which 
subsidiary he arranged in 1943. 
He served in the U. S. Naval 
Reserve Air Force in World War 
I, and was a member of the Yale 
Club in New York City. He is 
survived by his widow, a son, his 
mother and a sister. 





JOHN LIVINGSTONE 


John Livingstone, 61, John 
Livingstone Co., 164 Jackson St., 
Seattle 4, Wash., manufacturers’ 
agent, Seattle, Wash., passed 
away recently. Mr. Livingstone 
had been a Seattle business man 
for more than 30 years and, prior 
to moving to Seattle, represented 
the Seattle Hardware Co., whole- 
salers, Seattle, in the Orient and 
traveled in India, China and the 
Malay States. 


GEORGE H. WILLIAMS 

George H. Williams, 78, who 
had been with the W, Bingham 
Co., wholesale hardware dis- 
tributors, Cleveland, Ohio, for 53 
years, passed away recently at 
the home of his daughter. Mr. 
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Williams went to Cleveland in 
1882 and worked for the Nickel 
Plate Road for five years, and 
then he joined with the Bingham 
Co. At the time of his retire- 
ment in 1940, he had been fac- 
tory manager. 





AUBREY M. HOLTER 





Aubrey M. Holter, 61, vice- | 


president, secretary and treasurer 
of the Holter Hardware Co. of 
Helena, Mont., passed away re- 
cently, after suffering a heart 
attack. Mr. Holter’s father, 


Anton M. Holter, founded the | 


company in 1867. Mr. Holter 
was a member of the board of 
the First National Bank & Trust 
Co., and vice-president of the 
N Bar Ranch of Fergus County. 
He is survived by his brother, 
Norman, who is president of the 
hardware company. 





JAMES R. BELL 


James R. Bell, 74, who oper- 
ated a hardware business in Dan- 
ville, Va., for many years pdssed 
away there recently. Mr. Bell 
served as police chief of the 
town for 18 years. He is sur- 
vived by a son and a daughter. 





JOHN H. REGELE 


John H. Regele, 45, hardware 
dealer in Athens, Wis., was killed 
in an automobile accident re- 
cently. The car, in which Mr. 
Regele was a passenger, crashed 
into a freight train. 





GEORGE H. GARRISON 


George H. Garrison, inventor, ° 


gunsmith and authority on arms 
and ammunition, died at his 
home in Delphi, Ind., Feb. 18. 
Mr. Garrison, who was almost 
80 years old and was on the pen- 
sion roll of the Remington Arms 
Co., had many varied interests 
which had contributed much to 
the progress of the arms and am- 
munition industry and also to 
the pleasure of sportsnien. 
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good name backed by a 
le prod UCT, is one of the substan- 


tial things a manufacturer can con- 
tribute to a jobber’s reputation. It 
means customer acceptance, steady 
demand and profitable business. 

For 80 years McKinney Hardware 
has been recognized by the. trade for 
its fine quality—a line of building 
hardware well designed, well made 
and which has enjoyed constant ac- 
ceptance of retailer, architect, con- 
tractor and building owner alike. 

It pays to handle McKinney Hard- 
ware because McKinney quality never 
lets you down. With McKinney your 
reputation is in good company. 

Write for a copy of the 
new McKinney booklet 


—“Details and Data 
for Hinges.” 
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Announce Areas to Receive 
Second Quarter Allotments 
Of Insect Screen Cloth 


Howard E. Emmons, chief. 
Hardware Supplies Section. 
WPB, Washington, D. C., recent- 
ly announced the areas which 
will receive the much reduced 
second quarter allotments of in- 
sect screen cloth. He stated that: 

“The needs of the military are 
so great and of such urgency that 


the total supply allotted for 
civilian requirements was ex- 
tremely less than the minimum 
needs. This supply, therefore, 





must be directed to cover critical 
areas and for the most essential 
users, with particular emphasis 
on health protection. 

“Before the Amendment to 
L-303, effective Feb. 1, manufac- 
turers of screen cloth allocated 
their civilian production among 
their regular customers, includ- 
ing manufacturers of screen 
doors and windows and distribu- 
tors. The Amendment requires 
manufacturers of screen products 


to file on WPB-4079 and distrib- 
utors on WPB-547. 

“In view of this, it was neces- 
sary for us to allot the amount 
available for distributors during 
the first quarter to those cover- 
ing 10 southern states and south- 
ern California which have the 
earliest warm season, the most 
severe malarial conditions and 
the worst corrosive conditions. 

“Since the supply for the sec- 
ond quarter is to be reduced fur- 
ther, it is necessary that we fol- 
low the same plan during this 
period and confine the allotment 
to the following states and areas 
for the reasons outlined above: 

“Southern New Jersey, Dela- 
ware, southeastern Maryland. 
eastern Virginia, Mississippi, 
Louisiana, Texas (east of 199th 
meridian) , North Carolina, South 


Carolina, Georgia, Florida, Ala- 
bama, Tennessee, western Ore- 
gon, eastern Oklahoma, south- 
western Kentucky, southern In- 
diana (along Ohio River), south- 
ern Missouri, Arkansas, western 
California. 

“A small quantity of screen 
cloth is being reserved for speci- 
fied preferred users in all areas. 
These include hospitals, food es- 
tablishments, food processing 
plants or industrials for process 
purposes. Applications on WPB- 
547 covering these special allot- 
ments should be submitted to the 
Office of Civilian Requirements 
Representative at the nearest 
WPB Field Office. 

“It is hoped that distributors 
will fully realize the screen 
cloth situation and conserve the 
supply as much as possible.” 








WPB Farther Tightens M-43 for 
Non-Essential Uses of Tin 


With Government reserves of 
tin down to a dangerously low 
level, the War Production Board 
has again revised Order M-43 to 
tighten up on the less essential 
uses for the metal, the agency 
announced March 8. In addi- 
tion, parts of the order have been 
clarified and new purchase cer- 
tifications added. 

Order M-43 was last revised 
on Dec. 30, 1944, at which time 
drastic restrictions, still in ef- 
fect, were imposed on sales of 
non-essential items containing tin 
or tinplate, such as: costume 
jewelry, novelties, souvenirs, tro- 
phies, toys and games, etc. Use 
of tin in the manufacture of these 
products has been prohibited for 
nearly three years. « 

This revision permits a re- 
tailer to purchase products shown 
on List A of the order by rely- 
ing on his supplier’s certification 
that these products contain no 
tin in any form, providing he be- 
lieves such a statement to be 
true. 

An important change in the 
revised order prohibits the use 
of tin in the manufacture of 
automobile solder, and also the 
use of any solder containing tin 


in the repair of automobile 
bodies and fenders. Division 
spokesmen stated that large 


quantities of solder containing 
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tin have been utilized in smooth- 
ing out dents in automobile 
bodies and fenders. 

Another important change has 
been to spell out the uses of tin 


in coating or retinning certain- 


utensils for processing or cook- 
ing of food by institutions or by 
industrial or commercial estab- 
lishments. The use of tinplate 
has been limited to baking pans 


for institutional and commer- 
cial bakers. The order requires 
that certifications be furnished 
by retailers to their suppliers 
that they will only sell such items 
to institutions, industrial or com- 
mercial establishments and bak- 
ers. It is also required that sup- 
pliers must not sell such prod- 
ucts to other than institutional 
and commercial users. 

Definite restrictions have been 
placed on the retailer governing 
the purchases and the sales of 








solder. 


The order’s babbitt metal 
schedule has been reworded, the 
most important change being that 
users of fabricated bearings con- 
taining babbitt of more than 12 
per cent tin by weight, must fur- 
nish the manufacturer with a 
use certification. 

Schedule V of the order per- 
taining to use of tin to repair 
gas meters now requires that all 
repairs must be made with tin or 
tin alloys derived from scrap 
from old meters brought in for 
repairs or salvage. 








19 Government Agencies Establish 
Advisory Council on Sarplas Goods 


The Surplus Property Board on 
March 9 announced it had estab- 
lished an advisory council of 19 
government agencies through 
which these agencies can’ pre- 
sent their views to the board on 
matters relating to the care, han- 
dling and disposal of surplus 
property. Principal representa- 
tives of these agencies will meet 
from time to time with the three 
members of SPB and the Ad- 
ministrator. 

While a similar group acted 
in an advisory capacity for the 
former Surplus War Property 
Administration, the Surplus 
Property Act of 1944 did not 
specify that an advisory board 
should be included in the new 





~ 


Surplus Property Board’s set-up. 
Nevertheless, SPB felt that the 
establishment of such a council 
would provide a useful forum in 
which these agencies could pre- 
sent their views on surplus mat- 
ters, the board said. 

The 19 agencies on the ad- 
visory council are: State Depart- 
ment, War Department, Navy De- 
partment, Justice Department. 
Department of the Interior, Pro- 
curement Division of the Trea- 
sury Department, United States 
Maritime Commission, Recon- 
struction Finance Corporation, 
War Production Board, Office of 
Price Administration, Veterans 
Administration, Federal Works 





Agency, Civil Aeronautics Board, 








Smaller War Plants Corporation, 
Foreign Economic Administra- 
tion, War Food Administration, 
Department of Agriculture, Na- 
tional Housing Agency and Office 
of Contract Settlement. 





DENY APPLICATIONS 
FOR MORE IMPORTS 
OF COCOA MATS 


The War Production Board 
announced March 15 that, owing 
to the difficulty in procuring 
adequate supplies of coir yarn in 
suitable grades for military and 
essential civilian orders, it is 
necessary to deny applications 
for further imports of cocoa mats 
from India for civilian use until 
further notice. This policy is 
effective immediately and ap- 
plies to all applications now 
pending, with. WPB. 
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/M PROVED 
Jitter Bue 


INSECT REPELLENT y) 


Le) Ma 
WHITE LOTION 


1 JITTER BUG—for mosquitoes, 
chiggers (red bugs), sand fleas, 
sand flies, gnats and ticks. 


2 JITTER BUG—effective .... invisible film of 
protection provides maximum repellency. 





3 JITTER BUG—pleasantly scented, easy to 
use, greaseless. Will not smear, spot or stain. 


4 JITTER BUG—only white lotion 
repellent sold and advertised nation- 
ally. Powerful radio and news- 
paper campaign will help sell 
JITTER BUG for you. 


DEAL EXPIRES 
APRIL 30th 


ll —35c bottles JITTER BUG White Lotion 
(at $2.73 per dozen—packed one dozen to 
a display carton) Retail $3.85 


1_;5. bottle JITTER BUG (your extra 
Retail .35 


TOTAL RETAIL VALUE $4.20 
YOUR COST ONLY... 2.50 
YOUR PROFIT, MORE THAN 40%... $1.70 


Retails @ 35c per bottle 


ORDER FROM YOUR 
BECKER-BISCHOFF CHEMICAL COMPANY JOBBER NOW 


3804 West Pine Boulevard - St. Lou ate) 8 1 


MARCH 29, 1945 


a A Oa, BR 








DEVOE PAINT 


BRUSH DIVISION 
CAMPAIGN for 1945 


Aimed at the Nation’s 
mighty FARM MARKET! 







all 


ee 47 4,97 5 — — 
featuring “FARM & HOME” BRUSHES 


PLUS 


Ads to the 
PAINTING CRAFT in 


e National Painters Magazine 





e American Painter and Decorator 
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ATTACK! 


THIS BEAUTIFUL 
COUNTER 
DISPLAY 


FREE To DEALERS! 
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Allocations of steel for produc- 
tion of domestic, non-electric 
cooking and heating stoves have 
been decreased from 48,000 tons 
in the first quarter of 1945 to 
36,500 tons for the second quar- 
ter, members of the Domestic 
Cooking Appliance and Heating 
_Stove Industry Advisory Com- 
mittee were told at a recent 
meeting with WPB officials. 

Of the total allocation, 27,000 
tons will be allotted for cooking 
stoves and 9500 tons for heating 
stoves, it was explained. First 
quarter ‘allocations totaled 37,000 
tons for cooking stoves and 11,- 
000 tons for heating stoves. 

Production of rion-electric do- 
mestic heating stoves during 1944 
totaled 2,447,600, while non- 
electric domestic cooking appli- 





Less Steel for Domestic Non-Electric 
Cooking, Heating Stoves, Says WPB 


ances production during that 
year amounted to 2,145,337, ac- 
cording to a report given to in- 
dustry representatives by officials 
of WPB’s Plumbing and Heating 
Division. Production during 194 
by fuel types and manufacturers 
inventories and unfilled orders as 
of Jan. 1, 1945, are shown below: 

Components such as castings, 
forgings and thermostats are 
short, committee members re- 
ported. Production of thermo- 
static controls was set back be- 
cause of increased war contracts 
and weather conditions, they 
said. Gas valves, which could 
be substituted, are not in suff- 
cient supply to take care of the 
increased demand for thermo- 
static equipment and many new 





Domestic Cooking Appliances 


stoves will lack oven controls, 














Production Inventory Unfilled Orders 
Ged SOME oi eck os ees 599,337 20,197 138,992 
ee” Oe MO, pn ccknesies de 33,605 474 24,902 
Combination ranges ......... 68,909 2,122 8,048 
Coal and wood ........-+.- 368,066 6,011 130,504 
. errr 210,535 2,925 80,575 
Fuel oil cook stoves ........ 184,364 9,760 37,552 
Fuel oil table stoves ........ 187,429 20,079 99,618 
Gasoline camp stoves ...... 35,512 6,959 20,962 
Fuel oil trailer stoves ....... 8,469 -—: > anes 
Portable and drum ovens .... 449,117 9,895 82,715 
2,145,337 78,506 628,868 
Production Inventory Unfilled Orders 
Gas, circulating ............ 200,300 5,838 63,182 
Gan, cthe®cscvdssnessvece. 373,569 138,022 62,607 
Coal and wood—caboose 11,320 401 - $48 
Coal & wood—schoolroom.... 696 46 40 
Coal and wood—laundry..... 106,687 4,388 65,583 
Coal and wood—other ...... 2,0 7,558 293,552 
Fuel oil, portable .......... 217,569 14,656 50,656 
Fuel oil, other (mostly space 
WUUEEND)  cauaesciccccsores 125,922 1,812 20,524 
Sheet metal with grates..... 46,596 675 6,485 
Sheet metal, other .......... 832,876 15,470 350,311 
2,447,600 69,866 913,288 








As a further means of ensur- 
ing adequate supplies, facilities 
and manpower to meet increased 
military and essential civilian re- 
quirements for cattle hide leath- 
er, the War Production Board 
has issued Diection 14 to Con- 
servation Order M-310, reducing 
the amount of specialty leather 
produced from cattle hide that 
any tanner, currier or finisher of 
bag, case, strap or upholstery 
leather may process or deliver 
for certain designated end-uses 
permitted under Schedule A of 
Order M-310, WPB reported Feb. 
28. 








In the second and subsequent 





Further Redace Allotments of Cattle 
Hide Leather for Many Applications 


quarters of 1945, the quantity to 
be processed and delivered is 
limited to 66 2/3 per cent of the 
quantity delivered for such pur- 
poses in June, July and August, 
1944. In the first quarter of 1945, 
the quantity processed was 100 
per cent, and the quantity deliv- 
ered was 125 per cent, of the 
quantity delivered in the three 
months of 1944. 

The specified end-uses are: 
(1) Furniture leather (uphol- 
stery, top grains and machine 
buffs only) essential for repair 
and maintenance of transports 
tion equipment and office and 
commercial furniture. (2) Lug: 
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gage handles and _ attaching 
pieces, welts, bindings, corners 
and closures for types of lug- 
gage permitted by Schedule I of 
Order, L-284. (3) Rifle scabbards, 
rifle slings, pistol holsters and 
pistol belts to be sold to peace 
officers, guards or cowboys. 
The quantities of specialty 
leather indicated for processing 
and delivery during the second 


quarter of 1945 are deemed ade- 


quate to provide for normal re- | 
qirements, officials of WPB’s | 
Leather Division said. The offi- | 


cials added that it is expected 


that tanners, curriers and finish- | 
ers of these leathers affected by | 
the direction will continue to di- | 
rect their production to the cur- | 
rently more essential civilian and 


military needs. 


Applications for Preference Ratings 
On Some Cordage Products to Be Filed 
Once for Each Quarter’s Requirements 


Wholesalers, mill agents and re- 
tailers who maintain inventories 
of cotton seine twine, wrapping 
twine (polished or unpolished), 
hawser cord, cable cord, twisted | 
or braided rope, and other cor- | 
dage products should file appli- | 
cations for preference ratings on | 
these items only once for each | 
calendar quarter’s normal re- 
quirements, the War Production 
Board’s Wholesale and Retail 
Trade Division stated on March 
15. 

The agency said that applica- 
tions (Form WPB-547) must be 
filed with an applicant’s nearest 
WPB field office not later than 
the 20th of the first month of 
each quarter, and must include | 
the names of the suppliers. | 
Cordage subsequently received 
in stock should be resold without 
requesting preference ratings 
from applicant’s customers. 


WPB explained that interim 
applications may be filed at any 
time for preference ratings to 
purchase cordage products to fill 
specific military contracts. Ap- 
plicants must furnish the names 
of the firms to whom deliveries 
will be made, the military con- 
tract numbers, the end uses, and 
the names of the applicants’ sup- 
pliers. 

Mill agents who do not stock 
the above products should not 
file WPB-547 applications, WPB 
said, but should extend their cus- 
tomers’ ratings as provided for in 
WPB Order M-317-b (Textiles). 
This order states that ratings will 
only be assigned on WPB Forms 
2842 and 547, or Foreign Eco- 
nomic Administration and Cana- 
dian Cotton Administrator’s au- 
thorizations. Therefore, only 
ratings thus assigned may be 
extended, WPB said. 


Forecast Shortages in Smoke Pipe | 
Due to Redaced Allocations of Steel 


A serious shortage of stove and | 
furnace smoke pipe is apt to} 
develop during the coming heat- 
ing season of 1945-1946 because 
of the severe reduction in steel 
allotted to these products for the 
second quarter of 1945, members 
of the Stove and Furnace Smoke 
Pipe Manufacturers Industry Ad- 
visory Committee warned War 
Production Board officials at a 
recent meeting, WPB said March 
Ris 

Because of this threatened 
shortage, users of stove and fur- 
nace smoke pipe must be urged 
to conserve the pipe they now 
have and should be requested not 
to replace it unless it is abso- 
lutely necessary, committee mem- 
bers said. Unless nationwide 
conservation of existing stove and 
furnace smoke pipe is accom- 
plished, the shortage of this pipe 
will be a serious hardship, the 
committee said. 

The reduction in steel allo- 
cations for the second quarter 
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and in advance allotments for the 
third quarter will be particularly 
disturbing to this industry since 
these two quarters are the great- 
est production season in the in- 
dustry, members pointed out. 
Even if third quarter allocations 


| are increased later in the year, 
manufacturers will have difficulty | 
in getting delivery’ of sheet steel | 


since advance allotments have 


been reduced and mill schedules | 
will be filled, the committee said. | 
There is no possibility of an | 
increase in the industry’s second | 


quarter allotments, the committee 
was told by WPB officials. 


The amount of steel presently | 
available for production of stove | 


and furnace smoke pipe during 
1945 will be considerably less 
than the amount used during 
1943 and 1944, and about 30 per 
cent less than the amount pro- 
grammed for minimum essential 
needs during 1945, committee 
members pointed out. 

















CRENE® 


NAIL HOLDING 
HAMMERS 


The appointment of 


JOHN H. GRAHAM CO. 
105 Duane Street 
New York 8,N. Y. 
as 
Sales Representatives 
for the 
Eastern, Midwestern, Central 


and Far Western states 


to the end that our facilities 
and opportunities to more 
fully serve the trade will be 
enlarged and improved. 


* 


Southern Representatives 


SANFORD BROTHERS 


Chattanooga, Tenn. 


HENRY CHENEY HAMMER CORP. 
LITTLE FALLS—N. Y 
Sales Office: 217 BROADWAY, NEW YORK CITY 
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A Complete Line 
of Extra-Value 


LINOLEUM 
SUPPLIES 


For the home and commercial user, here is every 
item in linoleum adhesives and accessories for which 
there is a real demand. Packaged in convenient 
units. Priced to allow full margins for you and at 
the same time unusual value to your customers. 


Lino Wax—Self-Polishing Floor Wax 
Linoleum Paste 

Waterproof Cement 

Dampproof Cement 

Sink Top Cement 

Cove Base Cement 

Cotton Back Wall Adhesive 
Asphalt Emulsion 

Cut Back 

Asphalt Primer 

Asphalt Felt 15 Lbs. 

Asphalt Felt 30 Lbs. 
Semi-Saturated Felt 62 Lbs. 
Semi-Saturated Felt 42 Lbs. 
Combination Linoleum Felt 42 Lbs. 
Dry Linoleum Felt 34 Lb. 

Asphalt Tile Cleaning Powder 
Dehydrated Linoleum Paste 


WRITE TODAY! 


For complete price list and name of nearest distributor. (Dis- 
tributor's Note: Some territory still open—write for details.) 


LINO-PASTE CO. 


1948 CARROL AVENUE 
CHICAGO, ILL. 


“Largest exclusive makers of linoleum adhesives 
in the country" 
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Changes in Maker’s Bathtub Quotas 





To Correspond to Manpower Changes 


The method of authorizing pro- | changed 


duction of cast iron bathtubs 
during the second quarter of 
1945 has been changed to provide 
for increases or decreases in a 
manufacturer’s quota to corre- 
spond to changes in the man- 
power supply in the particular 
area, the War Production Board 
announced March 14. 

During the last five quarters 
cast iron bathtubs have been pro- 
duced under an approved pro- 
gram at the rate of 50,000 per 
quarter. A direction under Order 
L-42, Plumbing and Heating 
Simplification, has been issued 
each quarter by WPB indicating 
the manufacturers who were to 
produce and the number of tubs 
each was to produce. Fifty 
thousand cast iron tubs also have 
been approved for production 
during. the second quarter of 
1945, but authorizations to prod- 
uce these tubs will be given on 
Forms GA 1850 upon applications 
from manufacturers by letter to 
the WPB, Plumbing and Heating 
Division, Washington, D. C. By 
issuing authorizations on these 
special forms instead of by 
printed direction under Order 
L-42, an individual manufac- 
turer’s quarterly quota can be 








without reissuing a 
printed direction. 

The new direction also pro- 
vides that a manufacturer who 
was unable to complete produc- 
tion of the tubs he was autho- 
rized to produce during the first 
quarter of 1945 may make up dur- 
ing the second quarter any de- 
ficiency not exceeding 10 per 
cent of his total first quarter 
authorizations. Direction 6 also 
specifies that production will be 
authorized only where the appli- 
cant’s proposed use of labor will 
not interfere with local or inter- 
regional recruitment. 

As under previous controls, 
sale of these bathtubs will be 
limited to orders for military pur- 
poses, Veterans Administration 
hospitals, export authorized by 
the Foreign Economic Adminis- 
tration, installation in construc- 
tion projects specifically autho- 
rized by WPB, or for petroleum 
operators. 

The new direction also brings 
under distribution controls all 
bathtubs produced under spot 
authorization and shipped after 
March 14, 1945. Previously, such 
tubs were free of distribution 
controls. 








Applications for Individual Price 
Increases Permitted on Certain Items 


Applications for individual 
price increases on additional 
items of consumers’ goods may 
now be made by manufacturers 
under an amendment effective 
March 19, 1945, the Office of 
Price Administration announced. 
Manufacturers may by this ac- 
tion apply to.OPA in Washing- 
ton, D. C., for price increases on: 
electric hot plates, portable reed 
organs, parts (except electrical) 
for portable lamps, lamp shades 
and residential lighting fixtures. 

The purpose of this action is 





to provide a remedy for the in- 
equitable price situation under 
which some manufacturers are 
operating. In these cases the 
manufacturers’ ceiling prices are 
below the present market prices 
for the same article and they 
cannot be expected to maintain 
production unless some relief is 
made possible, OPA explained. 
Amendment No. 25 to Order A-2 
—Under Maximum Price Regula- 
tion No. 188—Certain Durable 
Goods—effective March 19, 1945. 








Higher MRO Preference Rating for 
Screen Cloth, Cordage Manuafactarers 


Manufacturers of (1) manila, 
sisal, henequen, jute, and istle 
cordage; twine and jute rope 
yarns, and (2) metal insect 
screened cloth have been granted 
the right to use an AA-] prefer- 
ence rating for their main- 


tenance, repair and operating 
supplies, the War Production 
Board announced March 13. 

Formerly, manufacturers of 
these items were eligible to use 
the AA-5 preference rating for 
MRO supplies. 


HARDWARE AGE 
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PLASTIC HAMMER 
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NEW PLASTIC CORPORATION 
W017 N. Sycamore + Los Angeles 38, Calif. 
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FUEL SAVINGS 


and Temperature Controls 






















“Dresenrtbe” THE Voy 3-PIECE 
AUTOMATIC HEAT REGULATOR SET 


— 
a MODERN WALL THERMOSTAT 
mm . 
= at Modernistically designed, the A-P Thermostat controls room 
temperature within 1° variation above or below setting. 
All operating parts in special composition base, easily 
mounted on wall without disfiguring — needs only 1,” 


hole for cable. Accurately calibrated thermometer in cover. 
Needs only convenient manual setting for steady heat control. 


{p> LIMIT CONTROL 


“ Important in preventing overheating and conse- 
quent fuel waste, this limit control stops built-up 
furnace heat from causing room temperature to 
coast way above thermostat setting. Convenient 
dial can be set according to season and outdoor 
temperature. 


DAMPER REGULATOR 


Compact and sturdy, A-P Damper Regulator 
Motor has exceptional lifting power. Gear and 
pinions of high grade stecl — all electrical con- 
nection carefully soldered — corrosion-resistant 
for basement use. Built for long service. Motor 
requires no attention except to oil once a year. 








Exclusive Relatching Feature. Special spring latch knob is provided on each 
of the two arms of the A-P Damper Regulator, permitting dropping of arms 
for closing the draft and check when stoking fire. Arms automatically relatch 
at the next motor operation. An important safety feature. 


Write For Details 


AUTOMATIC PRODUCS COMPANY 


2442-C North Thirty-Second Street ° 


DEPENDABLE 
CONTROLS 


REFRIGERATION 


Milwaukee 10, Wisconsin 
















FOR HEATING + AIR CONDITIONING >; 
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OPA “Briefs’—tire repairs 
—OPA says that prices of tire boots, 
patches and reliners are coming down. 
Reductions at retail will become effec- 
tive May 11. Prices had been frozen 
at the level of March, 1942, but OPA 
feels there had been an “undue rise” 
in the months before ceilings went on. 

* * * 

Stoves—Specific retail ceiling 
prices for most household cooking and 
heating stoves, to be shown on price 
tags placed on the stoves by the manu- 
facturers, will be set shortly, OPA an- 
nounced at a recent Washington meet- 
ing with the manufacturers’ industry ad- 
visory committee. 

7 . * 

Vitrified chinaware—No in- 
crease in packaging charges for vitrified 
chinaware will be granted OPA has 
ruled. The decision was made after a 
thorough examination of cost data con- 
cerning packing charges, undertaken as 
a result of an industry request for an 
increase in the charges. 

* ¢ * 


Farm equipment pric es— 
OPA has amended Price Regulation 
246, effective March 15, making sev- 
eral minor changes in manufacturers’ 
and wholesalers’ maximum prices for 
farm equipment, chiefly for new or 
modified items not previously manufac- 
tured. The amendment will not change 
the present level of maximum prices 
for farm equipment, OPA says. Per- 
sons manufacturing farm equipment for 
the first time are given a method for 
temporary pricing, with an arrangement 
for correction of the temporary prices, 
if necessary, on the basis of later oper- 
ating experience. Another change 
modifies provisions that govern OPA’s 
approval or disapproval of proposed 
manufacturers’ prices for new or modi- 
fied items, Formerly, if OPA did not 
notify a manufacturer that price had 
been filed—the manufacturer’s proposed 
price automatically became his legal 
maximum price. However, it frequently 
has been necessary for OPA to ask the 
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manufacturer for more information, so 
now, in cases where verification of in- 
formation is required, and 30-day wait- 
ing period will start with the date the 
additional information is filed with 
OPA, rather than the date when the 
proposed price was first submitted. 


Watch movements — Ceiling 
prices have been established, effective 
March 14, by OPA, on two types of 
watches purchased by the navy for use 
on gun cameras, a limited number of 
which are now being sold for civilian 
trade use by the procurement division 
of the Treasury Department. 


* » . 


Use of building materials— 
Data on quantities of building materials 
used in new construction in 1944, and 
estimated consumption for the first 
quarter of 1945 have been released by 
WPB. Declines of more than 50 per 
cent in consumption for building in 
1944 compared with 1943, occurred in 
copper, lead, steel, steel plate and zinc. 
These declines were due to curtailment 
of construction and to the necessity for 
economizing in the’ use of these ma- 
terials, all of which are in short supply. 
Other materials for which consumption 
figures were released are asphalt, build- 
ing boards, cast iron, cement, gypsum 
board, lumber, and asphalt and tarred 
roofing and siding. The uses reported 
are divided by four major groups—amili- 
tary construction, plant expansion, ci- 
vilian housing and “all other.” Total 
1944 consumption of materials, and es- 
timated consumption in the first quarter 
of 1945 are: 


Asphalt 


Building boards ( (except sypsum) Baxe ows 


Cast iron . 
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WAR-TIME RESTRICTIONS 











Bathroom scales—New port- 
able bathroom scales declared surplus 
by the Army, which are being made 
available for civilian use by the Office 
of Surplus Property of the Procurement 
Division, Treasury Department, must be 
sold at or below dollar-and-cent ceiling 
prices that have been established, the 
Office of Price Administration said 
March 13. Approximately 1,550 of 
these scales are being disposed of by 
the Cincinnati office of Treasury Pro- 
curement. The ceilings, effective March 
14, 1945, will apply not only to this 
Cincinnati lot, but also to any other 
scales of the same type that may be 
sold by the Government. The scales 
are made of white enamel, with corru- 
gated rubber footpad, have a capacity 
of 300 pounds, and are known as De- 
tecto Scale Co. Model No. 617. The 
retail ceiling price will be $6.50 each. 
Other ceilings, f.o.b. point of shipment, 
are $4.15 each on sales by wholesalers 
to retailers; $3.95 each on sales by 
Treasury Procurement to retailers, and 
$3.45 each on sales by Treasury Pro- 
curement to wholesalers. ll scales 
sold at retail must bear a tag or label 
showing the retail ceiling as $6.50. 
Treasury Procurement states that it can- 
not make sales to individual consumers. 
Its sales will be only to in-the-trade dis- 
tributors. (Order No. 39 under Sup- 
plement Order 94—Special Maximum 
Prices for Bathroom Scales, effective 
March 14, 1945, establishes the ceil- 
ings.) 

* 2 * 


Aluminum for utensils—WPB 
emphasized again, to a recent meeting 
of representative makers of aluminum 
housewares, that producers of aluminum 








1944 1945 (1st Quarter) 
1,339,900 : 268,100 short tons 
1,051,000,000 214,000,000 sq. ft. 
375,000 81,700 short tons 
95,805,000 19,382,000 barrels 
29,116 6,728 short tons 
2,067,000,000 418,000,000 sq. ft. 
36, 7,588 short tons 
5,840,000,000 1,020.000.000 board ft 
57,149,000 10, poles. squares 
2,003.000 508,000 short tons 
262,300 72,300 “ <8 
10,097 ae | M3 
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w racobsen WAR MODELS 


mead BETTER MOWERS TOMORROW 


Performing important war tasks, military goods 
produced by us stem directly from a quarter 
century's experience in specialized development 























od One-Man Pack- of mowing equipment. 

: caer ucanen ) 

us ienpsincbincagaieieas, When manufacture of Jacobsen mowers is re- 
’ sumed, they will benefit from this war-sharpened 
nt experience. The skill and capability which 
“ have enabled us to carry through these important 
2 war assignments will find a continuing develop- 
of ment in Jacobsen products of peace. 

y 


: Easy-running Hand Mowers and lightweight, 
‘* Portable Power Unit sturdy Bantam Power Mowers backed by Jacobsen 
—Signal Corps. ° . P . one 
prestige will offer attractive profit opportunities 
to dealers ready to sell these quality products. 
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Tank Heater Gen- 
erator—Ordnance 
Department. 


LIGHT WEIGHT 
POWER MOWER 






Battery Charger 
—Signal Corps. 


Reel Unit— 
Signal Corps. 





MANUFACTURING COMPANY 


SS | RACINE, WISCONSIN 
€=- Reel Cart— ' Machine Gun Belt 


a 
-_ Loader— Ordnance 
Department. 






Signal Corps. 













Reel Axle— 
Signal Corps. 


Breast Reel— 
Signal Corps. 












Cartridge 
Extractor — 
Ordnance Department. 
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Get SOILAX from your jobber, 
Retail Prices: 25¢, 1% lbs. 
Economics Laboratory, St. Paul, Minn. 


























metal must meet greatly increased mili- 
tary requirements. They will be able, 
therefore, to make available only an ex- 
tremely small quantity of castings, and 
probably no sheets or extrusions, for 
manufacturers of aluminum cooking 
and household utensils in the second 
quarter. Military demands for phenolic 
resin plastics and the chemicals needed 
to make them, have increased to such 
an extent that none of these plastics 
can be allotted for knobs and handles 
for cooking utensils in March. Even 
substitute plastics, though less critical, 
are not readily available because their 
demand has been boosted by the other 
scarcity. Permission to use fiber ship- 
ping containers, granted prior to Feb. 
6, was cancelled automatically by the 
amendment of Order L-317 on that date. 
Therefore, many aluminum utensil 
manufacturers will need to file new ap- 
peals for permission to use containers, 
whether they are in inventory or not. 


* * . 


Cooking and heating stoves— 
WPB told manufacturers recently that 
allocations of steel for making domestic 
(non-electric ) 


cooking and _ heating 


stoves have been decreased from 48.000 


tons in this (first) quarter to 36,500 
Of tnis 
total allocation, 27,000 tons will be al- 
lotted for cooking stoves and 9,500 tons 
for heating stoves. Production of heat- 
ing stoves during 1944 totaled 2,447,600 
units, while cooking appliances produc- 
tion during that year amounted to 


tons for the second quarter. 


2,145,337 units, according to a report 

given to industry representatives by 

WPB’s Plumbing and Heating Division. 
> ~ ” 

Nails and bale ties—Manufac- 
turers meeting with WPB representa- 
tives recently were informed that “a 
step-up in the production of wire bale 
ties to meet a heavy Spring demand is 
being definitely considered.” However, 
WPB_ said that the main stumbling 
block to higher bale tie production is 
the fact that 85 per cent of these ties 
are produced in the most critical labor 
areas. Industry spokesmen  recom- 
mended also that WPB establish a small 
reserve of nails to meet urgent ware- 
house needs. J. R. Stuart, chief of the 
Warehouse Branch said that, due to 
heavy military needs, steel warehouses 
are faced with a general tightening in 
supply, and that warehouse tonnages 
can only be maintained through concen- 

















Shown above is a window display being distributed by the Gibson Refrig- 
erator Co., Greenville, Mich., which depicta design trends for post-war 
Freez’r shelf refrigerators, Kookall electric ranges, and Gibson home freezers. 
The display will be personally delivered to dealers by the distributor's sales- 
men. It is in oil stencil, in six colors, about § ft. high, and 6 ft. wide. 
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"wating purchases that provide the least 
conflict with military demands. Mr. 
Stuart reported that some wire products 
were in extremely tight supply, with 
sheet, strip, tubing, and pipe, also in 
heavy demand. A proposed directive 
for a small quantity of nails should al- 
- leviate critical needs, while increased 
production of bale ties is definitely in 
prospect. On galvanized sheets, says 


WPB, no production increase can be 


expected, but. a proposed improvement 
in the distribution of the available sup- 
ply should correct this situation some- 
what. The reported shortage of poultry 
netting is also largely due to poor dis- 
tribution, as production has _ been 
stepped up considerably in the past 


year. 
” 7” ™ 


Asphalt roofing and felts— 


Effective March 5, WPB amended 
Order L-228 (Asphalt and Tarred Build- 
ing Materials). Most of the products 
and specifications authorized by previ- 
ous issues of this order are continued 
without change, but in two of the sched- 
ules changes are noted. The 35-lb. 
“competition quality” roll roofing 
heretofore commonly in demand as shed 
roofing. or garage or _ poultry-house 
liner—has been eliminated. The lowest 
type asphalt roll roofing now authorized 
is Type 3, Grade B, smooth surfaced, 
weighing 45 Jbs. per 108 sq. ft. roll. 
The 55-lb. and 65-lb. weights continue 
as before. In the group of saturated 
and coated felts for built-up roofink— 
cap and base sheets—the authorized fin- 
ished weight of Type 5 for cold appli- 
cation is reduced from 60 lbs. to 43 lbs. 
per 108 sq. ft. Type 6, for cold appli- 
cation, is reduced from 60 Ibs. to 53 lbs. 
per 108 sq. ft. The former Type 7 cap 
sheet, weighing 68 lbs., per 216 sq. ft., 
is eliminated. 
* * * 

Insect screen cloth—The chief 
factor limiting production of insect wire 
screen cloth is lack of manpower, mem- 
bers of the Insect Wire Screen Cloth 
Industry Advisory Committee reported 
at their recent meeting, reports WPB. 
The industry is producing at about 75 
per cent of capacity. Substantial in- 
crease in production during the past 
two months, as compared with the previ- 
ous two months, was reported by com- 


mittee members. The improvement was | 


due in part to local publicity on the 
importance of. screen cloth in the war 
program, they said. 

. * ~ 


Soil pipe, fittings—Members | 
of the Cast Iron Soil Pipe and Fittings | 
Industry Advisory Committee met with: 
WPB officials recently to discuss the 
possibility of increasing production of 
cast iron soil pipe and fittings to meet 
¢eurrent and future demands. Produc- 
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HAMILTON 





This is the last word, the latest Hamilton Beach ad‘ 
in a series designed to keep alive the idea that you’re the man 
to see for quality food mixers and vacuum cleaners, postwar. 
Then, this continuing sales support will help your cash reg- 
ister get in the last word—the one that counts. For 35 years, 

Hamilton Beach dealers have found that to be the kind of 
language they understand (and appreciate) best. 




















2 WAY CLEANING HARMONY 
—s — 





NO OTHER CLOTH 
LIKE IT! 


Absorks aad Washes 


Tae aiite 


Cleans, Dries aad Polishes 
a (| 


CHAMOIS © 


Used WET, DAMP 
or DRY 


ALSQ A SWELL 
DISHCLOTH 





Holds amasing 
amount of water. 
Used like a 
Chamois for 
cleaning, drying, polishing. Dry, 
it’s perfect for dusting. 


CANNOT UNRAVEL. Hidden 
stitch locks each thread. Re- 
sult: dense, long-wearing surface. 
Handsomely put up in red, white 
and blue display bands. Free 
counter folders. 


ORDER INTRODUCTORY ASSORT- 
MENT NO. 73 PACKED IN DISPLAY 
CARTON. IF YOUR WHOLESALER 
DOESN'T HAVE IT SEND US HIS 
NAME. 

2 Plesss DUET #100 @ $1.00, 62.00 

@ Pless DUET wef 7h 1.80 

7 Pleces DUET #50 se 80 

12 Pleees DUET #25 3.00 

28 Pieces = Total Retail Value $10. 


ANOTHER PRODUCT OF 


AMERICAN SPONGE & CHAMOIS CO., INC. 
NEW YORK 7 SAN FRANCISCO & 
47 Ann St. 245 Mission St. 


Producers of 
AMSCO CHAMOIS and MERMAID SPONGES 


ouccae UPOND 


Cellulose 
Sponges 




















tion of this equipment has declined from 

approximately 565,000 tons in 1941 to 
165,000 tons in 1944, the Government 
presiding officer at the meeting pointed 
out. As a result of the reduction in 
production, wholesalers and manufac- 
turers have been using up their inven- 
tories. At present, inventories of both 
wholesalers and manufacturers have 
been reduced to “mere odds ‘and ends,” 
and the supply situation is seriously 
short, he said. Soil-pipe foundries’ re- 
ports to the WPB Iron and Steel Divi- 
sion showed a backlog of orders of 
95,000 tons of soil pipe and fittings as 
of Dec. 31, 1944, the committee was 
told. This backlog is continuing to 
grow at the rate of 10,000 tons a month 
and at the present rate of production it 
would take foundries about eight 
months to fill these orders. A conserva- 
tive estimate of over-all 1945 require- 
ments, a Plumbing and Heating Divi- 
sion spokesman said, would be approxi- 
mately 225,000 tons. 


*- = * 


The critical metals—Produc- 
tion difficulties, labor shortages and in- 
creasing military demands for copper, 
steel and aluminum, says WPB, have 
resulted in a tighter -controlled ma- 
terials situation for the oncoming sec- 
ond quarter, than at any time during 
the last several quarters, and some war 
production programs may have to be 
modified. Steel allocations for the sec- 
ond quarter are below requirements for 
all claimant agencies—even after review 
and adjustment by WPB. Drastic re- 
ductions have been made in less-essen- 
tial and non-military and export allot- 
ments, and steps are being taken for 
temporary curtailment of steel for main- 
tenance, repair and operating supplies. 
Nevertheless, it will be impossible to 
meet the full “cut-back” steel require- 
ments of the military services without 
substantial increases in production, 
which WPB is trying to effect. Copper 
and aluminum requirements for the 
military also are rising, and can be met 
only if additional labor can be found. 
Of all “controlled materials,” the carbon 
steel supply is most out of balance with 
demands. Copper has continued to be 
tight, and for the first time in several 
quarters, alloy steel and aluminum have 
presented difficult problems. 


Tool handles — Production 
problems of the manufacturers of ash 
and hickory tool handles were discussed 
recently with WPB at Washington. De- 
mand for these tool handles has risen 
sharply during the last two years and 
far exceeds present production. Handles 
for axes, picks, forks and other tools 
are heavily needed by the military 
forces, as well as for farming, mining, 
lumbering and railroad maintenance. 











49c Seller Grabs 
Big Profits! 


SOA? 


‘IN CATCHING 
3-COLOR DISPLAYS 


Women will buy several of these amaz- 
ing self-sudsing Cellulose Sponge SOAP 
BANKS at a time! Has so many uses 
they will need more than one—and it 
has a good mark-up on each sale. Just 
fill up inside pocket of Soap Bank with 
discarded soap scraps, moisten in warm 
water—then watch the wonderful foamy 
lather bubble through as it cleans. 


‘aah 
Housewives are waiting to buy this Cel- 
lulose Sponge dish mop t washes won- 
derfully clean with rich, foamy lather, 
yet keeps hands dry. Gets at hard-to- 
reach spots easily. A real self-seller for 
everyday washing chores. Useful in 100 
ways for home, office, and factory as a 
cleaner, moistener, dauber. 


the Seap 


FREE! Send us a carbon of order 
ev or mi ed “Dish mat U 

n 
free sample. ? _ 


\ MINUTE MOP (0. 


‘3 E:,2e £a. St. 


CHICAGO 16 ILL. 
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Overseas non - military requirements 
right now are very high. Before the 
present general lumber shortage, manu- 
facturers of ash and hickory handles got 
a large proportion of their logs from 
sawmills. Now these logs are not 
sorted out from other hardwoods.-at the 
mills. Supplies formerly obtained from 
farmers also have been curtailed, as 
farmers have less time for logging, and 
handle makers have had to do their own 
logging in many instances. With the 
usable species scattered among other 
hardwoods, they do not grow in heavy 
enough stands to permit truly economi- 
cal logging operations. 
* * * 

Copper tightened further— 
Again on March 10, WPB amended the 
important M-9-c Copper order, due to 
constantly increasing calls for copper 
for the countless uses of the armed 
forces. Newly added are prohibitions 
on the use of copper in the manufac- 
ture of fasteners of many types, includ- 
ing slide fasteners, but excepting 
fasteners for industrial safety equip- 
ment and for nurses’ uniforms. Also, 
copper may no longer be used in mak- 
ing various other listed products, mostly 
minor, but including certain door-oper- 
ating devices and deodorizing dis- 
pensers. Such are the urgent essential 
needs for copper scrap, that the 
amended order rules that products pro- 
hibited by M-9-c may not be made from 
scrap, fired cartidge cases, and certain 
other copper raw materials. 

« * * 

Materials for paints—Greater 
restrictions on use of lead in paints, 
varnishes and lacquers may be neces- 
sary soon because of growing lead 
shortages, WPB says. It has also told 
industry representatives that sharp re- 
ductions were made in March alloca- 
tions of alkyd resins, as: demand for 
these materials exceeds supplies. There 
is no change in the tight lead and zinc 
situation, for producers are working at 
capacity with no opportunity of increas- 
ing production. WPB promised that no 
move will be made to change existing 
quotas on chrome pigment, although 
producers have been advised to fill all 
military orders in preference to quotas. 

a « 7” 

Steel for cans—Second-quarter 
allocations of steel for the can manu- 
facturing industry will be considerably 
less than the quantity requested, WPB 
officials told the Can Manufacturers In- 
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SHOW HIM THE 


BARNES 
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a Be 


HAND HACK SAW 


BLADE 


This Barnes blade combines the outstanding advantages of the 
all-hard and flexible types of hand blades. It has an extremely 
hard cutting edge that will give you more cuts per blade, com- 
bined with a Barnes tempered back that is unusually flex- 


ible—a blade that will 


CASH IN ON THIS 

FAST MOVING 

BARNES ITEM 
a ay 





Handy little B-J (Barnes Junior) 
Hack Saw Frame, complete with 6” 
blade. Designed to saw in %” holes 
to depth of 15%’. Versatile, indis- 
pensable. Sells on sight. 


take lots of punishment and still 
stand up under continued severe use. 
The Special Unbreakable Blade is 
one of several types produced by 
Barnes for metal cutting. You can 
offer your customer any one of them 
with the positive assurance that it 
will give him complete satisfaction. 
Tie in with Barnes—it’s the hack saw 
line that spells profits and repeat 
sales for you. 
Order through your Wholesaler today! 
ESTABLISHED 1919 


BARNES CO., INC. 


a 





Hold Your 
Customers 


With This 
Quality 
line— 


The Pecora line is an old “buy-word” 
with the hardware trade. Experience 
has demonstrated over many years that 
there is no satisfactory substitute for 
high quality and it is this extra ability 
of Pecora products to render complete 
satisfaction that has brought customer 
after customer back to the counters of 
hardware stores for “more of the 
same.” Build up your profits with the 
following items: 


PECORA 





CALKING COMPOUND 

A leader since 1908. Will not dry out, crack 
or chip when properly applied. Gun and 
knife grades. 

ROOF COATINGS 


Plastic and liquid forms. Fire resisting, 
weatherproof, sunproof, acid and alkali 
proof. More durable-than paint. Costs less. 


WATERPROOFINGS 

“Klere-Seal” and “Varseal” types; also 
Black Asphaltic Waterproofing in paste or 
liquid form. 


ASBESTOS FURNACE CEMENT 


A good and trustworthy friend of every 
furnace repair man. 


METAL & WOOD SASH PUTTIES 
STOVE & BOILER PUTTY 
PERFECT PATCHING PLASTER 





WRITE 
FOR 
stele) 4 = 6 


PECORA 


PAINT COMPANY, INC. 


Established 1863 by Smith Bowen 


Lawrence & Venango Streets 
PHILADELPHIA 40, PENNA. 















dustry Advisory Committee at a recent 
meeting. The WPB Requirements Com- 
mittee has allocated 591,500 tons of 
prime steel plate and 15,000 tons of re- 
jects to the can manufacturers for the 
second quarters, Containers Division 
representatives told the industry advis- 
ory committee members. The industry 
had requested more than 700,000 tons 
of prime plate for the quarter. Mem- 
bers of the industry group pointed out 
that the allocation 
sufficient steel for te manufacture of 
the new cans permitted by the amend- 
ment of Order M-81, dated Jan. 1, and 
that the steel supply might be insuff- 
cient for the manufacturers of some 
other cans for military and essential 


would not provide 


food requirements. 
* * *” 


Brass production—Because of 
increased 1945 Army ammunition sched- 
ules, required deliveries of brass alloy 
strip, rod and tube for the last half of 
1945 have been further boosted, the 
War Production Board’s Brass Mill 
Labor Advisory Committee was notified 
by WPB officials at a recent meeting. 
January production of brass strip, brass 
rod, brass tube, and copper products 
was 478,000,000 lbs., the highest since 
Nov., 1943. The increase in January 
production over that of Dec., 1944, re- 
sulted in large part from cooperation 


between management and labor on 
production, WPB officials said. Brass 
strip production increased 58,000,000 


lbs. in January, an increase of 23 per 
cent over Dec., 1944, according to data 
presented to the labor meeting. Brass 
tube and brass rod production in Janu- 
ary was the highest in the history of the 
industry. January brass rod production 
increased 12,000,000 Ibs.. brass tube 
5,600,000 Ibs. and copper products, 3,- 
500,000 Ibs. Despite the great increase 
in production achiéved thus far, a huge 
job still faces the brass mills, WPB 
officials told the Advisory Committee. 
Domestic production of alloy strip, 
which reached 306,000,000 Ibs. in Janu- 
ary, must be gradually increased to 384,- 
000,000 Ibs. a month by Sept., 1945. The 
highest monthly production ever 
achieved in the past was 361,000,000 
pounds. Brass rod production must be 
stepped up to 130,000,000 lbs. a month. 
The forecast on castings, based on the 
industry’s peak operation, is 76,000,000 
Ibs. short of Army requirements. The 
Copper Division of WPB pointed out 
that actual deliveries of brass strip, rod 
and tube, and of copper products for 
the entire year of 1944 were only 1.1 
per cent short of the division’s delivery 
estimates. 
* * ¢ 

Materials for lamps — Con- 
tinuing tight supply of tungsten and 
copper for the making of incandescent 
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Norcross Rotary 


(No. 10-N) Cultivator 


It plows, cultivates, mulches, weeds! Attractive, 
sturdy. does many jobs well, saves drudgery. Com- 
plete with attachments and 


leaf guards. Priced to move! 





HAND CULTIVATOR 


Asparagus (No. 55-N) 

Knife Practical, durable, Detach- 
able prongs. 4’ selected white 

a neater appear- o- handle. Very popular 
seller 


AFTER VICTORY — back to 
rior to any en complete line of Garden and 
the market. Lawn tools. 


Ask Your Independent Jobber 


C. S. NORCROSS & SON 
BUSHNELL, ILLINOIS 


for action ! Supe- 








hee QUALITY GARDEN TOOLS SINCE 1891 








FO! 
SA’ 





Mil 


816-B S 




















' ey Famous 





. NAMES IN 











NETTING 














— 2 











U. S. HEXLOK 
























U. S. STRAITLOK 





The Original 
Straight-Line 
Poultry Netting 
Woven Like 
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BUILDERS HARDWARE 
FOR CUSTOMER 


“*NU Jamb Spring Hinges 
**Matchless Floor Spring Hinges 
Universal Pivot Hinges 
Lavatory Latches 
Indicotors Bolts 
Lavatory Stoll & Door Fittings 
Adjustable Screen Hinges 
**Rite-Way'' Closet Garment Fixtures 
Milwaukee Door Guards 


MILWAUKEE 
F ‘ By 


QUALITY 
Lin f 


lal iwoare 





MILWAUKEE STAMPING CO. 


816-B South 72nd Street Mil kee 14, Wi i 











Call Ryerson when 
you need steel — any kind, shape, 
or size. Large stocks are available 
at ten convenient plants. Ask for 
a Ryerson Stock List —your guide 
to quick shipment of steel. 


Principal Products Include: 


Bars « Shapes « Structurais « Plates « Sheets 

Bloor Plates + Alloy Steels « Stainless Steel 

Shofting + Screw Stock « Wire « Mechanical 

Tubing «+ Boiler Tubes « Reinforcing Steels 

Tool Steels + Babbitt « Nuts « Bolts « Rivets 
Welding Rod « Etc. 


JOSEPH T. RYERSON & SON, Inc. 


Plants at: 
CHICAGO, MILWAUKEE, ST. LOUIS, DETROIT, 
CINCINNATI, CLEVELAND, BUFFALO, BOSTON, 
PHILADELPHIA, JERSEY CITY 


and fluorescent lamps was reported by 
WPB officials at a recent meeting of 
the Incandescent and Fluorescent Lamp 
Manufacturers Industry Advisory Com- 
mittee. WPB officials said, however, 
that production of lamps is being main- 
tained at a high level, expected to be 
sufficient to meet civilian requirements, 


| despite reductions in supply of ma- 


terials available to manufacturers. 
April, 1945, tungsten allotment for lamp 
manufacturers is about five per cent less 
than that allotted for March, 1945. Cop- 
per available for lamp manufacturers in 
the second quarter of 1945 is expected 
to be about 40 per cent below the quan- 
tity for the first quarter. 


* * * 


Rosin quotas set—Because in- 


ventories of gum and wood rosin are at 


a dangerously low point, and production 
is expected to continue to drop by rea- 
son of labor shortages, WPB on March 
2, issued Order M-387, establishing 
quotas of rosin that may be.used in the 
production of all but “preferred orders.” 
Preferred orders are those for the 
armed forces, or government agencies, 
or rated orders under P-65 (Marine 
Paints) and P-149 (Can Enamels). 
Preferred orders are free from all re- 
strictions of Order M-387. Limitations 
on the use of rosin for non-preferred 
(civilian) orders range from 25 per cent 
of the 1944 quarterly rate for soap, and 
30 per cent for shoe polishes, paints and 
lacquers, linoleums and adhesives, to 70 
per cent for paper and paperboard, and 
100 per cent for foundry supplies, in- 
secticides, disinfectants, oils and greases 
and rubber treatment. Estimated rosin 
production for the 1945 crop year, be- 
ginning April 1, is 1,200,000 drums. By 
a later action, March 9, but effective 
April 1, WPB placed natural resins 
under month-by-month allocation con- 
trol, saying that limited imports and a 
shortage of substitute materials are re- 
sponsible for a serious situation in 
these resins. This action was taken 
under the chemical allocation order, 
M-300. Initial allocations will be for 
the month of April. 
*« a tod 

Depleted tin reserves—Gov- 
ernment reserves of tin have reached a 
“dangerously low level,” says WPB, in 
ordering still further restrictions on its 
use. Current imports from South Amer- 
ica and elsewhere amount to less than 
75 per cent of requirements, resulting 
in stock piles being depleted at an 
“alarming rate.” Before the war about 
90 per cent of our imports came from 
the Malayan States and the East Indies, 
now occupied by Japan. One new re- 
striction prohibits the use of tin in the 
manufacture of automobile solder, or 
solder used in the repair of automobile 





bodies and fenders. 








Today 

your customers 
will take 
whatever wire 
you have... 
After the war 
(when it’s 
available in 
quantity) they'll 


again want 











ROYAL ELECTRIC CO., inc. 


PAWTUCKET - RHODE ISLAND 
makers of 

WIRE + PLUG and CARTRIDGE FUSES 

CORD SETS + HOLIDAY LIGHTING 











And Still Available for Hardware Distribution 


Vigil Tarnish Preventive 


Maker states, Vigil absorbs the ele- 
ments in the atmosphere that cause 
tarnish, thereby preventing silver from 
tarnishing. Packed in a small squat 
glass jar, this substance will retain its 





potency from four to six months. If 
you renew it during that period the 
silver will not have to be polished. 
Merely write the date purchased in the 
space on the label and remove cap of 
jar. Place the opened jar in the silver 
drawer, and keep the drawer closed, 
tightly. Vigilant Products Co., 40 E. 
34th St., New York City 17. 





Master Metal Grill 
Line Redesigned 


Master Metal Products, Inc., Buffalo, 
N. Y., has announced the completion 
-of designs for a new line of post-war 
Master picnic and deluxe barbecue 
grills, the latter featuring a manually 
operated roasting spit. Grills will be in 
production as soon as restrictions are 
lifted. 


American Screw Co. 
Price List 


Designed for convenience and quick 
reference, this slotted head screw and 
bolt price list catalog has thumb-type, 
cut in index which gives the section 
you want without paging through the 
book. Price information is put into 
three columns, making the information 
easier to find. Standard bundle quan- 
tities are shown, enabling the distrib- 


148 





utor to avoid unwittingly ordering 
broken-bundle quantities. It is Kala- 
mazoo punched for binding so distrib- 
utors can hind it in with their own 
catalogs. Tops of the pages have small 
illustrations of the screw or bolt being 
discussed. American Screw Co., Provi- 
dence 1, R. I. 


Two New Electric 
Fence Controllers 


Two new models have been added 
to the Electro-Line Fence Co.’s, Mil- 
waukee, Wis., line model 4304, the all- 
electric model and 410, an inexpensive 
utility model. 


ABC of Electronic 
Heating Booklet 


Sixteen-page booklet written for both 
engineer and manufacturer on the sub- 
ject of electronic heating. In simple 
language it gives a brief record of the 
historical background and development 
of electronic heating, explains the prin- 
ciple of its operation, describes the 
two chief methods and fields of appli- 
cation and lists many proved present- 
day uses. Fully illustrated, it is avail- 
able from Scientific Electric, 107-119 
Monroe St., Garfield, N. J. 





Atkins Booklet on 
Post-War Markets 


An attractively printed booklet, “The 
Hunt Is On For Post-War Orders for 
Saws and Cutting Tools,” has been 
issued by E. C. Atkins & Co., 402 S. 
Dllinois St., Indianapolis 9, Ind. It 
points out that the closer the approach 
to the war’s end will bring fewer orders 


_ “over the transom.” There is a sum- 


mary of some of the new post-war de- 


mands, by industries or trades, for saws _ 


and cutting tools, with the advice to 
find companies, get there fast, see the 
right man and offer the right infor- 
mation. Summarized are some of the 
Atkins products that may be used for 
various applications and needs. 





Osborn Master 
Wire Wheel 


The Osborn Mfg. Co., 5401 Hamilton 
Ave., Cleveland, Ohio, is making a 
“Master Wire Wheel,” 8 in. in diam- 
eter, for burring the ends of steel pipe, 





with a 1%4-in. brush face of .014 wire. 
It is said to leave a uniform radius all 
around the steel pipe. Mounted on a 
bench motor, the pipes are placed in a 
rack with pin guides to maintain the 
proper brushing angle, 90 deg. from 
shaft line, and are turned by hand 
while in contact with the brush. Motor 
turns the brush at the rate of 35 r.p.m. 
Use of power brushes in the operation 
makes it possible to burr both ends of 
pipe in 10 seconds. Method is applicable 
to most types of steel pipe. 





Article on Freezing 
Meat by Tressler 


The General Electric Co.’s consumers’ 
institute, 1285 Boston Ave., Bridgeport 
2, Conn., has had reprints made of a 
comprehensive article on “Freezing 
Meat,” which Dr. D.K. Tressler prepared 
for American Cookery magazine last 
fall. In his article, Dr. Tressler tells 
how to handle all cuts and types of 
meat so as to produce frozen meat of 
high quality. The steps in freezing the 
meat are illustrated. At the end of the 
article is a list of selected references 
on the subject. 





HARDWARE AGE 













Note cri 
Maintai 


300 PH 











MAI 





NEW! Pus Fast Selling 
MUCUCAM MOLDED PLASTIC UNITS 


AMERICAN MOLDED PLASTIC AMERICAN 


SINK STRAINER MOLDED 
PLASTIC 


A HAT AND 
HOUSEHOLD COAT HANGER 


YER {Also handy for cloths, uten- 
LEADER sils, efc., ry closet, bathroom 


K10)0y. eT and kitchen.) 


ates Will carry ~~ eng e —_ 
a: coat. Sketch shows steel rein- 
raining area forcement for rigidity. Steel 
plate backs plastic base panel. 
Steel arm extends entirely 
through hollow hook and is 
integral with steel base plate. 
Base measures 17%4”x2%4”, ex- 
tends out from wall 2%”. 
Furnished with two screws. 
Here is a strong, colorful, de- 
pendable hanger that will not 
chip nor fade. Beautiful solid 
colors. Smart new style. In- 
stant appeal wherever shown. 
Wire or write at once for illustrated descriptive Bulletins 
and prices. 











Note cross brace rib design for greatest strength. Prevents sagging. 
Maintains rigidity. 


300 PER CENT more draining area than in orteery.. strainers. 

Square openings for faster draining. MORE QUICKLY AND 

EASILY CLEANED. Will not stain, scratch, nor mar sink. Will 
NOT RUST, WILL NOT CORRODE. Retains original handsome Formerly 

finish. Light and easy to handle, and—made of tough plastic for American Molded Products Sales Co. 

longest service. 1758 N. Honore Street, on 22, Mlinois 
Telephone: ARMI 


Fk: te 


“Acme coms CASTERS 


Back onthe Job 


“Armes”—temporarily withdrawn from 
the market when Uncle Sam went to 
war,—are again available. 





| 
These modern, streamlined casters roll & \ 
on balls easily and quietly in any di- _— = 
rection. 


Increase sales and profits with “Arme”’ 
Ball Bearing Casters. 


THE SCHATZ MANUFACTURING COMPANY 


POUGHKEEPSIE, N. Y. 
REPHESENTATIVES LOCATED AT 


Detroit: 2640 Book Tower~28 * Cleveland: 402 Swetland 
_ Chicago: 902 S$. Wabash Ave:~5 » Los Angeles: 5410 Wi 
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great neck 
wood 
chisels 


Hardened and tempered tool 
steel 

Beveled edges 

Heavy steel ferrule 

Fine sharp cutting edge 


other Great Neck lines 
hack saw blades— 
molybdenum 
tungsten 
high speed 
keyhole saw blades and handles 
wood chisels (plastic handle) 
screw drivers (plastic or wood handles’ 


Feed een eemmmeememainte 














— WHATS NEW 


i 


AND STILL AVAILABLE FOR HARDWARE DISTRIBUTION | 





All-Metal Soap-Saver 


R-System Co., 1010 N. Clark St., Chi- | 
eago 11, Ill., is producing an all-metal | 
soap dish which will conserve and util- 
ize the odds and ends of the bars and 
cakes thrown away. because they are too 





small to handle conveniently. Large 
cylindrical container is made of per- 
forated plated metal, and fitted with a 
convenient insulated handle. It is filled 
by removing the base, which is formed 
with a depression to catch and hold for 
use again the soap jelly formed when 
the contents are in semi-emulsified form. 
Perforations are so small that they hold | 
back the curds, sediment and impurities. 





1945 Plastics Catalog | 


1945 Plastics Catalog, 122 East 42nd 
St., New York City, 17, has been pub- 
lished again, with a total of 1200 pages. 
Many natural ‘color photographs show 
the plastics articles—novelties, bath- 
room accessories, shower curtains, chess 
sets, etc., which were available to the 
public before the war. Number of new 
post-war designs form an important 
colorful section in the catalog. Out- 
standing among these new items are 
a wrist watch, travelling clock, electric 
iron and condiment case, radio auto- 
mobile, office furniture, boat, luggage, 
etc. Second section gives detailed in- - 
formation on war applications, the 
M-52 trench mortar fuse, the helmet 
liner, rifle stock, etc., and potential 
post-war uses of wartime developments. | 
Includes industry statistical informa- | 
tion, overall price list of plastics and | 
a section detailing A.S.T.M. standards. 
Has articles on recently developed ma- 
terials and on engineering design and 
plastic models. 
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CAPACITY 
60 Ibs. by 
1/10 Ibs. 


For the dairy farmer 
who requires accu- 
rate milk production 
records, Saves money 
by weeding out non- 
producing cows. Ex- 
tra adjustable indi- 
cator can be set to 
deduct weight of 
milk pail. Large, éasi- 
ly read graduations 
of one tenth pound 
simplifies computa- 
tion. Dimensions 8” 
x 2” x 17”, Heavy 
construction assures 
years of reliable 
service. List $5.00 


See your jobber 


HANSON 
SCALE COMPANY 
525 N. Ada St. 
Chicago 22, Ill 














DATOM’S Newest 
Glass DoubleROASTER 


Fast moving, all purpose 
double roaster of distinctively 
beautiful heat resistant glass. 
New easy-grip handles. Popu- 
larly priced. 


Capacity: 12% Ib. roast 
Length: 16 inches 
Height: 612 inches 





THE DATOM CO. 


New York 10, N. Y. 


200 Fifth Ave. 
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Acute Bends In 
Heavy Gauge Stock 


Wire forming is a difficult art. In- 
suring size accuracy and preserving 
the tensile strength are but a few of 
the problems involved. And condi- 
tions vary with each metal or alloy 
worked. 


Above is an interesting group of 
Brooks-made articles showing what 
can be done in the acute bending of 
heavy gauges. Samples sent on re- 
quest. 


M. S. BROOKS & SONS 
Since 1848 e 


Box ** hester, Conn. 


BROOKS HOOKS’ 











BRAY 


ARMSTRONG 


TEELGRI 





eZ 


ARMSTRONG-BRAY 


WikeGRi 


BELT HOOKS 

















both types! 


WIREGRIP Belt 


Hooks that can 
be applied with any make lacing 


machines, have double (patented) 
aligning cards that hold hooks in 


perfect alignment, prevent han- 
dling and card-end loss— every 
hook saleable and usable. Made 
in 6 sizes. 


STEELGRIP Belt Lacing is applied 
with a hammer. Comes in 11 sizes, 
in standard boxes, handy packages 
or long lengths for wide conveyor 
belts. Have 2-piece hinged rocker 
pins. 
Priority Business 

—is waiting on belt lacing at local 
plants, and schools. 


Write for Catalog 


ARMSTRONG-BRAY & CO. 
“The Belt Lacing People” 


5348 Northwest Highway, Chicago 30, U.S.A. 


) Prompt deliveries 
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are made from, and 


Catalog on All 
Types Brushes 
Published by A. ‘G. Jacobus Sons, 


Inc., Verona, N. J., this catalog con- 
tains 31 pages, describing brushes for 
practically every use. Introductory page 
tells about the firm, what the brushes 
the work the firm 
the war 
bathrooms, com- 


has done towards 
Brushes for bakers, 
plexion, dust, furniture, hand, hat, 
kitchen, paint, scrub, shoes, silver, 
suede, etc., are included. Has an alpha- 


betical table of contents, and half of | 
each page illustrates the brushes men- | 
| tioned, while the other half lists speci- | 


fications and materials used in manu- 
facture. 


Math-Matic Nozzle 


| For Premier Cleaner 


The Math-Matic nozzle will be 4 
feature of the new Premier vacuum 
cleaner to be made after reconversion. 
According to the maker, the nozzle will 
‘assure scientifically exact adjustment 
of the vacuum cleaner to any floor 
covering. Nozzle has been designed 
to adjust itself sutomatically with pre- 
cision to the correct distance above the 
rug making the combination of power- 
ful suction and motor-driven brush agi- 
tation, effective to the maximum degree. 
Premier cleaner with nozzle operates 
with three actions as shown. 
the rug slightly from the floor, (2) seals 
it to the nozzle (3) vibrates the rug 


| on a cushion of air, which brushes rug 


free of embedded «and surface dirt. 
Dirt is drawn instantly into the bag. 
—Electric Vacuum Cleaner Co., Inc., 
1734 Ivanhoe Rd., Cleveland, Ohio. 


Sylvania Manual for 
Replacing Tubes 


Comprehensive 20-page manual pro- 
viding practical replacement tube data 
has been compiled by the Commercial 
Engineering Dept., of Sylvania Elec- 
tric Products, Inc. Emporium, Pa. 
Manual gives full information needed 


| for the adaptation of available tubes 


to many different types of radio re- 
ceivers. Contains specific information 
for battery, 150 ma., 300 ma., trans- 


| former and auto tube types. Informa- 








tion is tabulated for quick-reference. 
Thirty-six adaptor circuit diagrams in- 
cluded for use with the tabulations 
when changes in tube socket wiring 
are required. Tabulations are used to 
indicate the type of changes needed, 
including filament voltage, filament cur- 
rent, socket wiring, socket type, align- 
ment, top cap connection and changes 
in bias or plate voltage. Made with a 
durable cover, manual, which is dis- 
tributed free to radio servicemen, is 


8% by 11 in. 


effort. | 


First lifts | 






Windmill Dealers — 


Here’s An Idea You 
Can Use! 


































Hundreds of 
windmills over the 
country are in crit- 
ical need of repair. 
This situation offers you 
‘ @ unique opportunity. 
Now is the time for deal- 
ersto take the initiative. Make 
a special effort to contact 
windmill owners in your area. 
Repair or replace windmill 
heads, pumps, cylinders, and 
other worn or broken parts. 
Anew Monitor windmill head 
can put an old tower back in- 
to working condition. When 
you make a service call, you 
can help the farmer plan a 
complete Monitor Sky Pow- 
er windmill water system 
that can be attached as soon 
as automatic controls and 
pressure tank are available. 
Servicing windmillsisa prof- 
itable business, but more im- 
portant, ca will be reserving 
your place in a great future 
market for farm water sys- 
tems. The Moni- 
tor factory isready 
to furnish you 
with parts and 
new windmills. 
Contact wind- 
mill owners now. 





SHY POW AR 
WIND/AILL WATER SYSTEM 


THE € Wlonitor LINE 


DEEP WELL WATER 
SYSTEMS *© WINDMILLS 
* HAND PUMPS e 
PUMP JACKS ¢ EN- 
GINES © WATER WELL 
SUPPLIES 












BRANCHES = 


BAKER MFG. CO.: Minneapolis, Minn.; 
Madison, Wis.: Fort Dodge, Ia.: Cedar 
Rapids, Ia.; Omaha, Neb.: Kansas City, 
Mo.; Enid, Okla.: Hutchinson, Kan. 

BAKER MFG. LTD.: Winnipeg, Canada. 
AXTEL CO.: Fort Worth, Tex.: Amarillo, 
Tex.; Lubbock, Tex.: San Angelo, Tex. 


BAKER MANUFACTURING CO., 


EVANSVILLE, WIS. 
























World's largest selling 


PLANT FOOD TABLETS 


Every year this stand-by plant 
food makes a steady, easy profit 
for dealers all over the world. It's 
the largest selling PLANT FOOD 
—in TABLET FORM —on the 


market. 


To display Fulton's Plantabbs 
is to sell them. If your whole- 
saler can't supply you, order from 
Plantabbs Company, | W. Biddle 
St., Baltimore |, Md. 




















WHATS NEW 


AND STILL AVAILABLE FOR MAROWARE DISTRIBUTION 


Valdura Paint Guide 


Handy method of selecting the best 
type of paint for a given application 
without detailed technical knowledge 
of different finishes is provided by the 





VALDURA (2acizdeveg GUIDE 








Valdura paint guide made by American- 
Marietta Co., 43 E. Ohio St., Chicago, 
Ill. Guide makes available all informa- 
tion on properties of, and all appli- 
cation data necessary to choose properly 
from the entire Valdura line of paints. 
Pocket size, it works on principle of 
a slide rule, with two settings gives 
correct surface preparation, the proper 
priming and finishing coats. Informa- 
tion is furnished as to the resistance 
of the recommended material to heat; 
acid, alkali, moisture, abrasion, sun 
and oil. Coverage and drying time 
data are clso furnished. 


ZL Water Purifier 


American Excel-Distil Filter Corp., 
Tribune Bldg., 154 Nassau St., New 
York City 17, is making a hygienic 
item for purifying water called the X L 
Water Purifier which is constructed 
from a durable plastic material, “Loa- 
lin.” Has a rubber attachment so it 
will fit any faucet. Has five processes 
in one, and is a strainer, filter and puri- 
fier. Originally designed in 1940, it 
hadn’t previously been put into produc- 
tion because of the lack of materials. 

gece 
Consumers Rat 
Dinner 


A red squill product, harmless to 
human beings and household pets, ac- 
cording to maker. Will kill rats within 
48 hours after consumption. The time 
allows the rats to leave the house in 
search of water. Packed 12 on a dis- 
play card, six cards to a case. Con- 
sumers Giue Co., 3316-24 S. Broadway, 
St. Louis, Mo., 18. 
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BECAUSE... other tem you've ever 


X-ACTO 
DISPLAYS 
CATCH 
THE EYE 







ndled returns you so 


much sound, steady profit, 
or your ‘customer such 
complete satisfaction... 
and that’s why’ constant 
repeats make X-ACTO a 
sure way to profits. 


Address inquiries te Alfred 
Field & Co., sele distributors 
in Hardware field, $8 Cham- 
bers Street, N. Y. 

TO BOOST YOUR SALES 
KNIFE-EDCED 
ADVERTISING THAT 
CUTS THROUCH 





Small and large 
sizes for holding 
tools, garden 
implements, 
kitchen utensils, 


doz. 
small). Retails 
at 10¢ each. Cir- 
culars on request. 





Gripper Clips 


Registered U. S. Pat. Office 





GIBSON GOOD TOOLS, INC. e 
Orange, Mass., U.S.A. 


(a 


























WILL NOT SHRINK 


r , ' 
STICKS AND STAYS pyr 


Your jobber 
can give im- 
mediate deliv- 
ery on Durham’s 


Rock-Hard Water Putty. 


Packed twelve 1-lb. cans 
or four 4-lb. cans to case. 
Also available in 25, 50 
and 100-lb. drums for 
large industrial users. 





(HERE'S wuar \ 
FOLKS NEED 
to repair walls, floors, 
furniture, woodwork or 
plaster. This plastic 
repair material comes 
(a powder form... just 
mix with water aad 
ase. Will not shriak. 











Sticks and stays put. 






























The PLASTIC Repair Material 
in POWDER Form 





HARDWARE ACE 
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Gross tack 


is A COOD TACK 


(AND THEY'RE ALL STERILIZED) 


ITTY 


Jacks and staples 


fon new nequirements 
a specially -_--~ 


W.W. (ross & CO.INC. 


EAST JAFFREY. N.H. 












































| Control for Barn 
| Hay Driers 


Control specially developed to operate 
barn hay-drying installations, but may 
be used for many other farm applica- 
tions. Equipment consisting of a mag- 

















FRICTION 





netic starter, a time switch, 
thermostat if required, is now available 
to operate either 3 or 5 hp., 230 volt, 
60-cycle single-phase motors such as the 
SCR type. Starter is either manually 
or automatically operated, has a selec- 
tor switch with on, off and automatic 
positions. Time switch, with three sets 
of riders, is used at night to start and 
stop the blower periodically if the hu- 


| midity is too high. The 3-pole is used 
| for plugging in a remote control lead, 


| or thermostat. 


When the thermostat is 
used, it is inserted into the hay and 
turns the blower on to cool. Complete 
hay drying outfits consist of a motor- 
driven blower with proper control and 
air ducts laid on the floor of the hay 
loft in existing barns. Farm Industry 
Division, General Electric Co., Schenec- 
tady 5, N. Y. 


—_—— 


Whiz-Off, General 
Purpose Cleaner 


The R. M. Hollingshead Corp., Cam- | 


| den, N. J., has announced a new gen- 


eral purpose cleaner, which is also an 
efficient pre-wax treatment for all types 
of floors. Removes imbedded dirt, 
grease, and grime by chemical action, 
so that scrubbing is unnecessary. Simply 
mix it with warm water in the proper 
proportion for the various cleaning jobs. 
Maker states that the cleaner will not 
roughen or chap skin. For household, 
industrial and automotive use. 


Fire Hose Made 
From Synthetic Rubber 


Hose especially suited for fire protec- 





| tion in chemical, acid, and fertilizer 


plants as well as for street cleaning and 
sewer flushing. Called Style “M” fire 
hose, the use of synthetic rubber on the 


| item provides resistance to oil, acid 


VAT d 

ED Special Red Arrow Deal 
loors, 

rk or Pays Extra Mark-Up 
astiec 

jomes NEARLY 100% MARK-UP—that’s what 
fast you get when you buy Red Arrow Garden 
Dey Spray in the No. 720 Assortment—avail- 
pat. able for the first time since early in 1942. 

: Contains 24 one-ounce bottles and 2 four- 
ounce bottles. Cost you $5.40; retails for 
$10.40. Red Arrow is nationally adver- 
tised in more magazines, to more millions | 
of home gardeners, than any other garden 
insecticide. Take advantage of this extra- 
profit opportunity. Order Red Arrow from 
your Jobber now. Or write, giving your 

ona Jobber’s name, for full details. Address: | 
URHAM McCormick & Co., Inc., Baltimore 2, Md. | 


RED ARROW 


GARDEN SPRAY 
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fumes, sunlight, mildew and rot, says 
the maker. Wrapped plies of the new 
style fire hose consist of finest quality 
cotton duck between the interior syn- 
thetic rubber tube and exterior syn- 
thetic rubber cover. Plies are treated 
with a Goodyear compound to inhibit 
mildew and rot. Available in 1% in., 
2% in., 2 in. and 3 in. diameters. The 
Goodyear Tire & Rubber Co., Akron, 
Ohio. 


and a | 


SERIES 70-00-2 
FEDERAL SPECIFICATION E-1081 


An easy-working and positive-locking catch. 
Oil-tempered spring and wrought steel strike. 
The strikes of Shelby Friction Catches are 
provided with special markers which aid in 
placing the strike correctly to properly engage 
the catch. 

Available in Bright Zinc finish. Spring 1%" x 
/2'' wide. Strike 1'4"' x ye" wide. Packed 
4 gross in o box with screws. 


ASK YOUR JOBBER 


THE SHELBY SPRING HINGE CO. 
Shelby, Ohio 


BUILDERS HARDWARE 


Geod Lovks — Belles bear 














The Chicago “V’’-Belt 
Palley Display 


will help 
You 
make Sales 
* 


A $15.00 
Valae 
for Only 
$7.20 









tsk Your Jobber About— 


the No. 50 Display Board. A 
complete assortment of 24 pul- 
leys in 12 popular sizes ranging 
from 1%” up to 5” in diameters. 

All pulleys are for “A” belts 
and come in %” and §%” bores. 

The Display Board is finished 
in red, white and blue and has 
space in the rear for additional 


sizes. 
Mfr’d by 


2507 W. Monroe $t., CHGO. 12, ILL. 
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GIVES that— 
Expensive Leather Look 


America’s Finest 
Specially Prepared 


ASCO 


LEATHER & 
SADDLE SOAP 


25e 5c 
SELLER 


PRESERVES 
CLEANS 
SOFTENS 
POLISHES 


*Good on all leather except suede. 
Ask your jobber or write te 


ASCO CHEMICAL CO. 


641 Lexington Ave., Brooklyn, N. Y. 











— 





FOLDING 
CHAIRS 


Upholstered and 
Piain. Many styles 


PROMPT SHIPMENT 


ADIRONDACK 


CHAIR COMPANY 


1142 BROADWAY 
NEW YORK 1. N.Y. 





WHITLOCK Sugo4 CO. NEW YORK 7,N.Y. | 














TROY 
BEST 


PILE MANODLE. Assures better werkmenship cad 
eafety we user, It can't walt 


PILE CARD—<cleans Giles, tape, and Gics quickiy and 
thereughiy. 


TROY FILE WORKS 


Troy, Est. 1831 N.Y 


PATENTED {— ( 














Templeton, Kenly & Co. 
Chicago (44) Ill. 
Better, Safer Jacks Since 1899 




















WHATS NEW 


AND STIL AVAILABLE FOR HARDWARE DISTRIBUTION 





Red Cap All 
Purpose Cleaner 


Designed for cleaning window mir- 
rors, pictures, for use in the kitchen, 
bathroom, and the garage. Cleans white 
woodwork, and enamel ranges, sinks, 





refrigerators and faucets. Shake can 
thoroughly, apply liquid sparingly to a 
dampened cloth, wipe on thin film, allow 
to frost for a few seconds, and remove 
with a clean soft, dry cloth. For all 
metals and hard to clean surfaces, apply 
the cleaner full strength on dry cloth. 
No rubbing is necessary. C. M. Kimball 
Co., 131 State St., Boston, Mass. 





Dayton Design 
Tubular Lock-Latchsets 


Bathroom set has locking lever that 
turns right on the inside, locking both 
knobs. Sold in sets without locking 
device.. Has an emergency unlock- 
ing device on the outside which 
releases knobs in case of necessity. 
Heavy gage wrought steel sets are boxed 
and packed 2% doz. sets in a carton. 
Knob is made from heavy gage wrought 
steel with wrought steel shank. Latch 
is of a simple and compact design, and 
to install it you merely bore two holes 
for most units.’ Set doors are opened 
and closed with a positive, easy swing. 


Two models are shown, Dayton Design 


No. 76% latch set and No. 76% bed- 


room lockset. Pacific Plastic & Mfg. 
Co., Inc., 4865 Exposition Blvd., Los 
Angeles 16, Cal. 


14. 


cHAM 


MADE IN U.S.A. 


ASK YOUR JOBBER 
FOR CUR EXTRA VALUE 
SEWED PIECE CHAMBIS we 


HOYT & WORTHEN TANNING CORP 
HAVERHILL MASS 


‘SUN 5, HINE 
; 1S 











KEY BLANKS 


OF EVERY DESCRIPTION 





GRAHAM MFG. CO. 


Derby, Conn., U. S. A. 








Hibernia Bidg., 


PRECISION LEVELS 


Available from stock without Priority 


POCKET LEVELS 


Write for New Catalog 


HALL LEVEL & MFG. WORKS 


in Geneva, Ohio im 1913 


New Orleans 12, La 


Established 














Remember When It's | 
STOVES— 


Oil—Gas— Wood—or Coal 
Brushes—Paint—Rope 
Kitchen—Farm or— 
Hardware Specialties 


DAVID B. TAYLOR CO., Inc. 
Wholesalers and Distributors 
101-103-105 Light Street 
Baltimore 2, Maryland 








LAWN MOWER 


REPAIR PARTS 


VE 


AM Collot Supplies 


221 NW 8 “Ave Miami Fla 

















diy reinforced. 
The fork is 


frees 
heavy gauge 
steel 
Spring Ceo. 








AGE 





HARDWARE 












Priority 
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PRODUCTS 
In Your Store 


Nationally advertised in home, farm, 
and garden publications, as well as 
newspapers from Coast to Coast, OGEN 
products sell themselves. We create 
the demand—you supply it! A “must” 
in your store if you want to give your 
customers the best in disease and in- 
sect protection in their gardens. 


GENEROUS MARKUPS 
DEALER HELPS 
CRABEX 
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FUME-OGEN 
FUNGTROGEN 
CORN EAR WORM DROPS 
OGEN ROACH & ANT KILLER 
TRI-OGEN—DUST & SPRAY 


WRITE TODAY FOR PRICE-LIST 
AND TRADE TERMS 
ROSE MFG. CO. 

T35 Ogen Bidg., Beacon, N. Y. 


AB A A A A A A BS AS 


LOOK _ 
Y Lenk ¥ 


SOLDERS—IRONS—BLOTORCHES 


Sell the Lenk complete 
line of fine electric sol- 
dering irons, ___ gn 
Blotorches, 
bar, wire, 
core and 
aluminum® 
solders. 


AA A AA A DA BA A A hs bh bs AS 
















Priority required only on irons and Blotorcher— 
AAS or higher. 














of Soldering Eqilipment Since 1919 
il, eee eee el 
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Bruno Adjustable 
Hole Cutter 


With sturdy, well-balanced construc- 
tion, this hole cutter cuts clean holes in 
steel, brass, hard rubber, aluminum, 
fibre, plastics, wood and problem mate- 





rials. May be used in drill presses, 
electric motors, hand drills, or hand 
braces, both sizes are available with 
standard square bit stock shank. 
Equipped with high speed steel blade 
which is made from high speed lathe tool 
bit, and easily resharpened or replaced. 


Designed for use for the mechanic, the 
farmer, and the home owner. Tools are 
packed in attractive coverings, with di- 
rections on the inside of the lid. Maker 
states two hole cutters will cut any 
hole from % in. in diameter to 2% in. 
up to % in. thickness in sheer metal, 
steel products and plastic wood. Shown 
is an attractive counter display with 
Bruno hole éutter picture package. 
Counter display is available to the 
dealer without cost, set up and shipped 
as a unit, 8% by 4 in. Bruno Tools, 
9330 Santa Monica Blvd., Beverly Hills, 
Cal. 


Address of Proctor 


Electric Company 


In a “What’s New” item published 
in the March Ist issue of HARDWARE 
AcE on page 152, the incorrect address 
for the Proctor Electric Co. was given. 
The correct address of the company is 
Proctor Electric Co., Third St. and 
Hunting Park Ave., Philadelphia, Pa. 






The Universal 





In Tubes, Pint and Quart Cans 


Once used, AMBROID immediately 
becomes a permanent member of the 
household or factory. Fixes every- 
thing from trinkets to canoes. In ex- 
tensive use in war plants. 


Get acquainted with this well- 

established fast-selling item. 
in your wholesaler’s 

name on a post card and 

we'll send you at once a 

full-size sample . . . 

together with sell- 

ing plan. 





e Ready to Use 
e Dries Quickly 
e Waterproof 
e Mends Everything 


AMBROID CO., Inc. 


y PADA(\\ 








305 Franklin Street 
Boston 10, Mass. 


(Established 1910) 


In 25¢ and 50c tubes 
Packed one dozen 
in display box . 


Also in 
pint and quart cans i 
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X-36 EXTENSION RULE 


MESSE, 


ction, 

d markings, and 
brass slide extension 
Pwhich permits inside and 
de measuring. Dealers 

» the X-56 because it prac- 

etically sells itself on sight. Rec- | 
~ ommend Lufkin first. | 
iT 











TAPES « RULES « PRECISION TOOLS 
















Spark Plug Testers 


Here’s simplicity itself — an idea that’s 
quick-to-sell. Just explore spark plugs, 
leaks in ignition wires, cracks in distribu- 
tor heads with this special XceLite Tool and 
the intensity of current is flashed by the 
American-made neon tube in the handle. 
No guesswork. Easily read in day- 
light. The tube is fully protected from 
breakage by shockproof springs in handle 
of genuine XceLite plastic. Blade is stand- 
ard screwdriver type for electrical work. 
Two sizes: 3/16” x 6” blades; %” x 2” 
blades. Satisfactory priority required—de- 
livery may be delayed. Write Dept. G for 
details and prices. 


PARK METALWARE CO.. Inc. 
Orchard Park, N. Y. 


(near Buffalo} 













Buy Another War Bond . . . Keep the Ones You Own 






























WIRE ROPE CLIPS 


@ Wire Rope Clips are made in a full range of sizes, 
galvanized or japanned finish. Lamson nuts fit U- 
bolts accurately. Malleable iron saddles have stand- 
ard “bull-dog” grip. Wire Rope Clips are packed in 
bulk in kegs for stock for your jobber’s distribution. 
A copy of the Lamson “Ready Reference” List, a 
handy visible indexed catalog and price list, is ready 
for you. Ask your jobber’s salesman, or write us for it. 


THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 





LAMSON & SESSIONS 









WATCH SNELL! After V-Day 
we will supply auger bits of the 
same high quality as always, 
in a modern package produced 
on new modern equipment in 
our recently enlarged plant. 
















SNELL MANUFACTURING CO. 
Fee K OARE., MAS S 









Wartime restrictions on building construction 
have put heavy emphasis on neglected floor re- 
pairs, so there will be a big demand for rental 
sanders when they are released. You can be one 
of the first to reap big profits with a new Lincoln 
rental sander if you act now. Simply send us 
your name and requirements to be liste& for prior 
delivery once restrictions are lifted. 


THE LINCOLN SPEEDOLITE 
Sturdy, light-weight, fast-cutting. The 7-inch drum surfaces right up to the 
quarter-round. Adjustable handle. Vacuum bag picks up all dust and grit. 


aie THE LINCOLN DUSTLESS DISC SANDER 
Easy to operate and sturdily constructed, Its iight- 


weight makes it a favorite with renters. Self-contained 
headlite for surfacing dark corners. 






ACT NOW! Ask us to register your name for prior 
delivery. Write— ° 


World's manufacturer of the most complete line of floor maintenance equipment. 


HARDWARE ACE 
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“SPEE-DEE” Fabric Cement 


now on the market, is used for repairing all 
fabric and canvas goods including clothing. 
It is waterproof and flexible. All hardware 
dealers should stock this product for the de- 
mand is very good, especially from farmers. 

Also do not fail to order a stock of “Spee-Dee” 
Utility Cement. This is an all purpose cement 
and works on any material. It gives the best 
of satisfaction, and has a big demand. Your 
jobber can supply you both of these products. 


OWOSSO PRODUCTS COMPANY 
Manufacturers of "Spee-Dee" Products 
OWOSSO, MICHIGAN 














One coat of Cres-Lite SYNCHROME 
/ completely covers most surfaces with 
/ achrome-like (Synchrome) aluminum 
finish that is smooth, brilliant and dura- 
ble. This high hiding power, plus a per- 
fect balance of brilliance and durability, 
is obtained by using only high purity 
325 mesh aluminum pigment made 
from 99+ % pure aluminum. 

This quick drying, synthetic resia 
paint is carefully and precisely made 
to produce the finest of lasting, pro- 
tective coatings for tanks, stacks, roofs, 
metal, concrete, brick and other struc- 
tures and cquipment of most every 
kind. 

Synchrome can be applied by brush, 
dip or spray to provide a brilliant, 
durable finish that is unequalled for the 
resistance it offers weather, corrosion, 
moisture, fumes and heat (independ- 
ent laboratory tests show that it suc- 
cessfully resists heat up to 600° 
Fahrenheit). 





EAT pRoOF- must PROSE bi 
WEATHER AESISTINS 7 



















SCENT 


116 W. Illinois St., Chicago 10, Iii. 
1841 S. Flower St., Los Angeles 15, Cal. 
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IF YOU LIKE WOMEN 


CUSTOMERS 
sell 5 e 9 
San Wa WV 


THE FASTEST-SELLING 
HOUSEHOLD ITEM* 
ON THE MARKET TODAY! 


Sani-Wax sells quickly because it is some- 
thing every housewife wants—an easy, 
speedy, safe cleaner that makes woodwork 
and furniture gleam like new! Saves time, 
energy, fine finishes. 


YOU CAN’T LOSE ON SANI-WAX 


We guarantee Sani-Wax will be a ‘“‘best-, 
seller” for you—or it costs you Nothing! 
Write today, Now,forGuaranteedSales Plan. 






It’s Easy to learn what it cun do, 
A postcard will bring the Facts to you. 


So DO IT NOW! Invest a Cent; 
Let Sani-Wax help pay your rent. 
* Based on yearly 


Or ask your jobber for the Facts — dollar volu 
Why you can’t lose on Sani-Wox! poe Be Ned 


SANI-WAXK COMPANY 
OKLAHOMA 


THE 
CLEVELAND, 





believe it or vot 














Dancin’ Sam 


aere’s a REAL WOLUME setter 


—the funny-funny dancing man 


Sells on sight. Just tap the board 
and see him dance—buck and 
wing, jive, etc. Packed individual- 
ly in display package, complete 
with dancing board ahd full in- 
structions. Wt. 4 ozs. OPA ap- 
proved prices. Write for price list 
today. 


‘sneer STILTS 
Priced 

Sure-fire sales on this popular boys’ 

and girls’ item. Made of hardwood, 

6 ft. long, steps adjustable to differ- 

ent heights. Red top, and bottom, , 
black steps, attractively varnished. 

Wt. 4% Ibs. per pair. Dealers ! 

Jobbers ! Write for prices and cata- 

logue of other fast-moving items. 


NOCKONWOOD INDUSTRIES. Ltd. 


Dept. H, Bloomfield, lowa 






























STEP AND ELEVATOR BOLTS 


Lamson Elevator Bolts are made in four standard types. 
No. 1, flat head countersunk; No. 2, oval head; No. 3, 
flat head, with slot, four fins beneath the head; No. 4, 
flat head, four fins beneath the head. Stocked to %-inch 
diameter; with large heads to Bolt Institute standards. 


A copy of the Lamson “Ready Reference” List, a 
handy visible indexed catalog and price list, is ready 
Jor you. Ask your jobber’s salesman, or write us for it. 


THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 


LAMSON & SESSION 








America's Best 
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'| FOR BICYCLES 


@ DURABLE 


@ ATTRACTIVE 
FINISH 


@ WEATHER- 
RESISTANT 
































Our genuine hand-drawn 
oak and ash splint bas- 
kets are built to with- 
stand hard usage. Com- 





for every néed! 





S 
SHELTON, CONNECTICUT 





LION 
WS 


plete with leather straps risa for 
complete 
and steel braces. A style esha daaitiis 


SHELTON BASKET COMPANY 




















from the Fast-Selling 
Time-Tested NOTT Line 








months of the year. There 


gat-Not? 


WALOLURY 22 NT e) £3 
mOLe-NOTS 


complete line. 


nomical, easy-to-use, an 
efficient exterminator. 
Check your stock, an 


RAT-NO 
i 
PASTE 


ROACH-NOTS 
ANT. x 





We Help You Sell with free 
mats and electres, displays 
thet STOP your customers. 






Write for latest Catalog Sheet, 
Dealer and Jobber Discounts. 





MT. VERNON, N. Y. 





YEAR-ROUND PROFIT LEADERS 


Nott Products work—for your 
customer and for you—12 


asure kill for every seasonal 
pest—be sure you have the 


Nott Products offer you 


easy and profitable sales— 
and your customers an eco- 


order NOW—don't lose this 
chance to make easy profits. 


NOTT MANUFACTURING COMPANY 


THE BIT WITHOUT A 
CENTER SPUR.. 


The Forstner Augur Bit Is 
Guided By Its Circular Rim 
















Tue Forstner 
Augur Bit bores at 
angles, cuts any 
arc of a circle, and 
leaves a smooth- 
walled, flat-bot- 
tomed hole in the 
toughest, knottiest 
woods. 
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If your customers have wor uses for 
these heavily demanded bits, you can 
get them with hand brace shanks, 
from 4“ to 1144" by sixteenths; with 
machine shanks, from 154” to 3” 


HARDWARE AGE 
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HEADQUARTERS for 
OPTICAL SPECIALTIES 


Daily more and more hardware dealers call on 
“Compass” for optical and scientific specialties. 
No wonder . . . for “Compass” carries a complete 


selection of the well-known brands . . . Taylor, 
Spencer, Bausch & Lomb, etc. 
MAGNIFYING 
GLASSES SUN 
GOGGLES 


Clear, white 
ophthalmic \ Gold Filled 
glass. All-black, — frame. 6 
tie. | nee wine. Base ophthalmically ground and 
handle. Retails polished lenses. Eliminate over 96% 
at $2.75. Just of ultra-violet and infra-red rays. 
one of a great Leather case. Complete line, all 
variety always in stock, prices in stock, 


UNSINKABLE WATER- 
PROOF COMPASS 





WRIST COMPASS 


Plastic case, 
movable bezel. 
Quality leath- 
er wrist band 
with plastic 


Transparent 4 
lucite case {aa 
with brass fg 
bottom, etch- § 
ed scale, 





buckle. Sturd li 
urdy, reli- 

Retails at able. Retails 

$5.00. at $1.00. 


ILLUSTRATED LITERATURE UPON REQUEST 


COMPASS INSTRUMENT & OPTICAL CO. 


268 FOURTH AVENUE, NEW YORK 10, N. Y. 











MARCH 29, 1945 





GIMLET POINT LAG BOLTS 


@ Lamson gimlet point Lag Bolts penetrate wood 
faster, bite quick and dig deep with hand starting. 
Carefully rolled threads insure uniformity of size. 
Shanks are uniform, concentric with threads and 
heads are true and square. Black finish or galvanized. 
A copy of the Lamson “Ready Reference” List, a 
handy visible indexed catalog and price list, is ready 
for you. Ask your jobber’s salesman, or write us for it. 


THE LAMSON & SESSIONS COMPANY, Cleveland, Ohio 


| Po: Oe ee ee) 
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A61-169 
A58-2364E 


A58-2346T 









’ A61-201 
> a A58-032 

A61-200 y x 
Ba A61-484 A61-048 A61-241 


A61-3396 
Spring Catch 












A58-0328 









461-3327 Sesion ar Aé1- oer i ¢ Grip" 
with 3 Strik Soe ‘| Catch 
with 2 Strikes 


Onder Yow FOR SPRING DELIVERY 
A high quality matched set in Bright Zinc finish. 


Available in a “Profit Packed” deal or sold as individual 
items. Deal comes complete with attractive display board. 









Here is an eye-catching big profit line that will attract and 
easily sell itself to your customers. Matched sets, distinc- 
tively designed for quick sales. 







Pree DISPLAY BOARD 


Put this attractive display on your 
counter and watch it go to work. Sells 
hardware on sight. Display board in- 
cludes a sample of each item illustrat- 
ed above. You pay only for the applied 
hardware. Application and Display 
Board are FREE. Ask for Assortment 
No, 3440. 


PACKAGED FOR YOUR CONVENIENCE 


Sturdy space saving cartons are labeled for 
easy identification. Each carton contains one 
dozen products of one kind; packed in in- a | 


dividual envelopes with screws. 


























To speed up handling and delivery, and to 
prevent loss of parts, each item is individu- 
ally packed in an attractive, heavy envelope. 
Catalog number, illustration of product and 
installation data are printed, on 
the face of each envelope for 
quick and easy identification. 


Your “All From One Source” 
Hardware Manufacturer 
















NATIONAL LOCK COMPANY 











@ Still available for house- 
hold needs—but in quan- 
tities limited by the war 
production program. For 
equitable distribution 
through jobbers only, ship- 
ments continued propor- 
tionate to pre-war sales 








EGG BEATERS 














NEW! Takes but a second to close cr open! 


GRAND QUIKCET VISE 


CHECK THESE FEATURES 
stant Ratchet Screw Closing Opens in 
tly with Trigger Release. No waste 


@ screw in or ovt 


ed Precision Grip at all points. Hard 
Serrated jaws integrol with body. No 


ates to come loose. Heavy guide rods 


Strength Alloy-Steel extra thick 


onstruction 


This QUIKCET VISE can be set and 
closed, or opened in a jiffy. Simply push 
on body of free jaw which slides swiftly 
im on ratchet screw and precision guide 
rods—tighten with a turn of handle. Bal- 
anced precision grip holds firmly at all 
points. 


QUIKCET VISE opens instantly to full 
3 imches by pressure of thumb or finger 
on Trigger Release after tension is eased 
by single turn of handle. Vise is ready 
without further adjustment for instant 
closing on any other work. 















Everyone who uses tools will want this 
Qui Vise as soon as it is seen in 












operation. 





Write for quantity prices 


GRAND SPECIALTIES COMPANY 


3130 






WEST GRAND AVENUE @¢ CHICAGO LLINOIS 










| 
| 
| 
| 








| Reinforced top—extra strength to 


ty—can’t stay open. 


Man-size handles—securely rivet- 
| ed, make moving and handling 
| much easier. 


| Full apron body amply ventilated for 
| @ir circulation. Firm foundation 
| eliminates tipping. Constructed 
| Of galvanized steel. 


‘ROCHESTER CAN COMPANY 


| 82 GREENLEAF STREET 


“7 Fal / / ,. 
You sell sagety aud duratility 


uke Yan agdet 


IRON HORSE 


OILY WASTE CANS 


Constructed in accordance with Un- 
derwriters Laboratory Specifications. 
Approved by Associated Factory 
Mutual Fire Insurance Companies. 
















stand up under rough treat- 
ment. Gravity closing for safe- 










Opening mechanism hugs can ex- 
terior—no place for clothing to 
catch. 











ROCHESTER 9, N. Y. 





DEARBORN 


WORLD'S FINEST, SAFEST 


GAS HEATERS 


Increase — profits Jvie the swing 
to Dearborn, the complete line of reated 
and unventea hesters offering out- 
Safety and Convenience fes- 





5 tures P 
It’s the Quality line thet leads tp sales 
from coast to const 


FEATURES THAT SELL 





Glo Radiants—A.G.A. Ap 
These 


truly Outstanding. 
& Tsikebie— Visible ead 
aleable , A. 


WRITE FOR LITERATURE 





eam install it against the wail—tight Mo biistered woodwork. 

talm. No seared fingers. No busmed furniture. The syphonaire chassis is 
secret. It’s patented. Deerdorn’s famous eodl cabinet festure is « major centribe- 
tiem to safety 

MAT. sul. 
ure pare. 
wiz Gas. 





FAMOUS HI-CROWN BURNER 
with Bive Piome Pilot Light 


ALd. Dearborn Mesters bave this enetiier but definitely superior Hi-Crowe Burne 
end Blue Flame Pilot Light You get enequalied burner performance plus = 











eonventence and ssfety of Automatic Lighting. 


DEARBORN STOVE COMPANY. 


3256 Milwaukee Ave.. Chieage, if! 9625 8. Grand Ave., Les Angeles. Cetit 

















HARDWARE AGE 





ec 2OS xz 
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RIEGEL 


WORK GLOVES 


These strong, protective work gloves are the product of 
one of America’s largest textile mills. They are Riegel- 
controlled —in one plant — from raw cotton to finished 
glove. This single close supervision of every detail 
results in unexcelled quality — durability — economy. 


Sold by Leading Wholesalers 
. (—<P 
“The Right Glove See Ars 


RIEGEL TEXTILE CORPORATION 


342 Madison Avenue, New York 17, N. Y. 





For Every Job’ 





a 
~< 
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} arkway roll Mria-t-) Mcelaltigtladiels 


STROLLER-WALKER 


_ 


—~* 


wing 
ms 

* Sturdy, All Steel Construction—Built To Last 
< + Rubber Tire Steel Disc Wheels 

3 ed Bumper 

: nai wo die Quickly Removed 
a * Floor Board and Handle 

cs for Walker ae 

= ooden Play Beads in Assorted 


ix W 
*« Attractively Finished 
bination 


in Blue and Ivory Com- 





NI 














a ALLIED CABINET CORPORATION ~~ 


a 32 WEST RANDOLPH ST. CHICAGO !, ILLINOIS 


MARCH 29, 1945 

















Conall 
VAUGHAN NOVELTY MFG. CO., INc. 


"World's Largest Manufacturer of Can Openers and Bottle Openers" 
3211-25 CARROL' AVENUE CHICAGO, ILL., U.S.A 


* + * * BUY WAR BONDS AND STAMPS * &# & *& 





Slecl - heashtoned 
KITCHEN EQUIPMENT 


PA 
a Y 


—. 


Days, months, years—whatever it takes 
in time and effort—we must give all to 
} Uncle Sam to win security. War Bonds, 
too, bought and held, should be part of 
our every program. 


THEN 
FOR YOU! 





























| Chansihied Opportunitien. Section... 


BOXED DISPLAY RATES 





Classified advertisements A. to se Positions Wanted 


words including address. because of cial lid i 

— erybod cat Gs “esi to take a B. -, 9 $2.00 Cee Mee .ccccetode ccc vevesese. $8.00 
care ev in yi ees he ye on Perro Sees cae ame ¢ 

Set solid, maximum, 50 words...... $5.00 Sree REMITTANCE MUST ACCOMPANY ORDER 








Essential 


Workers 


Need Release 


Statements 





CANADA 
A LARGE POST WAR MARKET 
Reliable Wid ke Sales O jon, with Branenre 





from Coast to Coast in Canada can accept represents 
tien for additional factory requiring Canadian Agents 
on commission basis. Long established connections 
with Wholesale Hardware, Chains and [epartment 
Stores 

H. HACKING CO., LTD. 
144 Woter St. Est. 1916 Vancouver, B. C. 


— 


ATTENTION MANUFACTURERS 


Old established reputable Canadian wholesale dis- 


tributor selling to retail hardware stores, mines, and 
industrial plants in Western Canada desires to add 
new lines for present and post-war distribution com- 
prising general hardware, tools, cutlery, china and 
glassware, household utensils and appliances, sporting 
goods, plumbing and heating goods, auto accessories, 


electrical supplies and furniture. Address corre- 

spondence to: 

THE J. H. ASHDOWN HARDWARE CO., LIMITED 
Department 37, Winaipeg, Canada 





ATTENTION, MANUFACTURERS 


Long Established Corporation, selling to 

Jobbers and Large Retailers in New York Metropoli- 
tan Area, desires to take on New Additional Staple 
Lines. Have attractive store town 
Manhattan, and are in a position to carry New York 
Stock for Redistribution. ‘ 


Address Box K-38, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








ARE YOU LOOKING FOR 
EXPORT BUSINESS? 


Aggressive Well Established Export House 

Specializing in Hardware Wishes to Represent 

Additional Manufacturers for World Wide 

Export Distribution. 

Address Box (K-67, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 


AN ey yt ey tf 
AWAITS HARD LINE 
AND FARM "EQUIPMENT BUYER 


who knows how to buy and has the ability to get 
merchandise during this period. Three hundred stores 
in a voluntary chain backed by a $1,000,000 corpo- 
ration in the Middle West. Statement of availability 
required. Write Box K-63, care of are Age, 
100 East 42nd St., New York 17, N. Y., giving 
age, experience, salary expected and present salary. 
All replies confidential. 


MANUFACTURER'S AGENT WANTED 


TO SELL LINE OF BUILDERS, CABINET AND 
SHELF HARDWARE TO HARDWARE WHOLE- 
SALERS. TERRITORY WEST COAST. 

Statement of availability required. 


Address Box K-66, care of HARDWARE AGE 
100 East 42nd St., New York 17, N. Y. 








PACIFIC COAST REPRESENTATION 


Established Manufacturers ates agg # 
—-s yy" Jobbers, Automotive J 
bers and Chain Stores, covering California, 
Oregon and Washington, In the hardware 
trade 25 years. Write us. 

ALAN P. CLINE AND ASSOCIATES 
116 New Mestgemery St, Sas Fraaciese 6, Calif 














WILL PURCHASE FOR CASH 
ENTIRE STOCKS 
HARDWARE — PAINT — TOOLS 
We also buy and sell Hardware Fixtures. 


WILLIAM BROUDY 
72 Sumner Ave., Brooklyn, N. Y. 
Tel. Evergreen 8-2547, 8-1729 





SERVING TRAYS FOR SALE 


Close out of Cocktail and Serving Trays, made by 
“Gleamit’’, made of Laminated Tempered Masonite 
with Wood Fremes in Assorted Pastel Shades and 
Tile Patterns, Hard Bar Finish, 8”x16” and 12”x16”. 
Our price $12.00 per dozen f.o.b. New York City. 


GENERAL PAINTS, INC. 
45 Vesey Street New York 7, N. Y. 











EXPORT: POSITION OPEN WITH OLD 
ESTABLISHED Eastern Manufacturer for Ex- 
perienced Builders’ Hardware Specialist with 
flair for export. Foreign 
mot necessary. 


personal history 
of availabe wired. Address Box K-42, care 
- Haaswass Acs, 100 Rast 42nd St, New York 








vaNTED 
HARDWARE BUYER 

Aggressive Middle West Lumber and Hardware Con- 
cern is interested in hiring first-class oe 
owe ad familiar with general line 

kindred household items. Good proposition —y right 
man. Applicant will have to stand up under persona 
and business ee as ye Replies treated in strict 

confidence. State age and experience in application. 
Statement of availability required. 

K-66, care of poneyans — 








Ad 
100 East 42nd St., New York 17, 





MANUFACTURERS REPRESENTATIVE 
regularly covering the Southern Half of Michigan 
and Northern Indiana wants One More Good 
Line. Preferably Merchandise to be sold to 
Hardware, Supply or Lumber Outlets. Interested 
chiefly in line for immediate sales but will con- 
sider good proposition for post war. Address 
Box K-65, care of Harpware Ace, 100 East 42nd 
St., New York 17, N. Y. 





INDUSTRIAL, GARAGE DOOR HARD- 
WARE SALESMAN OVER 30 YEARS’ EX- 
PERIENCE desires to represent nationally 
known line in Metropolitan New York and Vicin- 
ity. Well known, best references. Address Box 
K-58, care of Harpware Acr, 100 East 42nd St., 
New York 17, N. Y¥. 





MANUFACTURERS—ARE ESTABLISHED 
MANUFACTURERS’ AGENTS, Ohio, Mich- 
igan, and West Pennsylvania, 23 years. Can 
use One More Good Line for Wholesale Hard- 
ware and Lumber Trade. Will carry Accounts, 
Stock. Can do our own Billing. Address Box 
K-50, care of Hanpware Acz, 100 East 42nd 
St., New York 17, N. Y. 





DISTRIBUTORS AVAILABLE :—RELIA- 
BLE WHOLESALE DISTRIBUTORS with 
Established Sales Organization can take on sev- 
eral additional electrical and allied accounts can 
offer maximum coverage in the Northwest direct 
contact or through retailers. AT LIED DIS 
TRIRUTORS for the Northwest, 223—Ist Ave 
N., Seattle 99, Washington. 





WANTED, HARDWARE STORE IN NEW 
TERSEY willing to pay all cash. Desire to pur 
chase as a Going Business. Please advise amount 
of inventory. rent and volume of business. Ad- 
dress Box K-59. care of Harpware Acr. 100 
East 42nd St.. New York 17, N. ¥ 


162 





SMALL MAIL ORDER HOUSE is desirous 
of Securing Fast Moving Articles for Farm 
Trade. Items must retail from $5.00 to $20.00 
and be available in considerable quantities. Reply 
—P.O. Box 7221, Houston, Texas. 


FOR SALE: COLORS IN OIL, Limited 
Quantity--Pure Bristle Presheo—Mixed Bristle 
Brushes, all sizes and types. D: Cloths 
9x12 mg duty. Address Box 791, 1474 Broad- 
way, ‘“ 








LINES WANTED FOR NEW ENGLAND 
AND NEW YORK STATE by snowtenes 


Dun and Bradstreet rated. . . 
Plan tor Post War now. Address Perkins Sales 
Co., 610 Newbury Street, Boston 15, Mass. 





SALESMEN:—MAKE BIG MONEY NOW. 
We can supply all sizes and types of both Pure 
Bristles and Mixed Bristle Brushes—Colors in 
Oil—Synthetic Enamels—Drop Cloths. We are 
now looking for customers who will stay with us 
in the post war era. Address Box 790, 1474 
Broadway, New York, N. Y. Statement of avail- 
ability required. 


NATIONAL MANUFACTURER OF spe- 
cialty paint and waterproofing products has sev- 
erab choice territories open for live wire manu- 
facturers’ agents accustomed to high earnings, 
to work on a very attractive commission basis. 
Write stating full details. Box K-57, care of 
Harpware Acer, 100 East 42nd St., New York 
7. HM. Be 


AN AGGRESSIVE MIDDLE AGE, SAT.ES 
REPRESENTATIVE, good education and busi- 
ness background. Well established in Michigan, 
Ohio and Indiana, with Jobbers, Chain Stcres, 
and large Retail Trade Buyers. Desires to rep- 
resent a Reliable Manufacturer, in conjunction 
with present line. Address Box K-69. care of 
Ace, 100 East 42nd St., New York 
17, N: ¥ 











MANUFACTURERS’ AGENT OR _ DIS- 
TRIBUTOR WANTED to handle our Textile 
Mill and industrial Crayogs and Chalks, Reor- 
ganization leaves practically the entire United 
States and Canadian Territories Open. In first 
letter, include lines now carried, number of sales- 
men on road, and territory covered. Address 
Box K-64, care of Hanpware Acez, 100 East 42nd 
St., New York 17, N. Y. 





BIG COMMISSION PROPOSITION TO 
SALESMEN Calling on Retail Stores selling our 
fast moving line of Magnifiers and Rules on Dis- 
play Cards. Also Slide Rules, Pencils, Knives, 
Eyeloupes. Quick — yg Prompt payment 
of commissions. price on display 
card. Address) Mark Specialty Co., 490 Temple 
Building, Rochester 4, N. Y. Statement of avail- 
ability required. 





WANTED LINES DIRECT FROM MANU- 
FACTURER (commission basis) for Washing- 
ton and vicinity, calling on Househeld Depart- 

ment, Furniture, Hardware and other firms. 
Wholesale and Retail Trade. Address Box K-61, 
care of Harpware Ace, 100 East 42rd St., 
New York 17, N. Y. 





PACIFIC COAST REPRESENTATION. 
Firm consisting of three partners possessing ex- 
tensive business and merchandising experience 
on the Pacific a, particularly San Francisco 
area, is desirous manufacturers 
contemplating ~as or establishing aon gwerd 
on the Pacific Coast. Satisfactory references 
he furnished. Write King. Shea & Poston, 604 
Mission St., San Francisco, California 





POST-WAR EXPANSION. Possibly some- 
where in New Jersey, New York or Pennsyl- 
vania there is a small Jobber who wishes to eéx- 
pand, adding more lines and more men on the 
road, who can use an experienced huyer and 
sales manager. Address Box K-60, care of Harp- 
warr Ace, 100 East 42nd St., New York 17, 
N...¥. 





WANTED: PXPERIENCED HARDWARE 
CLERK. GOOD OPPORTUNITY. Statement 
of availability required. Address Box K-62, 
care of Harpware Ace, 100 East 42nd St., 
New York 17, N. Y. 


HARDWARE AGE 
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* MARSHALLTOWN TROWELS * 


MARSHALLTOWN TROWEL COMPANY * MARSHALLTOWN, IOWA 


a. 




























HERE’S A REAL 
SPRING FEATURE! 





Push-Bar) : 

KEES SCREEN DOOR GUARDS fists” 

Yes, Kees Screen Door Guards are a universally popular seller SELECTED FROM THE HAGN MERCHANDISER 

every spring. They protect screen cloth against pushing, bagging AS A CURRENT VALUE LEADER 

out, and pulling loose. Telescope to fit doors up to 36” wide. Features: Leather divider for checks and bills; removable spiral- 
Wy Ay Saag ee eee bound pass holder; leather folder for cards; removable double- 












Write for (ony = =a WW vision window; 2 utility pockets. Available in black or brown. 
KEES — OS === a No. 412 L 155 (in lots of three dozen) cost per dozen 11.95 





Catalog DURES H 
Today I | i eee : if iH 
F. D. KEES MANUFACTURING CO. | | A ' 
Box K-8 Beatrice, Nebraska WHOLESALE DISTRIBUTORS SINCE 1911 
Distributed Through Wholesale Hardware Trade 217-225 W. MADISON STREET « CHICAGO 6 











STRICTLY PURE WHITE LEAD PUTTY 


p U T T We continue to supply our customers with their normal requirements of this product. 
That is one of the advantages they have in buying from Putty Headquarters. 


LANDEN PUTTY WORKS MALDEN, MASS. 






















Blue Ribbon POULTRY SUPPLIES — 


BROODER STOVES Priced from $1.50 to $36.50 
ELECTRIC — OIL — COAL AND WOOD MODELS 
FEEDERS & FOUNTS WAFERS & THERMOMETERS 
WATER WARMERS FLOAT VALVES 
GLASS CHICK FOUNTS NESTS 
R-V-LITE GLASS SUBSTITUTE 


° Write tor Catalog of Complete Blue Ribbon Line 


ANDERSON BOX CO. ™{yuireus 


Size across case: 
No. 800 —11/,"; No. 900 —17/," 


SLAYMAKER LOCK COMPANY 
SINCE 1888 @ LANCASTER, PENNA. 


AUTOYRE “«« 


MANUFACTURERS OF BATHROOM AND KITCHEN 
ACCESSORIES: NOW 100% IN WAR PRODUCTION 


THE AUTOYRE COMPANY + OAKVILLE, CONNECTICUT 

























HERE IN) (.DOYOU HAVE)/ YES, AND } THIS DISPLAY SELLS | 







(FRANKLIN) 








“4 POPULAR FRANKLIN 
HIDE GLUE iT SAYS TO Liguid Aide 


ASK YOUR 


| GLUE FOR YOU 
\. ST HARDWARE 


FREE SAMPLE—Wiite on business 
letterhead. The Franklin Glue Co., 
Columbus 3, Ohio. ; 



































MARCH 29, 1945 













INDUSTRIAL 


CASTERS 


@ SPEED UP PRODUCTION 

@ SAVE MAN-HOURS 

@ MODERNIZE METHODS - 
@ BRING WORK TO WORKER 
@ PROTECT FLOORS 

write for particulars 


FAULTLESS CASTER CORP 
Indiana 


| Citte 


Evansvill 


Branches in Principa 





















Fiat 
a VICTORS :: 


are the TRAPS 
that “ou know! 




























tional lines of 
hardware, 


naval 
Buenos Aires. 


each market. 


selling. 
you for further discussions. 





TO MANUFACTURERS ee 
AN EXPORT MARKET 


Leading American Foreign Trader with record of 50 years 
successful operations in foreign markets is ee addi- 
important American producers 
hardware, builders’ hardware, tools for 
distribution throughout the Orient and Latin America. 

Head sales office for Latin America is established in 
Prewar connections 
be immediately re-established when conditions permit. 
Sales agencies under guidance of experts experienced in 


If you are seeking clean aggressive representation write 


us details of your products for both immediate and postwar 
If interested we will have a angen yarn: call on 


Address Box K-25, care of HARDWARE AGE 
100 East 4Znd St., New York 17, N. Y. 


small 


in the Orient will 












Genui"S DOMES 2 SILENCE 


SLIDE SILENTLY - SOFTLY - SMOOTHLY 






Wc SET -10c SET -10c SET SAVE FURNITURE 





& FLOORS - CREATE QUIET 


Leok for name 
‘Domes of Silence” 











oo as a 


For Tile, Marble, Cement and Bathroom Floors. 
Noiseless. Sizes for metal beds, wood beds, large 
chairs and all furniture. 











ADVERTISERS 


L 
Lamson & Sessions Co... .64, 156, 158, 150 
Works . . 6 





& Chamois Co. ||: 
American Stool t & “wire GR... cde ode 
her: ottie 


American Thermos B: 


American Wire Fabries Corp. 


Ameriine 
Anderson Box Co. ..... 


jerson Box Co. 
Animal Trap Co. of 


samilius Py ~ Savg rows 
var ison Sull 

sarroliten Mfg. 

poometee bs Lamp Works 


Cheney Metal Pi Prod. 
Ft pg Die Ce Nts: 





eh rep rmrrers. + #1 52 
Cleve fan id Chain & Mfg. Co. ........ " 
Cleveland Wire Sorina Co. .......... 154 
Collot Supolies, & Sat eS 154 
Columbia Steel © mn $5 
Columbian Rope en-au ! 
Compass Instrument & nti 15@ 
Congoleum-Nairn Ine. 21 
Continental Serew Co. ....... 8 
Corbin Cabinet 1 a cise stadseancnle 62 
Corbin Serew Corp. ...... 117 
Country Gentleman. ‘ SESE 
freseent Rronze Powder Co. ......... 157 
i SRE ree $e BS 
Cross & Co., W. W. 153 
D 
Natem Co. 159 
n Stove tan 
Neves & Raynolde, Ca. 138 
Mlamond Calk Horseshoe Co 82 
Nome of Silence 164 
Muo Therm Div. of Motor Wheel Corp. 17 
Nurham Co., Donald hd 
Duro Metal Prod. Co. 2 
E 
Fellpse Moulded Prod. Co. - 
Feonomles Labora’ oreo a 
Edison General €lee. Appl. Co. ; a 
Fdlund Co. ....... Sean .. 10 
Electro-Line Fenee Co. 46 
F 
Faultless Caster ou. . 164 
Ferry Cap & Set Sere 115 
Fireline Stowe & fareae Lining Co. 24 
Franklin Gine Co. ................. 1f2 
Fulton Bag & Cotton Mills 108 


6 
General Elee. Co.—Appl. & 
General Hdwe. Co. = 
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Ma-cot Stove Co. od 
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McGill Metal Prod. Co. ..........«.+ 104 
MeKinney GRE ccovcddcdocecce 138 
PUR. nado cce4bbcdqccshasenss 9! 
Miller, Inc., Robert E. ......-.+.-+ 164 
Milwaukee Stamping Co. ........... 147 
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Moore Enameling & Mfg. Co. . oss” -@ 
Myers & Bro. Co., F. E. .......+-00+ LJ 





Noreross & bo G. D. 10.8 smede ses 146 
Nott Mfg. Co. .... 2... eee eweencnee 158 

WD GO. .cnvccccsecccccddngevcns o 
O'Malley Valve Co., Edward......... 114 
Oster Mfg. CO. ....ccccrcccsccccees 412 
Owosso Prod. Co. .......-...6.ceeee 187 







Plantabbs Co. ..........- 
Plastic Molded Prod. Co. .. 
Plough Sales Corp. 
Portable Prod. Co. ......... 
Progressive Mfg. Co. 
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Remington Arms Co. 
Riegel ge re 
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Russell & Erwin Mfg. hod - 


Ryerson & Son, Jos. 





inel Radio 
ihelton Plane & 


















Tateher, Ermest ....... 0.2... .ee cece 
Taylor Co., David B. 

Templeton, Kenly & 
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Walters Mfg. 
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Yale & Towne Mfg. Co. 
Youngstown Manufacturing 
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TWO HANDY LUBRICANTS 


EUIUSaese DISPLAYED TOGETHER - - - 
‘ak =. - SOLD TOGETHER 


Companion products — nationally advertised and 
needed in every home, office and shop. Profitable 
year-round staple sales items that sell on sight. 
Information on these colorful, sales producing 
displays, available from your jobber. 





















MANUFACTURED BY 


AMERICAN GREASE STICK CO. 


MUSKEGON, MICHIGAN 
. 


NEW! 


PREMIER 
REVOLVING 































YOUR REQUIREMENTS IN 
MARINE AND CONTRACTOR’S EQUIPMENT PIPE-CAP 
PROMPTLY SHIPPED FROM STOCK IMMEDIATE 


MANILA SHIPMENT 
LOW PRICES 


5” Revolving Pipe- 
cap for oil or coal 
brooder stacks and 
ventilating pipes. 
Made of heavy gal- 
vanized iron. Perfectly balanced. Revolves with 
slightest change in wind direction. Helps to 
prevent back drafts. Will not stick when brooder 
is in operation. 


Packed 18 in carton —- Shipping wt. 16 lbs. 
Your cost $4.80 doz. Order from this ad. 
Write for Free Catalog. 


> 
GOODWIN-STANLEY CORPORATION THE NATIONAL IDEAL CO. 


101 West 31st St OODWIN. -CTANLEY PROMPT 
NEW YORK 1,N.Y Se € 
itn esarss VT I san onoces 906 N. SUMMIT ST., TOLEDO, OHIO 


MAIL ORDERS 
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Black 
Oxide Finish es A This fast cutting, easy operating tool, and other num- 


bers in the Seymour Smith line of nationally known 
PRUNING AND TREE EQUIPMENT — available in 
limited quantities for essential uses. Order only 
through your jobber; he can serve you best. 
GRASS AND HEDGE SHEARS UNAVAILABLE 
Distributors until the war effort is served. 


JOHN H. GRAHAM & CO.,Inc.  ceviouR SMITH & SON, Inc.,100 MAIN ST., OAKVILLE, CONN. 


105 Duane St., N. Y. City ; 
565 W. Wash. Bivd., Chicago Specialists in Garden Shears tor Three Quarters of a Century 
<a: 
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MARCH 29, 





READY NOW — FOR IMMEDIATE SHIPMENT. Dexter-Tubular Screen 
and Storm Door Latches, as illustrated above, are available now, in 
a choice of walnut or gloss black. 


This photograph only begins to tell the whole story. You must see, must 
examine the latch itself to appreciate all of the quality that has been 
built in. The knob and lever are solid Duralin, molded upon a threaded 
steel core to permit accurate adjustment for smooth, firm operation. The 
trim is steel, parkerized to Government specifications and lacquered. Quickly installed. Merely 
Locking Rose is simple, trouble-free and positive. Knob and lever are bore two round holes 
equipped with the famous patented non-loosening Dexter set screw. 


The Screen and Storm Door Latches measure up, thru and thru, to the full 
Dexter-Tubular quality — satisfaction and service that is guaranteed 
by the written Lifetime Warranty packed with each latch. 

Remember, they are available NOW — right on time — at the start of, 
the biggest selling season; for replacement business; for new installations. 
Mail your order today direct to the manufacturer. 


NATIONAL BRASS COMPANY, Mfrs. 
Grand Rapids, Michigan 


Sales Representatives in NEW YORK BOSTON MILWAUKEE COLUMBUS, Ohio 
TAMPA DETROIT PORTLAND, Ore. ST. LOUIS BALTIMORE FORT WORTH 
CHICAGO PHILADELPHIA LOS ANGELES KNOXVILLE 


MAKERS OF BUILDERS, CABINET, SCREEN DOOR AND SHELF HARDWARE 





CAP SCREWS MADE BY NATIONAL... 
Each operation approved for production of 
National Cap Screws has but one purpose — to insure 


dependable, uniform quality, BETTER CAP SCREWS. 


«__ Clean cut head with _-—>» 
full hex corners 


a Smooth washer face a4 


for solid seating 


Full diameter shank 


« (except short sizes ___ 
which are threaded 


to head) 


Smooth, accurate 


class 3 thread : 


Finished Point 


Cap Screws by National are top-quality 
fasteners and you can note above why they 
are. Unseen here is the careful inspection 
on all production runs to insure uniform 
excellence. They are manufactured for stock 
from both low and high carbon steels, heat- 
treated, and in a complete range of diam- 
eters, lengths and thread standards. 
They are packaged in sturdy cartons, designed to withstand the 
normal rough handling received on their trip through wholesale 


channels to the dealer and finally to the consumer. 
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| RANGES e« STOVES + OVENS =» HEATERS 
| THE HUENEFELD CO. CINCINNATI, OHIO 
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